









































It took time to cook the dinner, but the weary housewife is only half through. A stretch of K P duty 


for the old man would soon convince him that electric dishwashing and garbage disposal make sense’ 


LAUNDRY APPLIANCE LEADERSHIP 


NOW YOU CAN SELL EVERY DRYER PROSPECT 


NEW APEX automatic Gy DRYER 
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Automatic Ges Dryer 
move, 7002G 


100% ovtemetic thermostetic contre! Vecvum 
drying wystem wees any type of gas. Avto-Spark 
eo Pilet Ignition evtematically lights pilot simple 
sate economia! Lowest ges comsumpten lower 
seter operating temperatures, Cute irening time 
» hell! Offer to dry @ test~-leood of customer's 
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Apex wash-a-matic 


& with the exclusive BOUNC 


ING BASKET weshing 


principle thet sells more and more homemakers Gets 
clothes fufly-clean in less time, with less fabric wear. 


Uses less hot water—eonly 7 


gollons for wash cycle 


Three models for step-up, profitable selling. 


FOLD-A-MATIC IRONER 


the only full-size irener thet folds away into 
© compoct utility cobinet for use in any room. 
Still the most-wented feature in ironers! The 
Apex “Floating Rell” does ao beautiful job on 
most-difficult-to-rren articles Demonstrate! Sell! 





Apex automatic electric 
CLOTHES DRYER 


Th tly ited, 100% 
avtometic operation. Cuts iron- 
ing time in half by drying mony 
garments soft and wrinkle-free 
~—ready to put ewey—or domp- 
dry ready te iron. Exclusive 
germicidal heating element 
tanitizes clothes 
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WHAT’S YOUR ANSWER WHEN CUSTOMERS ASK 
THESE QUESTIONS ABOUT “imc Diyfuailing 7 


q> Is ALL Defrost Water Disposed of AUTOMATICALLY, so You NEVER 


Have To Empty Any Trays, Pans or Jars? 





Do Frozen Foods Especially ICECREAM and FROZEN FRUITS—Stay 
Hard ALL THE TIME, Even During Defrosting ? 


Is ALL Defrosting Work Completely Eliminated?...ALL FROST 
SCRAPING, Or Melting?... ALL FOOD REMOVAL Before Defrosting? 


Does “NO DEFROSTING” Apply to the FREEZE CHEST—the ONLY 


Place Frost Builds Up? 


69 Does Detrosting Occur ONLY WHEN Your Refrigerator Needs It? 


...of course, it’s electric! 
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GET THE FACTS AND YOU'LL AGREE 
THAT ONLY THE NEW... 


# : 
. —_ » 
e x 
4 


CAN ANSWER YES” 
ON ALL 5 QUESTIONS! 








WESTINGHOUSE ELECTRIC CORPORATION 
Appliance Division . Mansfield, Ohio 


ELECTRICAL MERCHANDISING—AUGUST, 1950 





A... Smith, makers of 
Chamaglas, L)uraclad, and 
Wpiluauhes, PW ileliitelits 


Electric Water Heaters 


The FIRST and ONLY Electric Water 
at 6-R:0-W'S in Capacity { 


Heater 


ral 
ELE’ as 
ott ertee 





60 GALLONS —When the 80 GALLONS—Whe the 


family increases in size of nily needs s+ ore 


les all 
ed tor aver 
alse holds 
) gallons or dishwasher is added, ca ovides a full 80-galloa 

i i 


when a new automatic washer the sample adjustment 


1 
apacity tor pacity can easily be adjustec 


your __. : 
GROW 3 GROW 

PROFITS GROW 

witt 5 ond ond 4 

with the : a : Pal = 7 ' 


WATER |] Grows! "\crows || | 
fearer |) ond |i! ond [Ilo 


thet ves i ' 


exer e 


A. O. Smith Corporation, Dept EM-850 ' 
Water Heater Division, Kankokese, Iiineis 





Send ws the complete story on the exclusive new SMITH. 3-WAY, the 


avtomatic electric woter heater that grows in capacity 
Name 


an 


| Street 


1 cy 
l 


A simple service adjustment provides 50, 60, or 80 
gallons capacity—up or down—any time! An exclusive 
A. O. Smith development. 


THERE’S NEVER BEEN ANYTHING LIKE IT... it's the one 
water heater that grows in capacity to keep pace with needs of 
growing families and future requirements of automatic washers, 
dishwashers, and other appliances. 


...» but what does it mean to 
you? No more sizing problems. One model gives you three 
sizes... 


Wonderful for your customers 
cuts down inventory ... gives you improved stock 
turnover. And triple-wattage element eliminates stocking 
various size elements. 


HOW DOES IT WORK ? The patented 3-way* lower element 
of multiple wattages 1000, 2000, or 3000 can be rotated from 
the outside of the tank to adjust water heating capacity. 
Stratification in the 80-gallon tank does the rest. 


SMITH-3-WAY Automatic Electric Water Heaters manufac- 
tured only by A. O. Smith are offered in de luxe Duraclad with 
zinc-clad tank, and in the Permaglas glass-surfaced-steel tank. 


All famous selling features of A. O. Smith Duaraclad and 
Permagilas models are included in the new SMITH- 
3-WAY ... plus A. O. Smith's complete program of 
merchandising, demonstration, and advertising aids. 


MAIL THE COUPON for all the facts on this out- 
standing A. O. Smith development in the electric 
water heater industry 


AO Smith 


Le 
dl 


* Patent Pe ‘ 


* * 
AUTOMATIC WATER HEATERS 


PERMAGLAS, DURACLAD, MILWAUKEE, ond SMITH-3-WAY 
four lines of ding tic electric water heaters 





Atlente 3 + Boston 16 + Chicago 4 + Dalles 2 + Denver 2 + Detrolt 2 + Houston 2 
Les Angeles 14 + Midlend 5, Texas + Milwaukee 2 + New York 17 + Philadeliphic 3 
Phoenix + Pittsburgh 19 + Salt Lake City 1 + San Diege 1 + Sen Francisco 4 + Seattle ¥ 
Tulse 3 * Washington 6, D.C. 
international Division: Milwevkee 1° Licensee in Canoda: John Inglis Co., Lid. 


AUGUST 19SO—ELECTRICAL MERCHANDISING 






























ssemble its editorial staff at New York headquarters for a review of past efforts and to plan for the future Seated, left to right 
Ne “ taitor Te j Weber 


THEY WRITE WHAT YOU READ: For the first time in five years ELECTRICAL MERCHANDISING got cought up enough in June to 
Southern Editor A. B. Windham, Managing Editor Robert Armstrong, Editor Laurence Wray, Art Director Harry 
re New Products Editor Anna Noone. Standing, left to right: Assistant Editor James Bolger, Associate Editor for the West Howard 
Emerson, Research Director Marguerite Cook, Research Assistant John Decker, Midwest Editor Tom F. Blackburn. Missing from the 


r Clotilde G. Taylor, Editorial Assistants for Midwest and West Martha Alexander ond Allene Rue Kirchner 


The National Appliance and Radio Picture 


Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 


te ifter the July 4 week-end Washington Improvement. Onc sources. Unlike Boston, which re- 
e as the larger models are j Washington, D. ¢ listributor re ported that in the radio field even 


ire Western Edit 



















pply, al gh not seriousty morte Refrigerators are very slow portables were in a slump, some 

- uld be od for the t of f eason of the year.” He also Connecticut dealers were selling 

er and totals 1 equal " lissatished with fan and air portables at a satisfactory rate. 

. e $9 w sale But other Wash Television sales moved profitably 
. \ er wholesale t ti b : rchants found some im even during June and retailers re- 
h y bed frige provement. One dealer credited the ported that refrigerators sold best 

ne a at as 4 i i with a sudd purt in 

- “ " ast year. Our overall busine te pox found fans his best Rhode Island Foresight. Distrib- 
for t first six mont shead ‘ A ss d retailer found re utors in Rhode Island worried more 

499. Our frigerat at til f rators and room coolers picking n June about a possible shortage of 

ga ited and up until recently ifter a slow start. A third mer IV sets in the fall than about any 

‘ ‘ t f lars d t 1 air mnditioning as summer slump in sales. At one re 
t after e fourtl y our ‘ owe reported refrigerator ent showing in Providence, whole- 
1 lepa ent ‘ ed [wo outlet re ale representatives placed heavy 
t de juiri 1 ordet rt good sales of dehumidifiers emphasis on advice that dealers 
new ar rtages ty ther { 1 elect range should order early. Competent serv- 

Pwo out of three « ers in Buf rd to 1 ‘ icemen are in short supply, a situa- 
al a expressed disappoint tion which is forcing some dealers 

ent over June refrigeration sale Big Wind in Boston.  [ostor to hire their competitor techni 

Most eerful of three rs wa nant ay they have had one cians for after-hours work 
aid W 1a lot ! ca sm years at 

oP weration and a fair a é ' tage of units t Connecticut Short Sight. One 
wha ‘ f wa od We are . g det tly sles. Overall sales ix Connecticut town is reported to 

t i television despite the general let the Boston area are well ahead of have banned food waste disposers 
re item. Heavy advert if ag G g the major credit a kind of indirect result of increas- 

' g and t al ¢ ure b gerator ing ales The town tathers, dis 

get to } elping ir refrigeration busine iter large group of retailers turbed by increasing use of the ap 
Vaca g . ’ . r 4 f eight percent pliance and consequent increase in 
_— > waiting , er 1949 ton Edison's sewer loads, passed a law prohibit- 
‘ Ny, 9 da img ng campaig which ing the dumping of anything but 
117 the next é lune 30, d i lot to help domestic waste into the sewer sys- 

$24 ‘ ‘ were ¢ ter Under-capacity sewage sys 
Refrigerators Start Slow. A te to June 24—more thar tems are common in New England 
‘ ther Buffalo dealer declared, “R were Id ili of 1948. Starting and continued use of disposers may 
gerators and washer wet ] 1, the company started a new result in bans by other towns, but, 
ngre t d w t June It prograt i range wiring, giving as one high Connecticut official said, 
& " Ak ‘ the retrig t casot llow P f up to $40 for installa You just can't pass ordinances that 

| 2 tr ng ahead ea r. We ex top progress.” 
efrigerator p we 
totals. Tek n has turne More Good than Ba June sales Incentive for Disposers. Down 
t unl ha " "4 ere tt} it more good thar in Washington DD. C.. where no 
t j a ng to { nnecticut i¢ ntinued on next puge) 
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to exist ‘ { ¢ rad a gross 
i ne dis- o yf $53.31 on the deal 
dealers are making y ‘ al ) the plush, 

ackage installation pl gla har tore came 

, nd , ’ ' $1,008 to 

1 there was 
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t t } t $100 

oa aay , -Or ‘ i ‘ rofit on t de However, 

FROSTOFOLO IS ' tions hb eve t th pens me doubled, 
SET-UP AND FILLED yy t prices 

WO FUSS-WO BOTHER 
NO SPECIAL . 

EQUIPMENT 


~~ 


Whe'e Squecemg: n the other 
still little neigh- 


: mparab! t ‘ 
bei Gomars % try stor On a $300 sale they got 
oF ~ t ted nt nc but gr st $90. They could 


’ 


i ‘ ts t ; ' v » aw $40 d yur harge the 
~ j Jear : d istomer $5 for warranty and $5 
25,000 Appliance Dealers Prove =’ eer crtent of ae delivery, and on a cash. deal come 
7 ‘ ed tor tr ' triais, Ges wit » risk, and $50 in hand 
] ‘ the 8 men he de advertising of the list 
Frostofold Helps Sell Freezers! dre tne esis Since Price wave ita ele leverage vais 
‘ ’ One s ol of thought considered 
t . wn » fOr t red second as something 
. . ° / 1 t r shar t its set by ms turers 
... Builds profitable repeat business, too! . in TV, reports that a liars, sige Gia suttinrkty, the 
' wit , i ul $ squeezing the 
v late glass operator out 
Frostofold establishes you as an the sre. His sts are lower 
Manufacturers 
make your store headquarters for ‘ ‘ iar J ve . . ne says, and are not 


“We have been carrying Frostofold 
with a very satisfactory sales re authority on home freezing : an n do it 
turn! That's a typical comment 

; , ; ik ; ' particular who gets it for them 
from one of OOO freezer dealers rome freezing materials and know a , ; ) { explains one Ds 
who, according to sales surveys, edge 


brings women back again passing the word that 
now depend on Frostofold frozen 


and again to replenish their packag what dealers sold his 


food packaging materials like Serv 
ice Stations depend on gasoline! 
Why? Because Frostofold has 
proved to be an exceptional freezer 
selling tool-—and, an excellent re 
peat profit-builder in its own right! 
Good Housekeeping approved 
Frostofold is the quick easy, eth 
cient way home package frozen 
foods—highly recommended by 
leading home economists and freezer 


manufacturers — already preferred 


ing supplies creates store trafic 
that helps your sales of other prod 
ucts FROSTOFOLD HELPS YOt 
SELL FREEZERS! 

Successful freezer selling takes 
more than a beautiful finish and 
cold interior. Actually, you sell con 
venience, economy strawberries 
in December,” etc. Frostofold shows 
customers a tangible way to achieve 
ill of this—efficiently, successfully 


with easy-to-use protective pack 


es no heating elements, but 


expected to make an ap- 

ste in 10S) ' dever 
ays: ane 8 Gryst Service Gets Repeat Business. 
The financial man with a Cincin 


, nati manufacturer said _ recently 


thes approximately as rapid 


eated units by takes two years for a new 
tablished. He must 

tomers that he is 

service the stuff 

t of the im- 

ice department 

veteran who re- 





nded a new business in 
We out-Hudsoned Hud 


lepartment store),” he ex- 

by millions of homemakers iging materials nae ’ effort to keep our 
appy. Even when stuff 

New, You Can Get inte The Profitable Frostofold Business With An Investment we leaned over back- 


Of Only $20.74. Your Low Price For The Complete, 1950 Frostefold Assorted Case! ' ward. Result today 90 percent 
mes from repeat 
ALL IN ONE CASE! —4 Pkgs. of 50 Pints (famous Prelined Frostofold Con , ted the last exclusive 
tainers) ; 4 Quart “50's”; 2 Pint "25's" ; 2 Quart “25's”; 2 Pint Polyethylene ra dealer in Middle West, 
Bag “36's”; 2 Quart Polyethylene Bag “36's”; 2 Pkgs. of 8 Poultry Bags; 1 nnati is again 
Roll Stockinette; 1 Roll Polyethylene Wrap;—Plus, an Easel Counter Dis s. For 
play and 25 Hand-Out Folders ! 1 white 
{ t the 1 nterest in 
ag aused him to 

of of Asso “a Cas $29.64 q cl ro ’ case 
SEVAR VALUE : ane Stee Your clear proGt per ca By TOM F. BLACKBURN sy with tube-bearing 


$8.80! plus ummeasut ible protec in tree ne about 


ver-sellin z hel; 





cu 
er yrs 

* @earantecd by») 
| How ve ee pny 





Make ‘50 pay—the Frostofold way! Line up now with 
nationally advertised, consumer-preferred Frosto 
fold! Order one or more Assorted Cases today 
through leading appliance distributors, jobbers—or 
write direct to 


FROSTOFOLD 


Prneannsr™ actmaee ef 


THE INTERSTATE FOLDING BOX COMPANY 
Middletown Ohio 
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Sure Thgre Are Other Boosters on the Market! 


au mere stomers will more 
THANK 


al \ 


THE | 
FINEST TWO-STAGE 


TV 
Pre-Amplifier 


EVER MANUFACTURED 


inca ceens 54495 


ANCHOR'S TWO-STAGE BOOSTERS NOW ROLLING OFF PRODUCTION LINE 


Yes, the finest TWO-STAGE Pre-Amplifier is no longer a promise but a reality..and 
what a reality! When you receive your first order be sure to study the instruction book 
which accompanies each ANCHOR TWO-STAGE Model ARC-101-100. You Retail 
Dealers will soon enjoy a tremendous promotional campaign backing all ANCHOR 
BOOSTERS so be sure YOU know all the answers. We'll send you the customers. 





Over 
100 MILES 
CONSISTENT 

Se TY RECEPTION 





ANCHOR employs 4 tota cw Your customers will thank you if Field tests made by independent 
method of construction of the RI you don t make an antenna instal service enginects have proven the 


ELECTRICAL 


NC HOR 
aGi0 
te 
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Stages in maximum gain with best 
possible Signal to Nowe Raw 

When the nowe factor was meas 
ured in DB «t actually showed ur 
betoer than che best TV tuner test 
ed at the Hazelune Laboratories 


lanon that ws too hazardous and 
cosdy when you can give them 
4a morte satisfactory mstallanon at 


a prot to yoursell with an 


ANCHOR BOOSTER 


Anchor Booster can give consist 
ent top-notch TV reception overt 
100 pasles. This 5 not a possibility 
but a FACT! This, of course, will 
extend TV sales to many untap- 
ped markets 
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Let Me Show 


You How!” 


ELECTRIC RANGES 
MAKE SALES..MAKE PROFITS 
FOR YOU! 


“It's a fact we actually make the sale for you. When Mrs 
Home Maker sees either of us Wagoner Electric Ranges 
standing regally in a prominent spot in your store she'll stop 
in her tracks we're just what she's looking for. She'll be 
amazed at the big oven largest found in any electric range 

it's large enough for her to cook an entire meal. And just 
watch her smile when we display our easily cleaned swivel 
action surface units when she examines the other out 
standing and exclusive features only we, Wagoner Electrix 


Ranges, can offer her. She loves ‘em and she's sold 


Mr. Home Owner's an easy mark for us, woo. All we have 
to do to sell him is wave our amazing low price at him 


He buys 


So you see, you display us, we make the sale, you profit 
And you profit more with Wagoner products than on any 
other similar line offered 







“MAIL COUPON TODAY for 1950 
Wagoner Booklet showing complete line 
of Wagoner Ranges and Water Heoters 
t gives complete details, too!" 












MR. W. G. WAGONER, President 
America & Southern Corp., Nashville 10, Tennessee 


Please send me booklet £-85 which describes the complete line of 
Wegene Products—tree of charge and witheut ebligetion, of course 


NAME 
STORE NAME 
ADORESS 


ciry 
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Premiums in Cincinnati The 
mmer { 1950 saw Cir nat 
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evision sects. Chairs, tables and 
¢ lke were the most popular 


[he Better Business Bureau 
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re r less out of luck because 
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November and December of 1949 
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Here is YOUR... 


When Hamilton Manufacturing 
Company started production of its 
automatic clothes dryer, it declared 
itself independent of the manufac- 
ture of any other home appliance 
This is a re-affirmation of that Dec- 


laration of Independence! 


You are not asked to “put all your 
eges in one basket” when you sign 
up with Hamilton. You needn't stock 
your store with slow-moving “‘tag- 
along” appliances to share the fat 
profits from the sale of Hamilton 


Automatic Clothes Dryers 


Hamilton ...maSTER OF ONE TRADE! 


Hamilton is the specialist in the automatic clothes dryer field 

and will remain the specialist. All Hamilton engineering ingenu- 
ity and research all its distribution, selling and advertising 
facilities go into the production and merchandising of one 


great appliance—the Hamilton Automatic ¢ lothes Dryer 


Hamilton ...ALWAYS A LEADER! 


This means that you, as a Hamilton Dealer, sell the world’s finest 
and best known automatic clothes dryer .. . you sell the only com- 
plete line of automatic clothes dryers! It means that you can con- 
centrate on the /arge profit margins of Hamilton sales exclusively, 


without diverting selling effort to “weak sister” appliances 


The Original 
Automatic 
Clothes Dryer 
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Hamilton BUILDS BIGGER DEALER PROFITS 
WITH THESE SELLING ADVANTAGES: 





1 The greatest and easies? name to sell! 

2 The original clothes dryer in the latest models! 

3 The only complete line of automatic clothes dryers! 
4 More years of clothes dryer experience. 

5S The largest and best national advertising campaign! 


6 The industry's hardest selling promotions. 


Greatest National Ad Program Makes Hamilton Dryer History 
in the nation's leading national magazines! 64,000,000 sales mes- 
sages pre-sell prospects in the Hamilton “clothespin” promotion, 
Supplementing this national drive is a complete array of selling helps. 
Sales training, product story, local advertising, and consumer pieces 
forcefully present the Hamilton story to your prospects. 


In Canada the Hamilton Dryer is known as the Coffield-Hamilton Automatic 
Clothes Dryer, and is distributed by Coffield Washer Co., Hamilton, Ontario. 


Py tour Letlaration 
dependence NOW/ 
Oeciars Your n 


TRADE MARK RE 


Automatic CLOTHES DRYER 


GAS and ELECTRIC MODELS 








ae ae ra - ee 


HERE COME THE 


DU MON 


The biggest line, the biggest pictures, 
the lowest prices in Du Mont history! 


NEW 

















New cabinets, new features, big new pictures, here are the 
most exciting new telesets on the market. Sixteen stunning 
new models—a style for every taste—make this the biggest 
Du Mont line ever. And famous Du Mont manufacturing 
superiority—wnproved by exclusive new Du Mont quality 
control methods—makes this the finest line of telesets 
ever built! 

Every set has a giant 17- or 19-inch picture. Here is natural 


Rectangular television, generous Life-Size television. Here 
are the tube sizes everyone wants. Here are the tube sizes the 
markets of today and tomorrow will demand. But stand by for 
the most exciting news of all: These are the lowest priced telesets 
Du Mont has ever built! 

Yes, Du Mont electronic genius has raised the quality, in- 
creased the picture size and still reduced the final list price. 
Never before has the best in television been so easy to own. 


the HANOVER 


by DU MONT 


hw 


the SHERBROOKE ) 
by DU MONT 


Paumeh ch 


Hus n 

nd AM radio 
{ tT of row 
sutomathK 
record player 
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19-inch direct-view Lifetone* picture 


the TARRYTOWN by DU MONT 


17-inch direct-view Lifetone* picture 17 


Built-in FM and AM radio with dual tone controls 
Fully automatic three-way record player 


Never before have Authorized Du Mont Dealers faced such a 
tremendous profit opportunity. Now all America can afford 
Du Mont big picture television. 

To move these new Du Monts to their fast-growing market 
Du Mont will stage its biggest promotions, run its most lavish 
advertising and selling campaigns. The biggest and best maga- 
zines and newspapers in America will carry the story of the 
magnificent value of these new Du Monts. And Du Mont 


in 
television 
A. 


the VENTURA by DU MONT 


17-inch direct 
Phono-jack for rec 


view Lif 


the MT. VERNON by DU MONT the ARDMORE by DU MONT 
19-inch direct-view Lifetone* picture. 
Phono-jack for record player 


Built-in static-free FM radio, 


Phono-jack for record player 
Built-in static-free FM radio 


the BROOKVILLE by DU MONT 
17-inch direct-view Lifetone* picture. 
Phono-jack for record player 
Built-in static-free FM radio, 


the REVERE by DU MONT 


inch direct-view Lifetone* picture. 
Phono-jack for record player 
Built-in static-free FM radio 


Dealers will do their biggest Du Mont year! 

Now, today, call your Du Mont Distributor. See these new 
telesets at the earliest possible moment. Get your order in. 
Get your sales promotion material. Get excited because you 
have the most exciting merchandise in the market—the new 
Du Monts—television’s finest, at Du Mont's lowest prices! 


SOLD THROUGH AUTHORIZED DU MONT DEALERS 


. 


*Trede Mork 


the 


big show 


etone* picture 


ou MDM 


ord player 


Table Model 


the PARK LANE by DU MONT 
17-inch direct picture, 
Phor« ack for record player 


iew Lifetone* 
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json Avenue, New York 22, N.Y 








Betcha never saw a 
water heater with 
as much to offer 


GS Aiuss y 
GLASS-LINED 


—( Fbrcelined ) 


FOWLER 


One look will convince 
you...Fowler has everything 





it takes to make a water heater 
BEST! 

Made by a national manu 
facturer with more than 45 
years of water heating experi 
ence, Fowler has features you 
won't find in other heaters 
features that make customers 
want an automatic Fowles 


and nothing but a Fouler 


First with Fowler! . assurance of rust-free 


t woter alwoys. 2 ‘5 * lawless lurable 


£lass-lining porcelain enamel line tank to give @ smooth, non 


‘, sanitary + Water never touches 


metal Tank | yrrosion- proof asts lon jer 


ELECTRIC WATER HEATERS 


Patented 3-Way Bwilt-in Inevlotion 


big features 


GAS WATER HEATERS 


Extra Heavy ine 


big value 


MANUFACTURING COMPANY 


2545 $. £. Giedstene, Pertiand 2. Oregen 


Dealers 
Distributors 
WRITE for 


full details 


THE NATIONAL APPLIANCE AND RADIO PICTURE 


ONTIMUED FROM PAGE 6 








The Far West 


TV Above Last Year 


Los Angeles Survey 


Radio Sales Surprise 
; ' Saat 
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Make more money with 


Ai 





StTenens iy 
Str Ree tm ree’ 


St ry 
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SURE-FIRE PROFITS 


Big rewards with practically no risk—that’s what you 
get when you're an American Kitchens dealer! Sure 





° profit you can count on every month of the year all j 
on an investment of as little as $268.50—enough for a } e 
minimum 20 square foot floor display. And how that ° 


nvestment will pay out! You’re sure of plenty of sales, 


7 
ad 


plenty of profits, because American Kitchens backs you 


ip with 





1. The highest mark-up in the entire appliance field! 


2. “Pre-sold” prospects live leads from people in your area 


who have actually written us for information! 








3. Larger unit sales—averaging os high as $1000.00 each! 

4. Easy FHA financing—no down payments required! 

5. No collection problems—you get spot cash! 

6. No profit-eating trade-ins! No yearly model changes! 

7. Fast, effective sales training—right in your own store! 

8. Minimum display space! No heovy inventory! ... No 
servicing problems! 


9. Heavy national advertising—in color—in the top magazines! 


ACT MOW! itann How ony 20 so Ft 


OF FLOOR SPACE AND AS LITTLE AS $268.50 


10. Local advertising, too—newspoper, radio, 
outdoor! 


11. The industry's hottest sales tools turn pros- 


pects into buyers fast! CAN PUT YOU IN THIS BIG-PROFIT BUSINESS! 
12. Regular extra-value special promotions! 
You can’t lose when you sell American 
Kitchens, so get the full facts today. Mail 
coupon at right and learn if there’s still a 








pivision, Der wa 


franchise open in your community. 
























_ Indians America® 
Connersville racials sure-profit | voeritory? 

(Tell me ise still open 

ne 

rT er fal details! erect America® 
1 ‘ 1AN Rush me atest aneasy-to* : ‘Hustrated 

J > jTABLE APPL Tellme howe round like the 

VENTILATORS most prot Kitchens backs 
above! 
Name ? 


KITCHEN SERV-CARTS 
FREEZERS DISPOSERS 












Addres* eae” Sur 


SINKS AND 
CABINETS 





eee 


AMERICAN CENTRAL / 4vcg COMMERSVILLE, 
DIVISION li=== INDIANA 
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start at tr Seawen coset 
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‘ only between clectrical firms, 


commodities. LP 


1 western areas 


. gas is v etive in 

I , promotional cam- 

Com lete Kitchens! , ’ idressed particularly to the 
. : 4 fart arket he ratio of electrical 

: } > LF nee ld is still pretty 


i 
bottled gas people 
neglected the domes- 
ure out to get the 
gas brought into 
hwest from Al- 
not be as cheap 
iggested Its 


’ « > © a : 
Nevertheless the 
n is expected to 
of range ar | 
n h has 


Dealer Complaints or 
still holds the lead in home build 
ing } : str 1 being 


vynho are 





' 
nvoiving 


sands of 


these 


GENERAL (96) ELECTRIC | — Tp 


The Veterans’ 


PLASTICS TOPS ; A a ae 





be placed in the 


DO A DOUBLE . mortgage on a 24-year pay-off basis 
; Discounts in t 

SELLING JOB till 
FOR YOU fi ah : ; ; : patty the Attorney General's 


there took cognizance of the 
iplaints sent in, and called 
all discount interests 


explaining that the 
f i goods may 
kitchen both counter installations AND new appliances ' ld at a lower price to one ct 


When you display colorful G-E Textolite® tops, the sales possi } J it fifty attended, to listen to an 
bilities are two-fold: These tops help sell new beauty in the ; 


that no wu! 


MORE SALES THROUGH COLOR ‘ pe any Se 
t} lealer mav se goods be w 
When customers see these bright, sparkling surfaces, it's natu- his st hief result of the meet- 
was to make clear that there is 


lewal remedy for the pr 


ral for them to visualize their entire kitchens done in the same 
color scheme. This gives you the chance to sell complete 


larger 


kitchens. Impressed by the G-E label on these tops, satisfied by tring w eld a little later 


their utility, customers become good prospects for other sales . Cal 
uthern a 


Yes, here's an instance when you start at the TOP to reach the tor re e Sar subject was 
t er ron vi iewpoint of 
Most serious 


top—in sales. Push these beautiful, durable surfaces. They'll : 
help you sell complete kitchens spects of the situation are the t 


We'd like to tell you more about how G-E Textolite tops can in- 
crease your kitchen appliance business. Write us at Section L19, 
Chemical Department, General Electric Company, Pittsfield 


Massachusetts ones S Pe. On 


NO DAACAIENG wn 
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YOU CAN HAVE 
THE FINEST T-V CABINET 
IN THE WORLD .. . BUT 


YOU AWW GOT MOTH? 


YOU CAN HAVE 
THE FINEST T-V CHASSIS | 
IN THE WORLD.. oom 


YO SUL AW 7 GOT WOH / 


BUT Sholden YOU ADD A 


Statics <j )- 


THE FINEST IN THE WORLD.. 


YOU REALLY HAVE SUNPTHUW / 


Sheldon SH wre cc ee co. 


WATURAL IMAGE 


Branch Offices & Ware 
SOFT GLOW 
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C PLEXIGLAS 
alen. Signs { all shapes res s af ¢ 
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RANGES doch teens tial sean tesnee ead Gani 

5 coon ore ew ome 6, bined with 7 ‘ ‘ ie 
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PLEXIGLAS ‘ou: ‘ ‘ 
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PLEXIGLAS | Bryant 

Many times stronger than gla ' tha 

| ine ) —_ a ff “ \ 2 bruant 
#8 < os ~y : 7% - ' } _ 

* ent wens — PLEXIGLAS [o: Magic Chel 
| De ative ating y applied t 
Magic Chef ae eo nam © 

Teas 08 aa srwee | a ylic plast Int 
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PLEXIGLAS for You A 


br iy the most brilliar 
legitility, and the most operating « 

signs. Ser today ' new booklet Pus 
Signs ‘ w many te 

Be sure to t s al , ¢ 








All of the PLEXIGLAS signs illustrated above are manufactured in v ne 
by Neon P ducts, Inc... Lima, Ohi inte lighted with Slimline lomps 
the PLEXIGLAS feces of these ‘Plastilux 5 signs light up wit 

mens per square foot Full color and ful ep Juction of exact trade 


vevsvel visual impact doy ond night 





marks ond copy 





give 
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WASHINGTON CURRENTS 


By Washington News Bureau, McGraw-Hill Publishing Ce. 
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WAR IN THE APPLIANCE BUSINESS—PAGE 184 
WEST COAST SHOWS BIGGEST RETAIL INCREASE 
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Sw  Ohe WT face new Kehoe) 


4 


Ww | , rag 
ee otore a 


——— 


1) ) 
RAALO dah [kerr Om 


Ay wuer Ghul .. television 


INetenlo 








MODEL 20F 1 


ju 


MODEL 19K2 MODEL 19K3 MODEL 19K4 MODEL 17K2 


rt Mahoga 


nA 


7 we 
=F | 


4 


MODEL 17F4 MODEL 17Ki MODEL 17F5 n MODEL 17K4 


ipe. }t 


MODEL 14T3 h Rectangu MODEL 17T3 


Ry 


the most beautiful sets ever built... 


MODEL SCl ... “Radio 
larm” Clock Radio. Plastic 
case in Forest Green, Ivory 


WOO e 


RADIOS 


rad 
TOS nan —_ 


MODEL 5X11 AM MODEL $X21...Short 
in smart Black wave radio band, AM 
9x Walnut radio. Walnut, Ivory 


Black 





MODEL 17F! 17 in MODEL 17F2 17 inch MODEL 17F3B... 17 inch Rec MODEL 17K3 17 inch 
tangular tube Rectangular tube. FM/AM tangular tube. FM/AM radio Rectangular tube. Limed 
peed phono. Mahogany radic 3-speed phono 3-speed phono. Smart Oak or Mahogany 
i Oa Walnut cabinet limed oak cabinet 


Motorola 


TELEVISION 


MODEL 17T1 17 incl MODEL 17T2 7 inch 
Rectangular Rectangular tube. Ma 
1k or Mahogany hogany or Limed Oak 


f 


and packed with fast selling features 


MODEL 7XM21 FM MODEL 6X11... AM table 
AM table radio. Brown, radio. Moulded Bakelite 
Emerald Green Bakelite case in Walnut or Ivory. 
ase 


MODEL 5R11...AM radio MODEL 5H11...AM radio MODEL 8FM21 ... FM/AM MODEL 9FM21 FM/AM radi 
in Walr ut Ivory, Gray in Ivory, Green, Walnut radio. 3-speed record chang- 3-speed record changer. Limed Oak 
Maroon, Green, Yellow Bakelite case er. Limed Oak or Mahogany. or Mahogany combination. 

















here is the lead-ott ad 


in MOTOROLA'S BIGGEST CAMPAIGN! 


> ee : 
TT g Au B, - 
co ad 
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here is one of twenty-nine new beautiful buys’’ 


‘Moto rola 
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You'll find Preway gas and electric ranges a line 
stripped of what you don't need, built up with what 
you do — a short line geared for easier selling, easier 
merchandising. Here you'll find all of the important 
“staples” that your customers are looking for in style, 
construction and functional features, plus a price that 
you can PUSH ... a promotional fancy that will 
build store traffic and SALES. 


You've always wanted a line like this to keep your 
business fresh and active at all times. Here it is — 


made by the fastest-growing manufacturer of major 


home appliances in America. Point to Preway for a 
consistently profitable year-round market. . 
that pays off from the start. Write today for com- 
plete details. They've made a lot of sense—and 


dollars—to a lot of dealers everywhere, 


. one 








General Electric 
i€s 30 











‘ is 


@ “IRON Vs FASTER, as so many women do!” That's beauty helps them iron ' faster than with older types of 
what you can say to women when you show them this irons 
handsome ‘“Visualizer’’ General Electric Iron. A recent It has so many ingenious features that help save time 
check shows that many women find this General Electric in sO many ways. It retails for $11.95 
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proudly preserrts 
— millionth iron: 





This month, in G.E.’s Ontario plant in California, the 30 mil- 
lionth General Electric Iron was produced. 

We of the General Electric Company extend our appreciation 
to those distributors and dealers whose great sales records have 
made this 30 millionth iron possible. 


A PLEDGE TO YOU! 


We will continue to manufacture America’s finest irons and to 
offer them at prices that make them the world’s finest dollar- 
for-dollar iron value. 


This manufacturing and sales policy, we are certain, will help 
assure high volume and profit for you in the years ahead. Gen- 
eral Electric Company, Bridgeport 2, Connecticut. 


BUDGET MODEL. Fully automatic and stream EASY-TO-SET Fabric Dial under handle. Broad 


lined. So many convenience features! $8.95." ironing surface. Weighsonly 2°, pounds. $9.95 


You can put your confidence in — 


Ride with the leader— 
the General Electric line 
that outsells all competition!! 


\ First in sales—year after year! 


The finest designed iron made. Just 
compare! 

A consistent, year-round national ad 

vertising program — hard-selling ad- 
vertisements that the records prove 
are read by more women — year after 
year—than any other traffic appli- 
ance advertising!! 





COMBINATION STEAM AND DRY Iron... 


more sprinkling of light fabrics. Ide 
pressing. $17.95." 


no 


alfor 


lrices subject to change without notice 


GENERAL @ ELECTRIC 
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There's a 14-Point Range-Sales Story in Your 


MIRRO 


Deep-Well cooker 


Have you been telling it ALL? 


: MIRRO-MATIC 
Deep- Well 
PRESSURE COOKER 


‘ > The MIRRO Deep-Well Cooker can be such an effective 
selling force for you that, once you have sold it thoroughly, 
your prospect will consider no range complete without 
its advantages. It is your job to bring to life the benefits 
that your prospect will enjoy...to picture with words 

the many ways in which she will wse her new Deep-Well 

to show her the convenience and economy that your 
range, equipped with the MIRRO Deep-Well Cooker, 
can offer her. Do it well, tell it ALL, to build your range 


sales to an unexpected high ! 


MIRRO 


THE FINEST ALUMINUM 


ees =e . . . . . . . . ** i = 


«++ @@ds speed-cooking end pressure 
canning te your Deep- Well Sales Story! 


ALUMINUM GOODS MANUFACTURING COMPANY © MANITOWOC, WISCONSIN 


Fir ThH AVENUE HL D« 


WORLD'S LARGEST 


NEW YORK Ito 


7 
MANUFACTURER OF 


MERCHANDISE MART. CHICAGO 54 


ALUMINUM COOKING UTENSILS 


PAGE 24 AUGUD!, 


14 answers to 


the question: 


What would Quy thor? 


t 
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. Whole Meals 


. Bulky Vegetables 


. Cereals 


. Hot Rolls 


. Steamed Puddings 


. Canning 


Meat balls and 
rice, with carrots on the bottom 

..a pudding steaming on the 
trivet above 


. Cheaper Cuts of Meat—Slow, 


even cooking in the Deep-Well, 
out of the way of other utensils, 
will make toughest meats tender 
with low cost of fuel. 


. Stew—There's nothing finer 


than a hearty Irish stew and 
dumplings, cooked long and 
slow this inexpensive way. 


. Soup-——Simmer it for hours over 


the Deep-Well heat, for fine, old 
fashioned flavor 


. Deep Fat Frying—No spatter- 


ing of grease on the range-top 
No chance of tipping over the 
hot fat. 


. Blanching Vegetables—Use 


the french-fryer or the new 
aluminum blancher basket to 
dip vegetables in boiling water 
before canning or freezing. 


Corn on 
the cob is right at home in the 
deep, straight-sided kettle of 
your Deep-Well. 


Vary your breakfast 
diet by making large quantities 
of mush or scrapple in the Deep 
Well, then storing it in the re 
frigerator 


Heat them through 
without drying, using only a 
couple of spoonsful of water. 


. Baked Ham—Half a large ham 


will bake to perfection, leaving 
extra room in the oven. 


. Franks for a Party —- You can 


put 3 dozen frankfurters or 4 
quarts of cocoa or coffee in the 
Deep-Well, for after-the-game 
refreshments 


Set pan on 
trivet, after covering tightly with 
waxed paper 


Holds 3 pint-jars for 
hot-bath processing. Grand for 
making jellies and jams 


. Sterilizing — Pint-jars, three at 


a time glasses—six to 
eight bottles can be 
sterilized perfectly. 


jelly 


baby 
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5 Teast * n Jam" Set 


CASH IN NOW ON 


@ Get acquainted with the newest 


7 member of the ‘Toastmaster’’* 
TO AsTM A STE 4 « TWO family—and at a profit! Check the 


two special offers below. They're 


your introduction to the new “Toast 
SPECIAL OFFERS | ‘n Jam" Set that promises to be a 
© 


sales star in vour store. 





IMPORTANT— Read Carefully 


. : v 
1 Not more than a total of 6 Special Offers to any Hospitality” Set 
one retail outlet Model No. 6814T 
2 Orders must be for immediate delivery and must 
include all items specified 
3 Toaster offered at special price and Merchandising 
Kit will be shipped direct to retailer by McGraw 


Electric Company. Distributor will deliver balance of MERCHANDISING KIT 


the merchandis INCLUDES ALL THIS! 

4 We reserve the right to refuse any orders not taken PERMANENT COUNTER DISPLAY featuring “Toast 'n Jam” Set 

FULL-COLOR COUNTER FOLDERS with your imprint 

5 Special Offers are not good after August 41, 1950, TWO-COLOR MAILING LEAFLET on Hospitality” Set, Toast'n Jam" Set,and Toaster. 
and may be withdrawn earlier at our option FULL-COLOR TOASTER IDENTIFIER thar attaches directly to toaster 

© Place your order for your Special Offers with your TWO-COLOR COUNTER CARDS, casel backed, 5 x 8 inches 

distributor, NOW! CUT & MAT SERVICE for making your own ads 


TOASTMASTER Adomati Sect. Appliance 


accordance with the terms of these Special Offers 


. ( ompany makers of i ngrtmaster Toasters, “ Toust 
soinenanar” em ; : ‘ ae ‘ Opurts Dives 


ropany, Blgin, it 
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EVERY WEEK THE POST'S ITEM PROMOTION SERVICE is 
mailed to all the top department stores in the 
United States. In plenty of time to make plans 
for promotions, it provides advance information 
on department store products to be advertised in 
the POST. It also includes a merchandising news- 
letter, case histories of outstanding item promo- 
tions, and sales-training and copy suggestions. It 
was designed to meet retailers’ specifications, 
and it has won the acclaim of top retailers from 


coast to coast. 


“We are utilizing The Saturday Eve- 





ning Post Item Promotion Service. We 


ind helpful 0K F z adve 
HERE’S WHAT THEY HAVE TO ieoe, digg sak Gites tees he ons 


salespeople. This mutual cooperatior 

SAY ABOUT ITEM PROMOTIONS cannot help but improve business for 
all of us.” 

JOHN B. KNOX, President 

R. H. White's, Boston, Maas 


‘it is an excellent idea t 


» aheet We we ti 


» develop 
turday Evenn Z 


the fine presentatior plane lten motion Service all the time 
) , W. STANLEY TRUBY, 

EARL W. BROTHERTON, | BUSSE 6. RISLEY, P onl Dhak on 

Howland Rridgeport 


r& ( m | 
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-Tetail men do you know? 


Lins 


“Most of the kits that come to the store 
snd up in the waste basket, except for 
the POST Item Promotion Service 
From a retailer's point of view it is 
presented more intelligently than that 
of any other magazine. Our merchan- 
dise managers and buyers find it highly 
usable 


NOEL D. BRYCE, Publicity Director 


Brown Thomson, Hartford, Conn 


“The Saturday Evening Post [tem Pro 
t r t r valuable, hav 
of being not just 


yute 


J. K. WASSERMAN, 
Merch 


ELECTRICAL MERCHANDISING 


“We tie in wherever possible to take 
advantage of vendor national adver 
tising. In that respect, The Saturday 
Evening Post Item Promotion Service 
is invaluable in giving us the picture at 
a glance. It saves us time by not having 
to wade through excess material.” 


“Thank you for sending us the POST 
Item Promotion Service. It is routed 
to our merchandise men, who route it 
to their buyers to find out if we have 
the goods. If so, we try to display them 
to tie in with the POST. If the copy is 
good, we also tiein with our advertising.” 


JOHN £E. COOLIDGE, Men's Clothing Buyer G. A. GIDLEY, General Merchandise Manager 


Scruggs, Vandervoort, Barney, St. Louis, Mo Gimbel Brothers, Philadelphia, Pa 
Twenty years ago, The Saturday Evening Post 
pioneered in developing scientific merchandising 
information and methods. The Post's Item Promotion 
Service is just one of many aids to advertisers and 
merchandisers. Ask your Saturday Evening Post rep- 


resentative to tell you about the others. 


Post 
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NO QUESTION NOW AS TO WHO 
LEADS IN HOME FREEZER FIELD! 


CU. 

FT. 
CHILL CHEST 
MODEL FF-81 


320 Lbs 
Copacity 





FOOD FREEZERS 











LARGER CAPACITY 


IN LESS SPACE 


LOWER PRICE 


PER CUBIC FOOT 





“a 






CU 


15h 


CHILL CHEST 

MODEL FF.150 
600 Lbs 
Capacity 






NEW EXCLUSIVE FEATURES... 


Take a at aim any line f food freezers 







pacity sbinet size and feature with Rev 














23 5: 


CHILL CHEST 
MODEL FF-230 
920 Lbs sdvantages like t , ; M tA 
Capacity 


No question mow as to who leads the field on larger 
capacities im less spoce at lower price per cubic teet in 
home and tarm food freezers. Wire, phone or write for 
complete date and name of distributor near you 


Distributor inquirves also invited 





R 
Nevco INC. e DEERFIELD, MICHIGAN 
SS LL SS SS SS SS a S/S 
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IN THUS CORNER... 


mt The Mighty midget 








DVC-12 GAS HEATER! 


When you’ve got DEARBORN’S new, 
bantam weight, 12,000 B.T.U. gas space 
heater, the DVC-12, in your corner, you've 
got a real champion on your side in the 
fight against cold weather! Designed for 
comfort-making in small areas, the fully- 
vented DVC-12 is ideal in small bedrooms 
and bathrooms. 


Here’s why the DVC-12 is the perfect 


answer to small space heating needs where- 
ever gas heating is used: 






Fully vented, approved by the American Gas Association, your choice 


SAFETY 

a ' savery| |] of four controls, including Baso 100% Safety Pilot and Unitrol. 

DEARBORN’S famous High Crown Burner gives more heat with less gas 
consumption, makes your heating dollar work harder for you. 


BEAUTY Handsome coppertone finish blends with any decorative scheme. 


EFFICIENCY DEARBORN quality and construction assure you of a heating unit that 
will give years of trouble-free service. 

This winter .. . put Jock Frost on the ma ifsyito itil ao & 

ropes... and your customers in your 


“corner” ... with this new DEARBORN 
Comfort-Maker! 


For more information and technical details on the 
DVC-12, write DEARBORN STOVE COMPANY, WwW. 
Dallas, Texas Ange 

St., W.W., 





ersey City 






ee AFT AAS PTA EY ST 





2) ROAR Radon OT aE 





© SENSATIONAL 


Already the fastest growing line in radio, G. E. now 
doubles production on 5 sensational new models 
headed straight for the top in today’s 5 hottest price 
ranges. Setting the pace in style and performance 
and backed by the biggest promotion in G-E history, 
this new merchandise means a golden tide of profits 


for smart dealers everywhere. For the first time ever 


model!) . . . Full-size radios priced little more than 
. World's finest FM-AM table radio at its 


price... Amazing sunburst dial ...Genuine mahog- 


midgets .. 


any veneered table sets. Radios for every room, 
purse and market! All offering a great big sales- 
PLUS—a name customers can depend on! The feast’s 


on, the values hot—come and get ‘em! Call your G-E 





you can now offer choice of colors all at same low radio distributor or write General Electric Co., 


price ... Sensational Dial Beam that lights up each Receiver Division, Syracuse, New York. 


station number as you dial (No other radio at any 


price has this feature—what a hook in a $19.95* 


DELUXE! Actually ovtpertorms many 
consoles — how's that for sales bait! Eatra 
semitivity, extra power, extended tonal 
range, 5 tubes plus rectifier. Congo 
brown (Model 404 below) or alabaster 


$29.95" 


ivory. Same low price 


PULL-SIZE! Not a midget radio with 
midget performance but o full-size G-E 
for only pennies o week more! Big beau 
tiful mohogany plastic cabinet—over 
13" wide, over 8" hight “Big set” fea 
tyres: built-in antenna, dial light, slide 


rule dial. Model 402 $24.95" 


FINEST FM-AM EVER! Never before 
such quality at the price! Here's GE's 
finest ever, with unumoal, eye-catching 
soles-catching sunburst diol ? tubes 
plus rectifier genuine Armstrong FM 
cirevit 2 built-in antennas G-t Dyna 
power speoker lovely mahogany 


plastic cabmet. Model 4( 4 $49.95° 


GENUINE MAHOGANY! You ve never 
sold a lovelier table model! Stunning / 
wood cabinet is veneered in CHOICE 
HAND.-RUBBED, GENUINE MAHOGANY 
Sure-fire with the “cream” morket. With 
its 5 tube plus rectifier chassis, 3-gang 


- 


You COA? fue Ol? 


COPS UIEHCE U7 


tuned RF stage, Model 410 outperforms 
$39.95" 


many comoles! 


OF mer dg htty Nghe 
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This ONE great line meets 
All electric range needs! 


Only FRIGIDAIRE offers all three sizes—a really wide 


choice of styles, features, prices — the most complete 





#4 


Compact 21 Range selection in the industry 


with Full-size Oven 














RM 35 > 


The Thrifty-30— 
Bigges! Little Range 


In The World Deluxe Double-Oven 


40 Range — Finest 
Money Can Buy 














wy 
You cant match 2 


FRIGIDAIRE |< 








RM.4 RM-65 











franchise 2S 


PAG MERCHANDISING 





() very appliance 
dealer knows that his volume 
sales must still come from the 


, time payment buyers. Though 
there has been a considerable 


jt . improvement in family incomes 
i 41, 80% a ill in th 
build profitable ——— 


You see how important it is to 


be as choosy as all-get-out 
in picking your financing con- 


nections. 


Because the most of your mer- 
chandise profits come from 
time payment sales, you want 
to be sure that your time pay- 

CO MM NM a RC F A L ment plan gives you every 


advantage to promote those 


T sales and protect those profits. 
" Commercial Credit service as- ~~ 


is o sures you of liberal and com- 
l h fi ing, wi 

financing protects yOUr = "ss Smnne wie 

retail credits, and a profit-pro- 


tection feature that irons the ° 
wrinkles out of your brow. 


Check with any of the leading 
appliance distributors. They 
know. 





~ 
¥o, 


Helps Dealers Moke comm ERCTAL 
More SALES * More PROFITS ." el * 
More SATISFIED CUSTOMERS 42s 


Commerciat Crevoit Corporation 
A Subsidiary of 
Commercial Credit Company Baltimore ¢ Capital and Surplus Over $100,000,000 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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with this new 
that is dependably built 





PROOF! 


Look at These Electronic Devices Made by 
RAYTHEON - leader in electronics for 25 years! 


Radar — Raytheon revolutionized the making of 
radar 


. > 
Broadcasting Equipment — Raytheon produces 
TV and radio broadcasting equipment 


. 
Radio — Raytheon engineers made possible the first 
house current radios 


Tubes Raytheon pioneered in cathode ray, sub- 


miniature and other electronic tubes. 


2-Way Radiophone— Raytheon is a leading maker 


of this electronic device 


PLUS 
THIS EXTRA PROOF of DEPENDABILITY 


‘i > a Se) 

ony ‘ py te 
ap 

Broadcasting Equip. ee 52 


hmereen 


‘a Backed by famous Good H usekeeping 


PROOFE ==) Guaronty Sec 


Backed by the most liberal one year parts 


and picture tube worranty 


PROOF! ti , Backed by Underwriters Laboratories Seal. 
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1951 television line 
for dependable performance! 





A New Line Consumers Will Like! 


Here are just a few of the exciting new 1951 
Raytheon television line that can mean big 
profits for you! Check the availability of these 
models with your distributor. They have 
extra sales appeal that means fast turnover 
and they’re priced to sell! This new, compact 
line includes table, console and combination 
models... mahogany and limed oak styles. 
And Raytheon’s generous discount on them 
means big profits for you! 


Backed by Aggressive Promotion! 


More and more TV shoppers right in your ter- 
ritory will be seeing and hearing about 
Raytheon. National advertising—plus hard- 
hitting merchandising —plus local advertising 
will all make your job of selling Raytheon 


easier 


Don’t Miss Out! 


Discover the profits in store for you with this 
new 1951 Raytheon line. Find out how it can 
zoom your TV business now! For complete 
information, contact your Raytheon distribu- 
tor or write us today. 





BELMONT RADIO CORPORATION 
5921 W. DICKENS AVE., CHICAGO 39, lit. 
Subsidiary of 
RAYTHEON MANUFACTURING CO. 
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FOR EXTRA SAVINGS 


"HEATER LINE FROM FLORENCE 


features and performance to help 
you close sales 


In gas heaters—in oil heaters—a model—and a price--to 
suit everyone ...that’s how complete the Florence line is. 
So why not concentrate on this line? It means larger dis- 
counts earned through quantity buying and more conven- 
ience in stocking and ordering. You gain in every way— 
by featuring Florence. 


COMPLETE 
LINE OF 
7 MODELS 


DRIVEN 


LEADING IN VALUE FOR 76 YEARS 


GAS RANGES —LP-GAS RANGES — ELECTRIC RANGES — Oil RANGES 
DUAL OVEN Combinotion RANGES — Oil HEATERS — GAS HEATERS 


RANGES AND HEATERS 


FLORENCE STOVE COMPANY General Sales Offices and Plant: Gardner, Mass. Mid Western Plant: Kankakee, 
iitinols. Southern Plant: Lewisburg, Tennessee. Other Sales Offices: 1 Park Ave., New York, 1452A Merchandise Mart eet’ 
Chicago: 419 Western Merchandise Mart, San Francisco, 53 Alabama St, S.W., Atlanta, 30! North Market St.. Dallas 
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ELECTRICAL 


MURRAY 


MEANS BUSINESS! 
-for you! New Features... New Beauty... New Profits! 





MERCHANDIS! 


NG 


AUGUST, 


1950 








MURRAY 


MATCHED STEEL KITCHENS 


@ Welded Construction for lifetime 
service! 

@ Silent Brass Runs for all drawers! 
@ Sound-deadened construction in 
doors for silent operation! 

@ Rounded Edges; everything smooth 
to the touch! 

@ Durable Hinges and dependable 
spring-action catches! 

@ Recesses for comfortable toe and 
knee space! 


@ Adjustabie Shelves! 

@ Concealed Hand Grip on all wall 
cabinets! 

® Wearproof, stainproof Vinyl tops on 
all floor cabinets! 

@ Hi-baked enamel! on all cabinets! 

@ Acid and Stain Resistant Porcelain 
on all steel sinks! 

@ Fluorescent Lighting provision un- 
der all wall cabinets! 


MURRAY 


HIGH-SPEED ELECTRIC RANGES 


@ Completely Automatic Cooking . . . 
oven, 6-quart deep well cooker, and ap- 
pliance outlet all automatically timed! 
Interval timer. 

® Big Deep Well Cooker, holds a full 
6 quarts; 7-heat burner on the bottom 
can be raised to form fourth surface 
unit! 

® Giant Oven...fully porcelain enam- 


eled, rounded corners-—so easy to clean. 
17” x 18” x 20” size for ample space. 

@ Non-Steam Oven Door, always clear- 
vue. And entire range is Fiberglas insu 
lated for greater efficiency, cooler 
kitchen, 

@ Automatic Oven Thermostat. Signal 
lights when baking, broiling, or surface 
units are on! Fluorescent range lamp. 


WMUHRRAY 


STREAMLINED GAS RANGES 


® Giant Oven, 18” x 15” x 20”, fully 
porcelain enameled, rounded easily- 
cleaned corners. Non-steaming clear- 
vue window 

@ One-Piece Seamless T op, no separate 
burner bowls with dirt-catching seams. 
One smooth, easy-to-clean top 


@ “Waterfall” Front, no seam at front 


top of range! No grease collecting! 

@ Titanium Porcelain enamel on 
welded steel—always sparkling white. 
@ Electric Clock—with interval timer, 
that times up to 4 hours 

@ Giant Broiler with slide-out smoke- 
less pan and grid. Range fully Fiber- 
glas insulated for greater efficiency. 





MAKE THE MOST of this great, new line! If you're a wholesaler 


kindly write on letterhead. If an appliance dealer forward coupon. 


POSSESS SESS S SSNS SSS SSS SSSSSSSHSSSSSSASSSS ESSE SESE Ee 


The Murray Corporation of America 


Gentlemen: 
Kindly forward full details. 








Zone State 
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INTRODUCES NEW PRODUCTS [| \7#7% comme 


to win more sales! 





to Step Up Your Fall Business! ‘qBe> mis. 


Exciting new designs! Revolutionary new features! Packed with 
buy-appeal! Keep customers’ interest in your store alive, active. 
To increase turnover, traffic, sales—Proctor supports these prod- 
ucts with barig-up promotion. Big space newspaper advertising 
to localize operations, benefit you directly. Sound, concrete aid 
for dealers, built around a business-making “Best Buy Guaran- 
tee” to your customers and featuring a liberal dating plan plus 
other important investment insurance for you. Get full details 
when your Proctor representative calls. Meanwhile, study these 


new Proctor Products—plan your order now! 


Wary Proter 1-10 
IRONING TABLE 


Now with sensational “Wheel-A-Way 


A complete 
sell-out wherever for easier shifting of table. Plus 


it's appeared! 


other famous features that put it 


on top in sales in a very short time 


MODEL 60 
Retails at $12.95 


PROCTOR ELECTRIC COMPANY 
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PROCTOR CHAMPION IRON 
A real featherweight, with full even 


heat and other sales-winning qualities! 


MODEL 989 —Retails at $9.95 


Fed. Tax Inc! 


Wary Proere custom-Fit 
PAD & COVER SET 


Sure-fit sailcloth cover in colors 


An unparalleled sales success! 


MODEL 24—Retails at $3.95 


Wary Proier AUTOMATIC 
NEVER-LIFT STEAM IRON 


With METERED STEAM* MPROVED NEVER-LIFT ACTION® STURDY 
RUST PROOF RESERVOIR* . The first and only truly practical steam- 
dry iron combination. Packed with features and advantages 


that put it miles ahead of any other steam iron! 


MODEL 990—Retails at $19.90 Fed tox in 


x=... 


Tew wt wee 
eee | 


oD i | 


NEWSMAKER IN APPLIANCE 
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~~ 


does it again! 


PROCTOR CUSTOM TOASTER= 


New Proctor development. Toasts to preferred texture — soft, with 
crisp or crunchy. Greatest new toaster sales feature since inven sensational 
tion of automatic pop-up! Has Color Guard, too! 


MODEL 1483—Retails at $21.50 Fed. Tox inc! 


PROCTOR DE LUXE TOASTER= 


Unique method of toasting to desired color with most phenom- 
enal toaster thermostat ever invented! Distinctive eye-appeal 


plus other Proctor-quality features. Sells fast! Sells often! 


MODEL 1469 —Retails at $1 5.95 Fed. Tox Incl 


PROCTOR AUTOMATIC 
NEVER-LIFT IRON 


With improved, snag-proof Never-Lift Action*. . . extra stable! 


One trigger control. No buttons to push. Saves lifting 2! tons Proctor-exclusive 





features sell 
er ironing day. Ends lifting, tilting, twisting. Better than ever, 
F ew. Y 9 9 9 Proctor Products! 
more than ever, the most sought after flatiron made! 


MODEL 991 —Retails at $1 2.95 Fed. Tax Incl 


Pd AS Te ic ee 
; =a £2 sae 
at Ser gien se y 
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Peres | 
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MERCHANDISING © 3rd Street and Hunting Park Avenue, Philadelphia 40, Pa. 
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THE BEST WATER HEATER 
SALESMEN 





.«p and here's one who's right on the job in 
yaar customer's home every day. He isn't 

petson at all. He's the electric dishwasher tha 
you've already sold to one of your customers 
ceminding her every time she washes dishes 
automatically that she needs a dependable, au 


tomatic supply ot good hot water 


So be sure to ask what type and size of wat 
heater your dishwasher customer now has in 
her home. You'll be surprised to find how easy 
it is to sell her an Flectric Water Heater and 


how many actual sales result from this ap 


ALLCRAFT - BAUER + BRADFORD + CRANE-LINE SELECTRIC + CROSLEY + DEEPFREEZE - FAIRBANKS-MORSE + FOWLER 


} A i y | . su css 
lit 
Ihe same principle holds true every timc 
vou sell an Electric Clothes Washer, Range or 
Clothes Drvy« bach ot these ippliances also 


paves the way for an Electric Water Heater sale 
the clothes washer because it, too, needs a 
cle yp nadable supply oft hot water at the proper 
temperature —the other two appliances because 
when a home is wired for them it’s easier and 
costs less to install an Electric Water Heater 


Even if you don't make the water heater sale 


They’re what people want! 


ELECTRIC WATER HEATER SECTION — Nationa! Electrical Manufacturers Associotion, 155 East 44th Street, New York 17, N.Y 







/ 


at the time you sell the others appliance, put 
each customer on your hot prospect list and 
follow up frequently. The job is made easier 
by the fact that people want electric hot water 
More 
people all the time are buving Flectric Water 
Heaters 


Industry figures and surveys show that 


Finally, there's more profit for you, because 
of the larger dollar volume on Electric Water 
Heaters, which means you make more on each 
sale. Be sure to cash in on these facts. You'll 
be pleased with the results. 


FRIGIDAIRE - GENERAL ELECTRIC - HOTPOINT - HOTSTREAM « JOHN WOOD - KELVINATOR - LAWSON - MERTLAND - MONARCH 


NORGE « PEMCO « REX « RHEEM + SEPCO + A. O. SMITH - THERMOGRAY - 
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96 MILLION 
PAIRS oFEYES 


ae 


“Wie BE ee TO 





Beginning with a four-color 
page in the September 9th 
SATURDAY EVENING 


POST, Blackstone launches 

a powerful fall advertising campaign in which national 

magazines are supplemented by Sunday Rotogravure Ad- ~~ 
vertising in 25 key markets. During September alone, 

more than 96 million readers will be exposed to Black. 

stone’s Sales Message. 


BLACKSTONE CORPORATION, JAMESTOWN, N. Y. | 


mal Ripa 
iH HAH rir | irl ca. ze, 201) 0a AMERICA’S s daet teane wdaetae, 
SELL THE PROFIT LINE 
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town Ritehens Electric Sink 
i umd Y b Kit t 


AMAZING JET-TOWER witH 
EXCLUSIVE HYDRO-BRUSH ACTION 
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Jet-lower Dishwasher 


| 


An exciting new principle that completely modernizes dishwashing . . . 

two beautiful new units developed and made by the world's largest 

makers of steel kitchens .. . the new Youngstown Kitchens Automatic 

Dishwasher and Electric Sink enter a tremendous, wide-open market 
with the biggest send-off ever given a dishwasher! 


Here's the answer to the only major houschold task still done m the 
old-fashioned, “by-hand” way 


An answer that can bring the dealer tremendous profits as this huge 


hardly touched market is blasted wide open by these new JET-TOWER 
DISHWASHERS that completely modernize dishwashing! 


The beautiful Youngstown Kitchens Electric Sink and Automatic Dish 
washer give complete Hydro-Brush Action from top to bottom 

wash with sixty-four whirling jets of booster-heated water double 
rinse open automatically for practically instantaneous drying, all 


in just 9°4 minutes (normal water pressure)! 


You'll recognize the features on sight that make this Dishwasher so 
appealing to housewives: the easy loading (no heavy, loaded baskets 
to lift) . . the thoroughness, the speed of operation! For cc mplete 
information, see your Youngstown distributor, or write direct, Mullins 
Manufacturing Corporation, Warren, Ohio. 


IF INTERESTED IN THIS 


NEW SALES OPPORTUNITY 


STREAMLINED, MODERNIZED 
MERCHANDISING METHODS! 


Here's the same vigorous, sales- 
wise promotion that made 
Youngstown Kitchens world- 
famous... now applied to Dish- 
washer selling—for your profit! 


New display ideas! A new, dynamic 
method of display and demonstration 
special equipment designed to help you 
show HOW and WHY the JET-TOWER 
does a better, faster job —to help you 
demonstrate to more prospects easily 
effectively! 


New merchandising approach! More en 
thusiasm, a stronger advertising send-off 
than any dishwasher has ever been given 

new, basic appeals that can’t miss the 
market's bull’s-eyve: “Completely modern 
izes dishwashing!” “The greatest helper 


a housewile ever had! 


New traflie-getters! A bold and daring bid 
for greater store traffic ... a gigantic give- 
away promotion to bring prospects flock- 
ing in for demonstrations! 500 Dishwash- 
ers, 28,000 working-model miniatures to be 


osc han ANN tt A TO Rly 


WRITE OR WIRE TODAY! 


awarded FREE! 
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New Avtomatic Juicer! Squeezes, and au 
tomatically «trams, a dagen of more oranges 
with no clogging. A worksaving wonder that 


really sells thes miner! 


Built-in Light! Shines directly down 
bowl. Customers lowe it! Make 
pont of sale dlemonstration. I 


two-quart howls a 


mito 
san ellective 
vur-quart and 


Company muixer 


New Speed Selector! Newly designe: 


Selector m located out front where : 


to read, Housewives are 


slwaye sure of 


speed, whatever they re minim 
$34.95. lrice subject to « 


hange without notice 


Why this will be 


your best selling year for the 


3 Easy-to-Clean Beaters! For faster 


thorough mimin three beaters. No center 


General Electric  purccem 
Triple-Whip Mixer! 


More power than ever! Assures house 
rives of constant power and lots 


Sales-compelling = prt sina snsumer seri 


«lhne vear for the 


Whip Mixer 


product features =! 0 wx soirdsttntr tr tte am 


You can put your confidence in— 


GENERAL @@ EES 
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When You Put Your Name on a Beepireeze 
Franchise, You Have Signed to Sell America’s 
Fastest Growing, Best Supported Appliances ! 


* * * 


You take an important step in the advancement of 
your business when you sign your Deepfreeze 
Franchise. You prepare the way for building a 
steady, constantly growing, sound business. . . you 
are set for maximum sales with four fast-moving 


famous name Deepfreeze appliances. 


> = 
_ 


. ef Ss 
Your Deepireeze Distributor Helps . Te 


You with Effective Sales Planning! 


With your Deepfreeze Franchise you receive com 
plete, expert selling support. Your experienced 
Deepfreeze Distributor is always ready and willing 
to assist you in every detail of successful merchan 
dising and promotion. He supplies you with power 
ful package promotions that mean Deepfreeze 


appliance sales for you. 
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Go Buy THE NAME... 


-Deenireeze 


HOME FREEZERS ° REFRIGERATORS ° ELECTRIC RANGES ° ELECTRIC WATER HEATERS 


All Are Consumer-Accepted .. . All Are Consumer-Preferred! ices 
They are made in the same fine tradition that pioneered and : He: Hoe pe SR 8 
developed the world’s first and best home freezer ! 


orge capacities at the some a“ 
ces! 6 models; wpericr feotures! 
The famous Deepfreeze trademark has the recognition and respect 
of potential customers. It won consumer confidence through home 
freezer fame ... now it is the same standard of high quality in 
three new lines—Deepfreeze Refrigerators, Deepfreeze Electric 
Ranges and Deepfreeze Electric Water Heaters. Consumers look to : 
“ , Refrigerators 
Deepfreeze for exclusive, better-living features they want most in all 


four famous name Deepfreeze appliances. Only Deepfreeze Dealers 


5 all-new models! The only refriger 
ator with the Deepfreeze Freezer Com 
benefit by the sales-pulling power of this registered trademark. partment! This feature means more soles! 


National Advertising Tells the Deeplreeze es 
Story to 68,000,000 Readers! Electric Ranges 


Where work ends aviom atically —and 





You've seen the great Deepfreeze appliance advertising. Full color 
page ads feature the Deepfreeze Home Freezer Food Bank Pro- 
motion and tie-in with Deepfreeze Dealer’s local campaign in these 
leading national magazines: 


your sales begin! 5 all-new models 


new feotures! it's your customers’ choice! 





SATURDAY EVENING POST © BETTER HOMES & GARDENS © SUNSET 
LADIES’ HOME JOURNAL © COUNTRY GENTLEMAN © CAPPER’S FARMER 
FARM & RANCH WITH SOUTHERN AGRICULTURIST © AMERICAN HOME Electric Water Heaters 

McCALL'S @ AMERICAN MAGAZINE 


14 oli-new models! There's o 
Deepfreeze Woter Heater for every home 


every family's need. Best you can sell! 


ALON! alieeieietiilalal 


See what the Franchise 
with a Future will do for you! 


Find out what Deepfreeze will do right now to help you 
sell. Have your Deepfreeze Distributor explain the 
Deepfreeze Franchise. Ask him about the national adver 
tising program and the many practical selling aids available 
to Deepfreeze dealers. Don't delay—see your distributor 
—Oor write direct to Deepfreeze Appliance Division, 
Motor Products Corporation, North Chicago, Illinois 


Go Buy THE NAME... 


Deeptreeze 


© 1950 Deeptreere Appleone Dever Me ’ wt 
HOME FREEZERS * REFRIGERATORS 
ELECTRIC RANGES e ELECTRIC WATER HEATERS 


Cor per ston 


eereeeeesereeseeeeeee 


Only the products of the Deepfreeze Appliance Division, Motor Products Corporation, North Chicago, 
Illinois, can carry the trademark Beeplreeze registered in the United States Patent Offices 
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check these 4 great 
advantages | 


of this National Register 











vA 1. Protects your customers — This modern 2. Protects you— This modern SALES reg- 
“Class 200” National Cash Register pro- ister prints a record of every transaction and 
vides customer confidence on every sale—cash or gives you control of the money to be accounted for 
charge. It shows your customer the price charged It acts as a ‘‘clearing house,”’ providing you with the 
for each item. Then it adds the amounts mechani- vital figures you need about your daily business. It 
cally and shows the total. This speeds service and also protects these records under lock and key. 
prevents mistakes in prices and addition. 
Y 3. Saves bookkeeping time 


This register automatically dis- 
tributes the amounts recorded into 
separate columns on a detailed audit- 
strip. You can classify your sales by 
departments, or by salespeople. You 
can record tax amounts separate from 
sales. You can also record sales-slip 
numbers, quantities, weights, sizes, 
brands, stock numbers, code numbers, 
etc., on any transaction...a valuable 
aid in inventory control 


JY 4. Speeds figure work — Built 
inside this register is an adding 
mechanism that will speed your daily 
figure work and eliminate mistakes in 
addition. You can use this feature for 
miscellaneous addition at any time 
during the day, without disturbing 


the cash register records. 





See for yourself how these four great advantages— plus the many other 

features of the National ‘Class 200"’— will increase your profit and 

decrease your chances for loss, This National register will quickly pay 

ita cost ind then go on for years making money for you!' See it 

at your nearest National Cash Register Company office CASH BEGESTERS < ADDING MACHINES 


ACCOUNTING MACHINES 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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Your assurance of 
superior fractional 


horsepower performance 


PACKARD 
MOTORS 


You can count on Packard fractional 
horsepower motors to provide top per- 
formance and dependable service. They 
will build customer good will. . . increase 
the value and trade acs eptanc e of your 


produc ts. 


That is why more and more manufac- 
turers of motor driven appliances and 
equipment are turning to Packard motors. 
They recognize Packard's outstanding 
performance record . . . a reputation for 
unitorm quality manutlacture the result 
of 33 vears devoted to the produc thon of 


fractional horse power motors. 


Take advantage now of Packard’s more 
than three decades of motor building 
experience. Specify Packard fractional 
horsepower motors for your products. 
They are vour assurance of lasting satis- 


faction and superior performance! 


SIAESAS | Packard Electric Division, General Motors Corporation, Warren, Ohic 
. ————d 


DEPENDABLE APPLIANCE MOTORS FOR THIRTY-THREE YEARS 
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Englewood Stowe & Repow Co., 7300 S. Halsted, Chicog 


He quit a bank teller’s job 
to sell appliances 


Fred Dykstra bet his future that 
friendly understanding would 
sell appliances—and proves it with 


JARED ME PYRSTEA, who owes omy yearly volume exceeding $250,000 


nh someot 

tant apphance 1 rr n 
tore Englewoos tove & Repair ¢ 

bu eas will stove is the housewife’s workbench.’ he said 

1 market for it 


t want to wait 
So. with a « 
Fred Dykstra tackled a new 
thusiasm, neighborly “and there will always be 
mall i ! rin ‘ el ‘ col et nt advertising That's why st es are ir specialty 
struck home ty t Y years a rt elective Are lan helped him to The early vears offered Fred litth prof 
got a bad deal « me Tur nh t and plenty of hard work. He sold in the da 
That deal x t mihi t tore time and studied appliance construction and 
could treat « “ that wiry hay Sells house-to-house selling techniques at night. His first en 
business, why couldn't [make a go ployee, a repair man who is still with hin 
giving people the hind of tre nt u bred started selling as a house-to-house sales recalls many times when his salary consisted 
man of va m 


of what was left ver at the end of the week 


ors and washing ma 
bred kept nothing for himself 


luke 
At the time, Fred was 


times wher 
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He sticks to his idea 


Fred was quick to refund a customer's money 
when it was requested. He mailed a thank- 
you note after every sale. No little extra 
service was too small for. his attention. In 
time, he began to realize his goal—a follow 
ing of customers who depended on him as a 
friend and an adviser 

“The first time I really saw the impor 
tance of these little extra services,” he said 
“was in 1945 when we moved to our present 
location on the corner at 7300 S. Halsted 
We had a grand opening, and more than 


2,000 people came to wish us luck—most of 
them old customers. I was more convinced 
than ever that little considerations are the 
sf eds of big business 

Fred's new store is evidence of the impor 
tance of modern merchandising methods 
The store is arranged to display every item 
to proper advantege. The service and parts 
departments are so plac ed that. in order to 
reach them, a customer must pass by attrac 
tive displays. kverything is within easy 
reach, with advertised items occupying the 


choice locations, 


He's still studying 


“Although there's nothing like experience,” 
said Fred, “there's always plenty of oppor- 
tunity to learn in this business. I insist that 
my salesmen attend the schools pul on by 
manufacturers. Mly suggestion box in the 
store turns up a lot of profitable ideas be 
cause the boys know I'll use their suggestions 
whenever I can.” 

This emphasis on education underlies the 
selling methods used at Englewood Stove. 
“We don’t have any set selling procedure 
Fred points out “because every prospect 
presents a different problem. The salesman 
has to size them up and pros eed from there, 
However, we try to let the prospect interest 


himself in an item before we make the ap- 


A stove is the housewi? work bench ond ovr specialty,” 
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proach, because that gives us a head start 

“We offer service on everything we sell, 
and that's the backbone of our sales approach. 
We're sold on our service setup, and that 
helps us sell it to a customer. From experi- 
ence we know that the first sale is the big 
one. Our follow-through will usually hold 
them once we get them in the bag the first 


time. 


Happy employes make sales 


“T've always believed that the way you treat 
your employes is just as important as the 
way you treat your customers. After all, the 
salesmen and service men repress nt the whole 
firm to most of my customers. If they like 
their jobs, their enthusiasm affects the peo- 
ple they contact. 

“Nobody here works more than five days 
a week. I feel that a little relaxation helps all 
of us do better work and we ll liv e longer, 
too.” 

Fred says he doesn't have to boss his em 
ployes. They work on a guaranteed salary 
plus commission, and they seem to be just as 
interested in the success of the business as 
he is. Four of his employes have been with 
him close to twenty years. 


Advertising takes time 


“Good advertising gets people to come to us 
and keeps them interested,” said Fred. “I 
believe in a lot of it 

“Some time ago, | decided that long-range 
advertising does the best job in the appliance 
field. Unlike a mail-order business, it takes 
time for appliance advertising to pay off. 
Most everything we sell takes a fair-sized 
chunk out of the family budget, and people 
like to think it over. You've got to keep your 
name before them constantly to do the job. 

“Over the years we've weeded out the 
advertising that doesn't produce. We place 


ads in the community newspapers because 


soys Fred Dykstra, chown here with a prospect 






ree 
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1950 


they are well read by the folks in this neigh- 
borhood. 

“A few years ago, we got wind of some- 
thing new in advertising and investigated 
the Chicago Tribune's Selective Area plan. 
Since then, Selective Area ads have become 
an important pert of our program because 
they do the job more economically than any- 
thing we've trie.” 

Fred’s Selective Area ads in the Chicago 
Tribune are circulated among more than 
200,000 families in the Southwest zone of 
metropolitan Chicago, where his store is 
located. The ads are big-space, retail-level 
ads that feature the store's name along with 
pictures of the merchandise Fred sells, These 
hard-hitting adi work exclusively for his 
store in his neighborhood. Yet, his cost is as 
little as $32 for a full page. 


His number one promotion 


In the first six months of 1950, Englewood 
Stove & Repair Co. participated in 47 Seleo- 
tive Area ads. 

“The big department stores on State Street 
put most of their advertising in the Tribune,” 
said Fred, “and those boys know how to get 
results. The Selective Area plan makes it 
possible for outlying stores like mine to take 
advantage of the Tribune's pulling power 

“These ads seem to produce better every 
time, so this year we're making them our 
number one form of promotion.” 


* > > 


VANUFACTURERS: Your local dealer's 
enthusiasm for your produet is oflen the factor 
which decides a customer to buy your brand. 
You create thal enthusiasm faster when your 
advertising is geared lo demonstrate its effec 
liveness on the retail level. 

Under the Chicago Tribune's Selective Area 
plan, the dealer sees your advertising produce 
sales in his own store. He gets retail-store-ly pe 
copy over his own name in Chicago's No. 1 
medium, reaching the prospects who can best 
trade with him. His cost is as low as one per 
cent of card rates, Yel the whole program is 
factory controlled and agency placed. 

So well does the plan produce for dealer, 
distributor and manufacturer thal already nore 
than $1,000,000 has been placed in Selective 
\rea advertising in the appliance field alone. 
Far more than half of the 2,013 appliance 
dealers in Chicago and suburbs have partici- 
pated in these campaigns. 

Find out for yourself how the Selective Area 
plan can help you build the consumer franchise 
you want in the important Chicago markel, Ask 
the Chicago Tribune representative nearest you 


for complete information today! 


Chicago Tribune 


THE WORLD'S GALATEST MEWSPAPER 
CHICAGO TRIBUNE REPRESENTATIVES 


A. W. Dreier, 1333 Trihame Tower, Chicago 11 

KE. P. Strubeacker, 220 EB. 42ad St, New York City 17 

W. E. Bates, Penobacot Bidg, Detroit 26 

Pitapetru’k & Chambertin, 155 Moatgumery St, San Francises 4 
ales, 1127 Wilshire Hivd.. Los Angeles 17 

MEMBER: FIRST 3 MARKETS GROUP AND 

METROPOLITAN SUNDAY NEWSPAPERS, INC 
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ADVANCE-DESIGN 
TRUCKS 
POPULARITY LEADERS crews 


trucks are the favorites by far! in every postwa 
yeor truck users have bought more Chevrolets 
than ony other make. And that's proof of the 


owner satisfaction they have earned! 


PERFORMANCE LEADERS «.... 


rolet trucks give you high pulling power over a 
wide range of usable road speeds. . . cut down 
total trip time with high acceleration on the 


straightaway 


PAYLOAD LEADERS corciui design 


and rugged construction permit you to haul more 
goods more miles— at lower cost per ton mile! You 


enjoy real savings on operating ond repair costs 


PRICE LEADERS Youre money ahead 


with Chevrolet trucks! Chevrolet's rock-bottom 
initial cost-—-outstandingly low cost of operation 
and upkeep—high-trade-in value, all add up 


to the lowest price for you 





Packed with VALUE... 
Primed with POWER 


Chevrolet Advance-Design trucks have everything it takes—and plenty 
to spare. Rugged construction to withstand the wear and tear. Han- 
dling ease and comfort to lighten the load of a day's work. And more 


power than ever! Two great Valve-in-Head engines—the Loadmaster 


105 h.p. and the Thriftmaster 92 h.p.—make these the most powerful 


trucks Chevrolet has built! Yes, these new jobs bring you peak value— 
and at a low price. They cost surprisingly little to buy, to run and 


maintain. That's why Chevrolet trucks outsell them all! 


Mi rs peration, DETROTI MICHIGAN 


AHEAD WITH ALL THESE PLUS VALUES 
* TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Loadmaster and 


the Improved 92-h.p. Thriftmaster—to give you greater power per gallon, 
lower cost per load * THE NEW POWER-JET CARBURETOR: smoother, quicker 
acceleration response * DIAPHRAGM SPRING CLUTCH for easy action engage- 
ment * SYNCHRO-MESH TRANSMISSIONS for fast, smooth shifting * HYPOID 
REAR AXLES—5 times more durable than spiral bevel type * DOUBLE-ARTICU- 
LATED BRAKES—for complete driver control * WIDE-BASE WHEELS for increased 
tire mileage * ADVANCE-DESIGN STYLING with the “Cab that Breathes" *¢ 
BALL-TYPE STEERING for easier handling * UNIT-DESIGN BODIES—precision built. 
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Stealing a march on other manufacturers ‘i 
an old story with Gibson—and a daily, profit- 
pleasant experience for Gibson dealers. 
While other manufacturers are still saying, 
“Why didn't we think of such features as 
Press-Toe, Touch-A-Tap, etc.,”” 
Gibson dealers are using these 
and other features shown here 
to win sales away from rivals. 
"if you want to be on the winning 
side: ‘phone, wire or write your 
Gibson distributor, or Gibson 
CAN BEAR THIS CREST direct, AT ONCE. 





GIBSON REFRIGERATOR COMPANY © GREENVILLE, MICHIGAN 
Copyright 1990, Gibson Refrigerator Co. 











Every sale of electrical merchandise, paint 
wallpaper, redecorating supplies, is your 
opportunity to cash-in on the additional 
sale of Lighting Fixtures. A brightly-lighted 
Moe Light Display steps up store traffic 
too! Call your nearest MOE LIGHT WHOLE 
SALER and send right now for the big 
32-page MOE LIGHT FULL COLOR CATA 
LOG and complete details on the “PACK 
AGED - LIGHTING” DEPARTMENT 


“ ARF BUILDENS 
if ¥* 


wwe oY 
on, we 


Mee ver 


I. INC... Fe 


MOE LIGH 


@ 41,000,000 READERS! That's the amazing number of con- 
sumer impressions resulting from MOE LIGHT'S 1950 Adver- 
tising Campaign in SATURDAY EVENING POST... HOUSE 
BEAUTIFUL ... BETTER HOMES AND GARDENS! Millions of 
homemakers will see these big, full-page, four color ads. THEY’ LL 
BE LOOKING FOR THE MOE LIGHT CENTER IN your STORE! 


















PACKAGED-LIGHTING DEPARTMENT 


NEW PROFITS FRoy y 


MOE 4442 
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Dealers who bought Nationally Advertised MOE LIGHT Home Lighting Centers, 
report sensational results! Let MOE LIGHT Packaged-Lighting Departments put 
you into the fast-turnover, high-profit lighting business ... overnight! 

Here's an over-the-counter operation you can't afford to miss. A deal that 
TURNS WASTE SPACE INTO DOLLARS! A lighted MOE LIGHT ceiling or wall 
display brightens your entire store, stimulates sales of related electrical items, 
makes your store THE neighborhood headquarters for nationally advertised 
MOE LIGHTS 

Don't miss this “new profit’ opportunity look at the display program, 
choose your Packaged-Lighting Department and...call your MOE LIGHT 


wholesaler today! 





THESE BEAUTIFUL DISPLAYS AT NO EXTRA COST TO YOU 

PAY ONLY THE SPECIAL DEALER PRICE FOR THE FIXTURES! 
Yes, you pay only for the fixtures... THE DISPLAY UNITS ARE YOURS WITHOUT 
EXTRA CHARGE! Shipped Direct, Complete with Fixtures, FREIGHT PREPAID, 
even including full-color MOE LIGHT Catalogs, Price Lists and a generous supply 
of Dealer Sales Helps! 


a MOE LIGHT CEILING DISPLAY M-5020. YOU GET—Beautiful 6) x 4’ 
ceiling display ready to hang up, plus—66 individually packaged MOE 
LIGHT fixtures—$178.00* 


a MOE LIGHT WALL PANEL M-5021. YOU GET—Beoutiful 4’ x 3’ wall 
display ready to put up, plus—40 individually packaged MOE LIGHT 


fixtures— s 108 00* 





e MOE LIGHT COUNTER DISPLAY M-5024. YOU 950 MOE UGHT, i | 
GET—Beautiful 3-sided columr counter stand plus—30 eeeeeeesceeeeeeeeeeenceseeeeeeeeeeeeeeeseueeees % 
. _™ , ” . s 
ndividually packaged MOE LIGHT fixtures—$66.00*. MOE LIGHT, INC., FORT ATKINSON, WISCONSIN ° ; 
. 0. K | know a good deal when | see one! Send thot full-color catalog + } 
& MOE LIGHT CENTER FLOOR DISPLAY M-5022 4 and complete details on the MOE LIGHT “PACKAGED” DEPARTMENTS > 
YOU GET—Becutiful, easily moved, 8 chrome stanc e@ e 
: « CHECK HERE FOR COMPLETE NEWSPAPER MAT SERVICE FOLDER « Gi 
combining the wall and ceiling units, plus— 260 individ- ° o | 
acked MOE LIGHT fixtures—$633.00* @ NAME rime ° “ae 
yp IE LIG ixtures—$ 0 . ° $2.20 
we e STORE NAME + 
n - 
S$ ADDRESS ° 
, 1 ‘ . 
MOE LIGHT, INC. FOR! ATKINSON, WISCONSIN cir evan : 
° meee ee - or @ Remteetts 9 cence CCECccccecooocosocoeseeeeeeeeoeeoeeeesonses 
4-867 
$4.50 


You can’t fool 
a housefly! 


When DDT was discovered, 
{ ; 


Ever hatch a pig? / 


There's no business like 
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(> FARMING 





Juice Extractor Option 


Wins Consumer Favor 


The opportunity to purchase a 
food mixer with or without juice 
extractor is of considerable im- 
portance to a goodly number of 
prospective buyers, according to 
a recent consumer survey made 
by Hamilton Beach 

“While most sales are made 





with juice extractor, a certain 
percentage of customers have 
little or no use for the attach- 
ment,” a company official said. 
“They may not use fruit juices, 
prefer a manual type extractor 
or be among the many converts 
co frozen concentrated fruit 
juice. In these cases, Hamilton 
Beach's separate packaging of 
mixer and extractor units per- 
mits them to buy the food mixer 
alone at $34.25 rather than the 
combination at $38.50. 


High Praise For 
Mixer Recipe Book 





Both housewives and home 
economists are high in their 
praise for the 54-page recipe 


book which accompanies every 








RETAIL 
($7.25 Denver 












Hamilton Beach Food Mixer. 
“One of the finest jobs ever done 
in this field,” was the comment 
of the food editor of a leading 
women's publication. There is a 
constant flow of requests to the 
factory for replacements by 
housewives who have damaged 
or lost their recipe book and 
“just can't get along without it.” 

The book contains recipes for 
cakes, cookies, icings, candies, 
ice creams, pies, salad dressings 
and miscellaneous dishes. Many 
of the recipes were especially de- 
veloped, and all of them tested 

» the College of Home Econom- 
ics, Syracuse University, under 
the direction of Edith H. Nason, 
Professor of Foods. They have 
been accepted and are used in 
teaching by a large number of 


home economists 


( Adwertisement) 


$500 
RETAIL 
$5.25 Denver 
ond West 


1. NEW POWER UNIT 


For use with Meat Grinder and 
Slicer-Shredder. Gives “ saddle-to- 





saddle” ease of attachment. Power 
Unit slides onto Mixer base. 
Motor Unit slides into position 
atop Power Unit. Then, Meat 
Grinder or Slicer-Shredder is 
attached. Sturdy, durable, stores in 
any drawer. And look at the new 
low price! Order from your 
Hamilton Beach distributor now! 


$695 
RETAIL 
($7.25 Denver 
and West 





4. COFFEE GRINDER 


For that fresh-ground coffee flavor 
that so many people enjoy—that 
so many will pay to get! Jar holds 
full pound of coffee beans. Grinds 
coarse, medium, or fine for pot, 
percolator, or drip coffee. A qual- 
ity attachment and a money-maker 
for you at this reasonable price 






$750 
RETAIL 
($7.95 Denver 
ond West.) 


2. MEAT GRINDER 


Grinds meat, chops vegetables 
coarse or fine. Requires Power 
Unit — a tie-in sale! A handy, 
thoroughly useful accessory com- 
posed of six sturdy metal parts 
and a wooden stomper. A standout 
value at a price that puts competi- 
tive attachments in the shade! 





RETAIL 
($4.90 Denver 
and West.) 
\ 
\ 
eS. = 


5S. PEA HULLER & BEAN SLICER 


A real timesaver! Separates peas 
from pods, slices beans, potatoes, 
carrots. Saves your Customers end- 
less hours of tedious hand work. 
Easy on, easy off the Hamilton 
Beach Food Mixer. And how's this 
for a merchandise-moving price? 


HAMILTON BEACH Food Mixer 


Hamilton Beach Co., Div. of Scovill Mfg. Co., Racine, Wis. 





Dealers Welcome 
Extra Mixer Profit 


Electrical dealers who check their cost 
sheets find that they make more profit on 
Hamilton Beach Food Mixers than on 
competitive mixers. Hamilton Beach pays 
a full 2 per cent more. These percentages 
are based on list prices including tax 
“Not only do I give my customers a bet- 
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end West.) 


3. SLICER-SHREDDER 
Slices or shreds all kinds of vege- 
tables and fruits. Seurdy die-cast 
hopper assembly. Precision-made, 
stay-sharp slicing and shredding 
cones. Canner's delight—with the 
big season just ahead! Must be 
used with Power Unit—another 
profitable tie-in. Compare the low 
price. This one figures to se/l! 


















$3525 

RETAIL 
($35.90 Denver 
and West.) 
lnctudes two 
Pyrea bowl 
ond entra single 
_ beoter 


EASIEST-TO-SELL 


HAMILTON BEACH 


GIVES YOU MOST PROFIT 
ON FOOD MIXER SALES! 


voce a: ars EERO 
mixer -orays EERO 
woxen-c" rays EXRERMEUUTS 
moe ov cays ERDRRUE 
sao EC 
MODE "GO" PAYS 
(Percentages bared on List Prices, incheding tox.) 
*Same margin of profit on attochments. 










ter buy for their money, but I up my 
profits considerably,” is the way one Illi 
nois retailer puts it 


Hard Hitting Ads 
In Line for Fall 


The Hamilton Beach consumer advertis- 
ing campaign for Fall and Christmas 1950 
will be the most extensive in Hamilton 

(Advertisement) 


Beach history, Pred S. Tuerk, sales man 
ager has announced. 

“We will use a wide list of books in the 
general, women’s, shelter and farm fields,” 
Tuerk said. “We are going to buy plenty 
of circulation and use the hard-selling type 
of ads that have won such fine response 
for us in our recent campaigns, The Food 
Mixer, Mixette and Vacuum Cleaners will 
all be featured through the Fall season. 
This national advertising will be backed by 
effective display material and literature.” 
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INDIANA FARM FAMILY SAVES 
NEARLY 40% ON MEAT BILLS 


Slaughtering Own Meat 
And Storing in Coolerator 
Cuts Living Costs Sharply 


Ubert Landes 
ifayette, Ind 
iw leading an eamer 
thriftier life since 
she got her Coolera 
tor Freezer She 

pute it this way 
aan Since we bought 
(vf . - - our ¢ olerator 
rin) " } or / Freezer and started 
. | TS river having our own meat 
slaughtered, | be 
leve we have saved 
nearly 40 on our 

meat bills 

lam sure we will enjoy an even greater 
saving this summer when | am able to freeze 
my own fruits and vegetables. We have so 
much of it for a short time every year. I 
used to can all | could, but canning takes 





so much time and farm people are so busy 
during the summer that much of it went 
to waate 
My daughter has had a Coolerator for 
vert yea Wine't hiwanetwet NEW COOLERATOR FREEZ-R-ATOR 
aaved her, | made up my mind | was going 
to have one, too 1 


y husband w just as 
«we one ea en WITH BUILT-IN REFRIGERATOR 


ao little to operate and does away with so 


we essai OFFERS AMAZING CONVENIENCE 
SAVES 8 HOURS A WEEK It's a big 15% cu. ft. freezer plus a 3 cu. ft. moist-cold refrigerator in a single, 
compact, low-cost cabinet. It safely stores both fresh and frozen foods 
SHOPPING TIME WITH The LS cu. ft. freezer section holds well over 500 Ibs. of frozen food. There 
s plenty of roo o a bee d nearly 300 pounds of other food. You'll be 
' i UERATOR CREERER  cetces 0 tho arcing: yee tee make when you treces Svein and tagutalin ont 
_ Yo mul | f your own garden slaughter your own meat or have it processed at your 


Mrs. Margie Stogadill has this to may about local locker plant— and buy all kinds of food in quantity when prices are lowest 
j PTOARDS t] AIRY MAN a ae | do nearly all my With a Coolerator Freez-R-ator you'll do the bulk of your shopping or 4 


shopping once a week ind that saves me 








times a year. You'll bake when you feel like it and prepare meals ahead 
ver § hour ind time tw mighty important 


when you have to prepare meals for 40 stu The moist-cold refrigerated compartment gives you all the conveniences of 
dents. Huying tn large quantities enables me ) extra refrigerator, It will keep fresh fruits in perfect condition until you're 
to aave over $10 a week on my me reeze or serve them. It's ideal for quick chilling a case of beverages 
shone : eat watermelon ind to supplement your regular refrigerator 
The big Coolerator simplific y ba . 
ing problem ». 1 bake enough at on n oolerator offers the Freez-R-ator—the perfect method for keeping 
| for several da ind keep cakes ott esh and frozen foods. See it at your Coolerator Dealer today 
pies and other pastries freezer It 


takes a lot of food to fee sh THE COOLERATOR COMPANY 
my Coolerator has ample pac v DULUTH 1, MINNESOTA 


time to last 





AND HERE'S A 
LOWEST PRICED 
ADVERTISED 10 


TO SPARK YO 


- 
OVER fe MILLION 
ISSUES fel THESE — — And it’s as sensationally featured as it is priced to give 


you a “Leader” you can advertise and sell against any 


GREAT FARM PAPERS competition. C ill your Coolerator Distributor today 

WILL CARRY THE and make arrangements to tie-in locally with Cooler 
ator’s Farm Paper program for a harvest of freezer 

pkg a sales during the peak selling season. 

TO VIRTUALLY EVERY 

WIRED FARM HOME 

DURING THE PEAK 

SELLING SEASON 


Chicago Offices—11-107 Merchandise Mart 


~ 
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SQUEEZE THE WATER OUT OF YOUR BUSINESS 


Dealers whose assets, inventory and accounts receivable 


aren't on the books at their true value are paying out too 
much in taxes and taking in too little in real profits— 


’ ° . ‘ ible r, i be en off the 
and don’t really know what their business is worth. Here's ray , tein 
how to straighten them out and keep them that way geome 

i { nnot m \ lip thie next 

By ARTHUR ROBERTS The same is true of bad debts: the 
Public Accountant eductiot r them just be taken mm 

in which they become bad, 

later year Genet illy Spe iking, 

ome tax law deals with profits 

ses experienced on a taxable 

provisions for 


‘ ! i iater 


Inflated Values—Higher Taxes 


ted value ilso mean that the 
higt A dealer who 
‘ tf e wanted rri ebt nd worthl inven 
No Profit in False Values , : . 

{ $ pays tor 
xes and 
ably won't be le to retrieve the 
Moreover, his own operating cost 
¥ 1810 proht hgures at the nd of the 
must be ear won't give } true |] ire of 
lown a business, because | ts will 
ure up t ippear lower and the profits higher 
ilers increase than they really are vw profits will 
when prices be made only on paper-—but the taxes 

anticipate will be paid in real 


isiness. Assets (Continued on 
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WIRING BOTTLENECK wos cracked when Duquesne Light officials conceived 
sbsidize all but $20 of installation costs. A. Jj. Smalley, dealer 

iding promotion director; R. W. Heller, manager of residential sales; and 

rwin, market development chief, prepored laundry promotion prospectus 


They Opened The 
Electric Dryer Market 


Utility-distributor-dealer cooperation in Pittsburgh put 


776 electric dryers in homes during three-month pro- 


DEALER AIDS were prepared by Duquesne Light representative: 


4 


utility dealer man, shows them to Wayne Cuddy Supply motion featuring no wiring cost 


By WALTER RUDOLPH 


gone, 


What Dealers Did motner |S , . Making 


isewife 


t 
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iryer customers during explained to prospect that wiring would cost nothing, because cost was under 


; nant - ; . Ssereinns uperior Appliance written by utility tributors and dealers 


| 
| 
| 


SCHOOL CHILDREN helped sell parents on need for 
complete home laundries because far-sighted industry 
members hod seen to it that home economics class- 


LIVE DEMONSTRATIONS wer: 


46 er< ke ty Fity ¢ 


rooms boosted modern equipment, including dryers 
Girls like these would be unwilling “‘clothes hanger- 
uters’’ ot home after using this equipment at school. 


ELECTRICAL MERCHANDISING—AUGUST, 1950 PAGE 61 





Could An Electric Housewares Store Make Money ? 


Nobody has ever run a store devoted exclusively 
to small appliances, says Chicago dealer John 





The Financial Statement of an Exclusively Electrical Housewares 
Store Might Look Like This DeVol i i 
SNE Oe SE RN eVale. But he thinks they could—and he’s 


Trade-ims and discounts 10.000 00 


worked it all out on paper to show how sales of 
$100,000 would return a profit of $12,471 


Met Sales 
Cost of goods 


Grows profit $30,000 06 


Other Income: 

2% cath discount on 80 of $60 

000 00 purchases, or $48,000 00 960 00 

Total net income 10 9460 O , 
Expenses: 

Furniture & Fixture ‘ 10Of $00 OO 

Machinery end too! 50 00 

Cat depreciation 200 OK 
Salaries 

Bookkeeper 

Seles clerk 


< 
rervice A mi» 


9,100. 9 100.00 
Advertising minimum 100 00 perm 200 00 Keeping Books on Traffic Appliances 
Hank charges 15.46 
Cleaning end porter $5.00 per wh 260.00 : piest 
Donations 200 00 ' 
Eapress and freight 100.00 
Couaetentee service 100 00 
Insurance » 310000 00 tie 
thelt at verage $388 
1 OOO OO 
Legal & auditing $1 0 per n 
Lieht, aes and heat 
Misc. sales mmissions 
Misc. expenses 7 
Misc. taxes: Electric sign permit Gross Profit Figure 
Personal property 
Registrations 
Ventileting 
Carli nees 
a! security 
hee supplies 
"ape: A twine, t 
slave 


nting and 


Find Investment Figure 
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PHYSICAL EVIDENCE thot it pays ony retailer t 


IT PAYS 
TO USE HELP 


Utility, distributor and manufacturer cooperation 
means more to Mehagian’s, Phoenix, than adver- 
tising and newspaper campaigns. They tie-in 
with prospect-hunting, home service, store demos 


and incentive campaigns to set new sales records 


By CLOTILDE G. TAYLOR 


AS MEHAGIAN CO 





(MeL INE 





| 


SY YY 


SS 


PPL PS 


LOT ot free assistance is being 
A iffered dealers the country over 
by utilities wnufacturers and 
distributors Those who are offering 
this help make the statement that less 


{ the dealers make any real use 


the programs and promotions. “If 
we uld only get as many as 40 per- 
cent of our dealers to use our help!” 
s a plaint frequently heard 


? 
On the other side of the picture are 
} 


the many live firms who recognize the 


value of the aids offered and who take 


r essary steps to put these tools 
work, with resulting benefits to 

emselves and the alesmen Russ 

Morrissey : manager of the elec 

al depa ent of Mehagian’'s, Phoe 

x, Ariz., is representative of this 

ut He not only accepts help 
e use t 


The Power Company Offers Help 


rhe Central Arizona Light & Power 


Lo., for instance, has a ymmprehensive 


ogram of dealef? support which they 


use the merchandising assistance of utilities, distributors and monufocturers is the store of Mehagian's, Phoenix, 


under the title 
They have 16 
constantly in 
1 field calling on housewives to tell 
They learn what 
appliances are in the home and tell 


put into effect last year 
Back Into Action” 


ustomer contact men 


’ , 
the eiectricai story 


the story of new equipment not yet 
If the housewife is interested, 
they write her name on a Reddy Kilo 


watt prospect card and send it in to 


rwhed 


the dealer of her choice. During the 
first five months the plan was in effect, 
10,000 prospect names were sent to 
dealers for follow up 

\ series of promotions is ¢ mstantly 
, with sales helps of various 
kinds available for During 
1950, some 12 of these utility-spon 
every 


These are advertised 


ong on 


dealer use 


sored promotions will 


major appliance 


cover 
n newspapers, over the radio and 


| 


, as well as by field calls 





direct by ma 
General meetings are held to acquaint 
dealers with plans and to provide them 
nunition for selling. Where 
(Continued on next page) 


with am 





THIS IS THE HELP OFFERED DEALERS IN PHOENIX, ARIZONA: 


1) has 16 men and nine home service girls in the field devel 
ping pr spects 
2) sponsors 12 major promotions a year 


for dealers 


} 
| The Central Arizona Light & Power Co.— 


/ 3) advertises extensively ir | media to back its promotions 
| 4) offers window and store disr material to dealers for 
i tie.is 

5) provides free a tance of home service girls for store and 
} rrve ery nstrot r 

6) t king sct undry and freezer demonstra- 
| t tilit ditor:un 

j 7) } { sses aNd promotional! sessions for dealer salesmer 
8) collects and disseminates monthly sales information 


Manufacturers and distributors— 


1) advertise and share expense of tie-in ads 
2) offer store demonstrations; 

3) provide inducements for salesmen; 

4) give produ t 
5) adv 


t training jiesmen 
se on store and field management and operation 





This is how Mehagian’'s uses that help— 


1) follows up on utility-provided prospects promptly and 


reports results; 
2) ties in with promotions; 


3) uses display materials offered; 

4) uses home service girls both in store and in homes; 

5) advertises in newspapers, on radio, by direct mail; 

6) encourages salesmen to take or send prospects to utility 
cooking schools, dernonstrations, etc.; 

7) entire sales force attends training classes and promotional 


gatherings; 


8) regularly sends in sales reports and checks its own figures 
against other firms’ to better competitive position; 

9) ties in with distributor and manufacturer advertising; 

10) uses monufocturer-distributor demonstrations and gets a 


crowd to see them; 


11 


~ 


develops prospects so that salesmen can take advantage 


of bonus inducements offered by wholesalers and makers; 
12) takes advantage of product training opportunities; 


13) uses manufacturer-distributor counselling services 
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UTILITY SALES PROMOTION is explained to Mehagian soles manager Russ Morrissey 
(fourth from left) and port of Wis staff by ao power compony representative, Bob 


Libbey, 60 store con tie-in to make the most of it. 


dl 
STORE DEMONSTRATIONS by the utility's home service 


girl ve helpful in convincing doubtful 
" 


prospects, to de 
velop new ones and to insure the satisfaction of new appli 
wrers. Girls aleo Gemonstrate in the home 


PROMPT FOLLOWUP ic mode by o Mehagian’s 


a8 soon a8 the prospect's nome has been rec 


salesman 
ceived trom the 
utility, thus moking sure he catches her while she is still 
interested ond before she can buy from another deoler 





PROSPECT DEVELOPMENT is the purpose of field calls like 
this one by Jack Blonton, one of 16 field representatives of 
Calapco. He finds out her needs ond wants, then turns her 
f pect cord over to o deoler-——in this case, Mehagian's 


REPORTS OF COMPLETED SALES ore made promptly to the 
utility's deoler sales coordinetor, Bob Libbey, who looks over 
prospect cord completely. Prompt action by dealer encour- 
ages utility men to provide more prospect names. 


IT PAYS TO 


1d returned in an anal- 


the market which enables the 


iv t \ een 


When a Distributor Offers a Bonus 
ago t \ na W 


wit 


Mehagian's Supplements the Promotion 













USE HELP (Continued 


; ‘ar eae RADIO ANNOUNCERS George Graham ond Howord Block, MC's for Mehagian's 
- ies aeiiied sell “Luncheon in Phoenix” program, not only boosted portable dishwashers but also 
a ad took them on free trial and reported results to their oudience. Result: nine sales, 








Mehagian's Does Its Part 





FEATURED STORE DISPLAY was given the portable woshers trials 

by Mehagian’s during the duration of the offer. Solesmen sure appliances were giving satisfaction and to close the 
took advantage of the display to demonstrate and convince order. Salesmen also got names of neighbors to contact. 
prospects thot they ought to have a free home trial Store participation boosted sales ond solesmen's incomes 


Mehagian’s Uses 
Distributor 
Demonstrations 


STORE DEMONSTRATIONS of 
“workless washdays,’’ offered by 
the Electrical Equipment Co., Ben- 
dix distributor, were used by Meho- 
gien’s, which took pains to pro- 
vide odequate spoce ond focilities 
for the handling of muny groups 
of women. 


And Cashes In 








nt TRAINS 
ny OWN SALESMEN 


Dealer C. C. Musburger of Billings, Mont., 
prefers inexperienced men he can teach to do 


things his way. After training them, he keeps 


them alert with daily skull sessions, keeps them 
happy with liberal salaries plus commissions, and : 
keeps them selling with competitive incentive plans 


PERSONAL CONTACT with prospex 


tafft of four. Freshmoar 


By CHARLES H. WILSON 


Five-Point Training 


Two Recent Trainees 





OUTSIDE SELLING nm important part of the ssburger operat POST-SALE DEMONSTRATIONS 
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TRAINING under the Musburger system involves a lot of MORNING SESSIONS find Haider (left) sitting in with experienced men as Musburger (with pointer 
eiterates | 


persor perv ' Her Mu irger gives nstruct 





\ five steps to successful selling 


of his new 












years ¢ I lve ng to aid the furthe 
. . wit the year t ’ t ads feature only the prod 
Incentives to Sell i pr 


“Sy NAIL) NG CI nels 8 


Brother Judges : e Bendix vit nly picture f the four sale , 
: t e€ receive na Ben test \ t i ma appliance might be 3 
t \ 1 , a i Sees ae Ws ' : 
t il ‘ ! ‘ hor Ketchnes about i 
v - ‘ . . 

Monarch nge | u mia Lhese are run in Sunday 

5 t . lp t ba t ! 1 Vv tto the M [ t ar ’ Lot Carl Rogen : 
! : Continued on page \04) 


ADE tet t Ue rom weer 


” 


' 


; 





ger! = 





TOP SALESMAN Car! Rogeness ($46,000 in 1949) demonstrates Bendix ironer ot CONTINUAL HELP for salesmen is provided by owner Musburger. Here he keeps 
one t r > Se " attempts to sei! the product to ‘customer’ Hoider (right members of o family occupied while a solesmon otternpts to ckae with the husbond 
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NEW LOCATION of } 


By 
TOM F. 
BLACKBURN 


After 31 years in 
Minneapolis, Volkenant’s 
know how to get custom- 
ers without cold canvass- 
ing. Their methods boil 
down to free premiums, 
demonstrations, news- 
paper advertising and the 
right location — but the 
way they're used is im- 


portant 


VERY SALESMAN 


iF NOBODY 





meme 


RAY VOLKENANT may hove rung nearly every doorbell in 


SEWING MACHINES ore prominently featured in front of store, one illustration of store's policy to 
Minneapolis, but today uses tested 


inexpensive promotions concentrate on stasle, high margin items, not put tox 


much emphasis on one or twonew products 


Doorbells 


e Retrats W086 


a ote ea 


but only High prize was a case ce cost, sales commission, plus the 


Reason: of bees . » the fact that the sales profit for the store. The old box is 


vot think that tele- en could easily afford to buy these sold with a 30-day exchange warranty 
ii ' ut of their pockets, neverthe Any time during this period, the 
ichboard flavor kept up a owner can exchange it for a new re- 
irigerator with all that is paid going 
50 percent of Vol the new box, without any charge 
transportation 
ice men of the 
imate what 
trade-ins 
nitnued on page 106) 


AFTER CHECKING 


jtes washer, d 


chaser will know where to go for serv- TO COLLECT his $! 


$! fee for making the call, the housewife 
» tocks up a card near the appliance ust sign his card. On back he lists appliances she has 


; 











THIS IS WHAT ASHLEY OFFERS KITCHEN CUSTOMERS 


rr y 
: : 
4 





ne 


A LAT EP 





oe GET At CANE TN AN 8 eT) 2 


A TAILORED J08 t f } ve with | workir 


LAST MINUTE CHANGES. Fron 


wit? j 


— ARCHITESTURE IN 
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the new equipment in new kitchen operotes how 


it for best results 


how to 


use 


expert kitcher rchitect tomed nc 





- i 
EQUIPMENT DEMONSTRATION. Ashley tokes poins to show the customer how 


it should be cleoned and main 


SATISFACTION. Two hoppy women discuss working 









IMPROVEMENTS BY REMODELING. Wingote te ASSURANCE OF SERVICE. Buyers know thot expert 
tomer thot ar ect r needs t workmer e ready ot tire them wit jrawings of their kitchens, one remodeled and one 
i efficient ser € the oment in new. Ashley credits 90 percent tf his business to 
the kitcher require it atisfaction of customers 


THE KITC 


sales that have reached $25,000 a year 


Harold Ashley & Co., Jacksonville, creates new and remodeled kitchens 
in an atmosphere of architectural dignity and prestige. Result: kitchen 


4\ ive a picture ot owrnl 
5 j kitchen. A the case of new 
estimate ire 1 ed along 
t t t lrawing 
‘ We work on the idea of elling the 
" mmplete kitchen,” says Ashley. “But 
Ww certain cab i complete kitchen doesn’t necessarily 
pment w fit c one containing ‘every imaginable 
M \ a giv rea. Minia em which can be crammed into it 
ale fel kitche al are It does mean one which is complete in 
Ashi alesmen follow every basic piece of equipment needed 
t e of arrar g ull scale for cooking, refrigeration or storage 
photo- f food suppli 
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i 


miimued on page | 








1A BAER OR SII 





























EDUCATION by video would be one sure way t 








HOME ENTERTAINMENT w f course, one obvious use of TV to Robid 


even in 1883 when he 


VISIONS of VIDEO 


Way back in 1883 a French cartoonist named Albert ee 
Robida predicted TV in our century and, judging Sef arabes: eiemads tora 











from his work, he knew just how we'd use it 


\ : 

















= “. \ ee 
EVEN TUNING TROUBLES were foreseen by the Frenchman when he copr CULTURE, said Robido like a true Frenchman, would be brought right into the 
this And now the report t the M try f ‘ ” ) ch bedroom, and he picture ) lady wotching opera to prove it 


Schoenfeld Collection, from Three Lions 
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TV BOOSTERS 
IN FRINGE 


Rockford, Ill., 90 miles 
from Chicago, is only one 
of many cities far from 
TV broadcasting stations 
which are getting recep- 
tion because of the indus- 
try of dealers who are 
making good business out 
of masts and boosters 


ONLY WAY people of Rockford, Ill, like many other cities far from transmitters, can get television reception is with 
towers 30- to 50-feet high. About 1,000 homes in Rockford have them 


OCKFORD, ILL., is a tough istributors have had their hands full 
place to get television reception. n the cities close to the broadcasting 
The town (pop. 84,637) is not stations, little attention has been paid 
X) miles away from Chicago, the to the far suburbs. Even RCA-Victor 
arest major broadcasting center, nee drew a line along the DesPlaines 
» nestles in a valley. ver st of Chicago and refused to 

! al it 1,000 make install n iat strean 

» 50-feet high thereby permitting the sub an tele 


w up and 


it possible , the booster a radio set 

njoy video. ths ks up the ing signal and 
lescribed by mplifies i adi s. There are 
Alter as ne-stage and even three- 

is the first ge amplifiers on the market. Some 


1¢ artificial re built around a grounded grid triode 


signa.s are 


tower, 
tele- 

Te, we 
so happens . 
“Reag? t it Works Away Out in lowa 


been 


have 

} Walter 

h of Sanborn, Iowa, who calls 

firm the Rural TV Service Co., is 

n 165 miles from 

n out of Moines, 5 miles from Omaha, 

nking of our ind seems to be satisfying his cus- 

i hey get one ymers. A pickup is being made across 

yall game a week, they ar e ake Michigan at Harbor Springs, 
happy with a TV se Mich., which gets four channels from 
This illustration is used because tl Chicago successfully. A 90-ft. mast 
experts claim that a booster is good in Brookfield, Mo., picks up St. Louis 


only up to 60 miles from four days out of the week, and a dealer 
i station. in Decatur, Ill, is selling television 
kford is isfied a mile sets which get St. Louis with one 

1! ry I er for residential installations and 
osters for business locations. EVERY TV SET sold by Veril Hedrick is accompanied by a booster ($50) ond 
Continued on page 179) a tower ($150). Hedrick's policy: sell the tower and booster first, then talk sets 
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How to Sell 


THe SOUTHERN FARME! 


liance dealer in 


mentor ert 





ical equi; 
armer 


nagazine s 


Purchase Patterns Studied 


E WANTS REGULAR CALLS by | 


fe strote equipment su 
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Studies by three different groups reveal that 
a high income and expanding electrification 
make him a potential A-No. 1 customer for 
appliances—but it takes a special technique 
to sell him. Here are 10 ways to apply it 


effectively 





HE WANTS NAME BRAND MERCHANDISE 


“7 “ 


HE WANTS DEPENDABLE SERVICE and repairs, a strong selling factor with 


like W. L. Owens of Greenville, Ala. who talks over repairs on o toaster 


Ch OA PILI tant ah 


carry out this ideas 

necessary to stock 

from clothes pins 

From Canvassing to Sympathy ’ but it pay 
ipphes, t it ays 


Regu t let u imited vice ane b ling to sales of major appli 


brand mer 

rmer can’t be 
stuff 

long as 

he can 

! t equip 
rother never 
farmer pretty well 
hat what these 
he reads, the 
he more ftre- 
ghbors take 


9 nvincing the farmer that 
efhicient equipment will increase his 
pr duction utput The facts are 
patent he producer of the 300-egg 
| i-litter sow and the 10,000- 

and repair pounds-of-milk-per-year cow uses only 
er can depend on the best equipment to provide the best 
acce ble to hin Continued at bottom of page 108) 
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pu q Sell Lighting Fixtures 
~*~ Over the Counter 


Lighting fixtures are taking a place beside plug-in appli- 
ances as over-the-counter items. Wire connectors make 
it easy for anyone to install them and they have advan- 


tages for the dealer, too 


nny merchandisers, ' I and ; kback is 
stores, have sensed to t tractor who installs 
lighting fixture is t prospects are told t 
any householder can ] 
install. Last year they were reported i ike a guess at hi 
to have done ; : f be- 4 are nstalle Dy elects 
tween $1 nd $20 m n on t tors, you can run this hy; 
nost authorities 
n 1,000,000 dwelling unit 
is a project. After 
were twisted to the | g fixtures used in 
, rt I to be soldered, and twell V t $50 this i 
wrapped with rubber and friction tape h because in the average five room 
Such a jol nsidered a task { ise mall apartment it can’t pos- 
n electrician. y run more than $30) this means 
1 Today, thanks to wire connectors, hat a t $45 million worth of new 
any woman who can climb a steplad fixtures will be installed in new 
ler can install her own fixtures. 
Wire connectors are devices whi 
ure easy to apply, and hold wires in 
a grip that satisfies even the Under 
ters’ Laboratorie simply strip as a market for lighting fixture d 
together (dont twist), i 
nut and the job is done. It 


ple as that, and if Mrs. 


APPLIANCE DEALERS ore finding thot lighting fixtures, which hang from the 


J we mounted on special disploy pane! take up little room nvolve 


ervice return good pr fit mary 


yrite ealers 


EASY INSTALLATION HELPS SALES 


4 
4 
A 


MATCHING 


Cetling of pendant $20,804 000 
Interior wall or bracket 8,111,000 
Other residential types—outdoor, 

porch, etc 4,847,000 
Fluorescent 15,606,000 


Total $49 368.000 “ partment t un like an 


sani @ 
it work lies in 


makes ng a selecti f fixtures on hand, be 
lus in the n t is a known fact that the cu: 
y ly . I te y , - : ‘ r } 

LAST PART of installation to fasten I t on f tomer must Dave @ choice petore 
fixture itself to hanger with screws or resent methods of selling usually will buy. Keeping the display clean 
rative nuts. Over-the-counter soles ns in sending the prospect to lighted and with literature and pr 


I 
ss some wire nuts, and ombition « 
strip wire rket is estimoted at $55 


ANT WOMAN whe con come oe owe 
con instol! fixtures. All she needs (ofter 
turning off power ot meter) ore pliers to 


million lighting lesal There the cus- (Continued on page 108 
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You're horrified to see that the 
newspaper has made a mistake and 
your ad reads $59.95 instead of 
$159.95. Sharp-eyed customers rush 
to your store, waving your ad and 
threatening to sue if you don’t sell 
as advertised. What do you do? 


By ALBERT WOODRUFF GRAY 


Attorney at Low 


LOOK OUT 


For Those Advertised Prices! 


Py“ WO ADVERTISEMENTS were given for 
publication to a local Mississippi newspaper. 
} e run on December 15th, was 


itt, “Pre-Holiday Clearance. 25% Off. You 


The ¢ a 


3 


/pportunity for Real Savings.” The second, to 
i d a tew days later, read, “Clearance 
En stock 4 Off. Your Opportunity F 
Saving 
P i muugh a ta g t newspap 
ur sed the publication dates arrying ti 
ertisement fe “Entire Stock 4 Off” first 
1 of om the day following the holiday as 
ned. On that day the retailer sold his stock 
ng to his advertisement, “4 Off" instead of 
t o Off" he had originally planned. Then 
' t ver t difference between his 
percent and the “$ Off” 
rtisement, claiming he had been forced 
\ e ‘ } r , heart , +) ' ug 





that st " ted a 
y for t tance The 
¢ jer of a te { irred 
e transmission of a telegra n which the selling 
f cotton had been inadvertently changed 
S84 cents a pou 1 to &-5 6 cents. There tc 
es had beer le at the squoted ar 
r price t consequent . f 3/16th 
a eprese , i the " * tne whict 
1 t teleg Any 
n r king t $a : 
é at the gat 
* hy 4 ne wh e was 
ul edit It was 
mer 1 it was terest t 
Zz t . e c nid the M 
this ance, was a voluntar 
i not " yund or ju 
g the part ot the 
cor , 
the | tance of the nfusion of the 
g the same law governed. The 
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retailer was under no legal obligation to sell 
There was no specific offer by the retailer, merely 
a general offer to sell his goods at “4 Off.” 

The advertisement, said the court, was only an 
invitation to the public to make offers to purchase 
the goods at the prices stated The advertise- 
ment did not constitute a binding obligation on the 


it 
part of the retailer to sell at the price stated 


“I Want thet Machine!” 

A similar situation arose in Ohio a few 
ago when the Dayton Shopping News 
advertisement for the sale of an electric sewing 
machine for $26 as a “Thursday Only Special.” 

A customer offered the advertiser $26 and 
machine. The store 
sued for $149.00, the difference 


if $26.00 and $175.00, 


years 
arried an 


demanded the refused to 
leliver, so she 
between the advertised orice 
the value of the machine 

t to be clear that in the 


wnstances an ordinary news 


The Ohio court held 
ipsence of special cirs 
paper advertisement is not an offer but merely an 
nvitation to negotiate, in offer to re 

‘A clothing merchant,” said the 


cive offers 

court, “may 
overcoats of a certain kind for sale at 
This is not an offer, but an 


public to come in and purchase.” 


advertise 
$50.00 nvitation to 
When goods are advertised for sale at a stat 


price no contract is created by the staternent of an 


ntending purchaser that he will take a specifi 
juantity of the goods at that price, according to 
the laws of all states. Nor is a published price 
ist an offer to sell the goods listed at the price 


set forth in the catalogue 
In a famous and often quoted New York State 
ecision a Brooklyn store published an advertise 


ent in a metr ypolitar daily paper that it w 





EDITOR'S NOTE 


Albert Woodruff Gray, the author of this, the fourth in o 
series of lego! articles, is a member of the bor of the 
U. S$. Supreme Court ond hos been a practicing lawyer for 
20 yeors. He hos also written a book, Low Guide to the 
Home, to be published by the Greystone Press, New York 
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sell, deliver and install certain named standard 
makes of radios at 25 percent to 50 percent reduc- 
tion from the advertised list prices. 

A buyer offered to buy two radios at the prices 
advertised. The offer was refused by the store 
and suit brought by the customer to recover the 
difference between the market price of the radios 
und the price advertised by this store. : 

Deciding in favor of the store, the judge said,t 
“The store did not advertise that it would sell ati 
the reduced price all the radios in the market nor? 
did it advertise that it would sell any particular? 
instrument, What it did advertise was that it had? 
| 1 reduced price widely known standard? 
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Bargain with a Kickback 


A few years before the decision in this New ® 
York case, a store in Atlanta, Georgia, gave to% 
a local paper copy for an advertisement of a special 
three-day sale with certain items priced in the 
advertisement at $15.00. The advertisement, when 
erroneously stated the price as $5.00, 
instead of the $15.00 in the copy submitted. The 
ivertiser made 48 sales at the published price of 
$5.00, a loss of $10.00 on each sale, then brought 
a law suit against the paper for $480.00, claiming 
that amount represented the damages suffered from 


the misprinted price 


e208 
published 





at 


The decision here was based on the law as 
eminent legal author and authority, 


newspaper advertisement or 


stated by an 
that, 
ircular, couched in general language and proper 
to be sent to all persons interested in a particular 
trade or business or a prospectus of a general or 
descriptive nature, will be considered as an invi- 
tation to make an offer. Thus if goods are adver- 
tised for sale at a certain price, it is not an offer 
and no contract is formed by the statement of an 
intending purchaser that he will take a specific 
quantity of the goods at that price. The construc- 
tion is rather favored that such an advertisement 
is a mere invitation to enter into a bargain rather 
than offer. A published price list is not an offer to 
sell the goods at the published price.” End 


“Generally a 
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CROWDS WILL GATHER 
© 


Big Demonstrations for the Little Store 


The high cost and unavailability of the miracle-man demonstrators used by electric 
housewares makers need not stop retailers from staging crowd-gathering performances 


that may quadruple sales, will help eliminate seasonal slumps 


Something to Eot 
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Wenen tevd es 
long Cassidy, 








Se 4 ido! of milhons 
Hite | of children! 
} 
: 
} 
- ‘ 
’ 
| 
Shatterproof! 
Designnd te 
comply wth 
Underwriters 
require neats 
®@ with Lariatenna! * * ! 
© Colors: Red orBleck cabins HEE Promotion Kit 
with Silver trim. ® 
Cash in on the nation-wide popular- with every order for 12 sets 
ity of Hopalong Cassidy’ Sell the y 
peand new H a" Cassidy R ate © Commanding Window Streamers 
exclusive with Arvin-to all the 
Hopalong fans in your community! * Colorful Window Display 
It’s a full-size set—not a toy. Four © Newspaper Ad Mats 
tubes including rectifier, automat 
volume control, dependable AC/DC © Radic and TV Spots 
superhet circuit with amazing range o Also available — Hepolong Cassidy 
and tons Backed by national Giveaways and Crowd Pullers 
advertising ind mashing point-ot 
sale pron ton to hel; u round up 
business. Not a minute to lose! Sets POWERFUL NATIONAL 
‘Anein it sli : a Doaesach interes ADVERTISING PROGRAM! 
Dp Millions of readers will see dynamik 
. : color ade for the Arvin Hopalong 
Arvin Industries, Inc. Cassidy Radi in LIFI amd im the 
(For ue aha ea mak Hopalong Cassidy Comic Kook! 
19 
' i 
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when you can put on this 


ONE SURE-FIRE ACT | 











2 YER notice how a retail salesman tavors one make of washer? 
E He might have five others to sell, buthe knows he can make 
more sales faster it he sells one line with enthusiasm. Smart deal 
ers are doing the same ching. With one line, they can cut selling 


expense, reduce inventory, and sull build profitable dollar volume 


Take I ASY 


from a down-to-earth-priced wringer to a feature-packed De 


the line that covers the big bulk of the market, 
luxe Spindrier, every model loaded with demonstration tire! 
Suppose the retail salesman demonstrates the 40SS Spindrier, 
with the famous Spiralator Roll-over Washing Action and the 
exciting new Automatic Spin-rinse. But the prospect wants a 
wider choice. Does the salesman start a new act? He swings over 
to the $06 Spindrier or the 101 W ringer both with Spiral sfor 


Washing Action! 

Think of how chat cuts selling time and customer confusion... 
how it cuts selling costs, too! You need less floor space ... fewer 
models in inventory. You concentrate your advertising and dis- 


play. Your salesmen spend less time /earning new features... more 
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time se//ing’ You even save On service because many Easy parts 
are interchangeable 

So while you're choosing your lines, keep that retail salesman 
in mind. Don't make him a ringmaster. Give him one sure-fire 
. its EASY! Easy 
Washing Machine Corporation, Syracuse 1, New York. 


uct to learn, to specialize in, That's right 





WITH AUTOMATIC SPIN-RINSE 
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Hew ... W's Cheaper then ice ty buy © 1050 Frigidnice ... ot Whitney's 


NO MONEY DOWN 


PROSPECTS who come in to the store in response to advertising get almost 
1s big a pitch on meter operation from soles manager Froncis J. Curry os 


: e4 on the refrigerator itself 
DUWETOWN, Broadway. Sh. Gh ad EO 


WOSTH PAte ERaweH OFFm CVERT WEENOAT FYENINS Tu. SOE r 


Bay From San Ding’ Largest Frigisire Dealer 


ADVERTISING 


stency 











tant part of Whitney meter plan selling 
i reason for their continued high rote 


velit 


y 


Year-Old Meter Plan 


Pp er 





Still Sells Refrigerators 


Because Whitney's, San Diego, Calif., never stopped advertis- 


ing their meter plan, they still sell 30 refrigerators a day COLLECTIONS cre made on 
tors. As nm as collections 


regular time plan 


3 month, require the three full-time collec 


down payment, customers ore switched t 


bought, becouse Curry leaves them TRADE-INS cre an inevitable—ond welcome- byproduct of the Whitney meter operation 
sed Gi inducement to buy more 


These 
used boxes represent one day's take by the store: they will be rebuilt ond resold 
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Promoting the greatest 
lamp-selling idea... 


( u'll 

Ca I 
ro sh n on the Ereate St lamp-selling the me ever 
(reated— ulbs ; 7 ) ; ‘ ‘- 
r ? Mal¢ hi 72 7cne al Elect ic’ lar 
1 } ISP ; ( r r S po u 
bing one ligh 


a 
Phrase that hits home w 
Sales 


name for ro} 
socket to fill another, It’s 


ith everyo —_ I g 
n f I 
€ b ings no e 


tO every G-E lamp agent! 


GENERAL ( 
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ci | T, backed by a complete 
display package! 


Every G-E lamp agent will get colorful counter cards, 
streamer, carton tuck-ins, price cards and a full sheet 
of display suggestions. Be sure you tie in! You're bound 


to boost your lamp sales this fall! 
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y/ Yer America 


treat hen home beezers 


y 
INTERNATIONAL 
HARVESTER 

Viedl ne 7reegou 


Now International Harvester introduces three great new freezers .. 
specially designed .. . specially “femineered” . . . blanketing the bulk 
of the market and cutting homemakers’ kitchen time, effort, and 
expense. Why not investigate this new line NOW! It's the greatest 
freezer profit potential of all time .. . from International Harvester — 
FIRST IN FREEZERS! 

New IH “femineered” features with a function are over-all sub- 
zero fast-freezing on a// five interior surfaces; new Dri-Wall cabinets; 
and unbelievably quiet operation, due to elimination of fan from 
hermetically-sealed refrigerating mechanism. 


Listen to James Melton on “Harvest of Stars” NBC, Sunday Afternoons 





Big . . . Beautiful . 
Budget-Priced 


frome! Morvester Model 





«< teot capacity 
frosen tood 

4 gvewn 

25 


ut Tht le Udit. 


a 


AUGUST, I1950—ELECTRICAL MERCHANDISING 









COOPERATION CUTS 
SHIPPING DAMAGE 


industry, shippers and packagers unite to 
' pretest packaged units under direction 
of National Safe Transit Committee 


By JAMES BOLGER 






<6 y ISITIVE proof of the reduc- ¢ ‘ shipping records were 
tion of damage has been ob- itstar g under all conditions and 
ained by specif 1s ers.” stance f transportation as well as 
we have be pleasantly sur rage t pment, and those 
prise being able to develop some vhose damage under the same condi- 
‘ packaging that actually rep tions wa nsistently excessive. 
veaent ings.’ The next step was to test these 
anagement of the National } get a set of specifications 
r Ma acture should tt NSTC could recommend as 
e ' sstrial award.” standard testing procedure. Instru- 
ese remarks. made by exe 1 doing this was E. H. Shands 
ectly of irectly connected tf George D. Roper Corp., chairman 
. ance dustry fer ¢ { the committee's technical planning 
work of one ganization, the livision. Since the idea was to see 
Tra t ( mittee. The ust what happens to a pa kaged prod- 
2 voluntary t during shipment, no tests were 
: ke ade on the product or package sep- 
1 allie ot; rately, and the NSTC warns that it 
ne ifa pointless to do so, because the results 
e it dow pr ibly be misleading lest 
tra tainer as a unit 
yea } t c ,at ‘ or 
aneait Cas ‘ee wa thar Torture Tools 
eing ¢t ed around the office N tte what its weight, the 
’ \ > ‘ 
age ndergoes a one-hour 
M vear ever } } 
, rat test, with enough vibration 
at one t to throw the unit up fron 
i On products weighing 100 
2% » 1000 1 a longitudinal impact test 
é ‘ n specific parts of the package 
N i duct follow If the unit weigl 
vO less tha 100 Ibs. there is a second 
wing test additional going-over whic! 
gy star t uj 4 ts of 10 vertical drops, one on 
‘ luct " . an 
ne on each of three edges, 
tra tat ; ; 
1 one | t the six faces ol! 
A ‘ At the end of all th 
> ! 
a good ip 
Tests for Toughness 
I worked + tect ‘ ont os 1 to make the 
acturer a good test ts of a conbur impact 
‘ t packaging b is tester i LAB Vibrator Table (t 
“st a op tester (for smal! 
, i 
t ites ge i a A A y ft le re rdet 
' et ‘ v¢ I tne arou S2000 
4 ig c they i additional a 
eir t f ey are not essential to 
‘ VW rie ar 
‘ ‘ the ect teste 
? t« f 
the NST ] t ant ake 
‘ Porcel : t it ‘ i 
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AN INCLINE IMPACT TESTER is recommended for major appliences and similar 
Each face ond yf the packaged unit ore tested against 
bumper recor ded 


the bottom 


the shock is 


products 


the wooden and 

































‘<A, 
Mrs VBR ATMs 
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SS 


A VIBRATION TESTER reproduces the hazarcs thot the packaged unit will hove 
to underg At 
to throw the unit up from the table 


in rail transportation one point the vibrotion is strong enough 


A DROP TESTER is 


must withstand 10 vertical drops 


100 
edges and faces 


used on units weighing less thon Ibs The pockage 


on corners All these tests ore 


part of the National Safe Transit Committee's program 


TRANSIT Tests 
INSTRUMENTar:. 


Pur ¢ 
we pose 


(0 8S Roca recorder provides 
ing SMOCKS OF impacts aecehed during nao we 
trensparlation. for corretation of Lrensportation 
tests to Octum SPioments and subsequent nanctling 
This equipment is accepted as standart by the 
Assoclation of American Raliroads Raikeay fipress 
American Trucking tesocastians 
Air Cargo snd others ‘ 
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TINVED FROM PAGE 6 Seems 


LET HOT WEATHER HELP YOU SELL |"""""'"* 


~ Emphasize the 
CHROMALOX. DIFFERENCE 


Just watch how quickly summer electric range sales are 
closed when you point out the ‘'2-units-in-l" feature of ‘ 
any Chromalox electric range unit | i A 

Here's heat that can be confined to small utensils R. | i r aX 
in which much cooking is done \4 AL 


Here's a unit that doesn't waste heat, that doesn’t , ‘ f . 5. 


4 
\ 


_ 


cook the cook, that does make al/ the difference in 
itchen comfort, not only on summer days but all year . 
wer a 
For easy hot-weather selling, emphasize this big 
Chromalox advantage. And point out too, that the 
Chromalox ‘2-units-in-1'' design also saves up to 45% of 
wlectricity used for cooking in small utensils. 


—+ 








mn keep titchens 8 to ! 


inner Hot Spot Alone for 
Small Pots and Pans-— 


Ne atte haat cook the cot 


Handles stay Cooler—Can’t burn 








Accurately controlled heat 
that goes evenly into 
large cooking utensils 


_ 





. 


c . , . - 7 _ /f s P oS i? 
So He Compas Siig Cn THE “My fn Quiche CALA Cleclué A 40Qd Sales = 


Write for the valuable booklet “The Switch 


is On.” tt will help you and your men to 
close more electric range sales in less time 


ECHROWM ALON Bly 
Eluilwe Cooking at Ha Beit! 47h 


EDWIN |. WIEGAND COMPANY, 7525 THOMAS BOULEVARD, PITTSBURGH 8 PA. | = “*JONS SAN ste oe eae 


PURVIS HERE HAS SOLD A RADIO 
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SELL 
better 


heating 


Sell Nationally Advertised 
Honeywell 





The well-known electric clock 
thermostat automatically pro- 
vides lowered night temperatures 
and morning pick-up. NOW better 
than ever with the Thermostat 
Magic of TM 


*Avaidladle in a few weeks. 


























For lowered night temperatures. Set 
the dial for the morning pick-up time 
you select — wake up in a comfortably 
warm house. The Time-O-Stat now 
assures pin-point control through the 
Thermostat Magic of TM. 


The finest thermostat of its type in 
the world. Featuring the easy-to- 
read dial adjustment, precision 
control—and NOW, Thermostat 
Magic with Honeywell TM. 


THERMOSTATS 


with MAGIC 
WS 


; Attention... 
™ means... hermostar Blectrical Dealers & Jobbers! 








y4 The magic of TM is accepted and 
a G71 Cc acclaimed everywhere . . . winning enthusi- 
astic approval from dealers and home owners, 
alike. For the Electrical Trade, TM offers a sub- 
stantia! source of profit. So, climb on the bandwagon 
— build your profits right from the start. Sell the 
newest, sell the best—the nationally advertised . . . 
nationally accepted ... Honeywell Comfort Thermo- 
stats with TM! 












1 VL Keeps the heat coming in regulated portions 
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or too cold for comfort. 
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ONE SHORT COURSE in eclectr } } 2°) esmen ft pend one Ok ir inder the tutelage of Niagara Mohowk Power Corr me economists 


OT ENOUGH COOKS 


Niagara Mohawk Power Corp. of Buffalo, N. Y., uses 


the old but successful cooking school to make electric product he is selling.” 
Niagara Mohawk beg 
cooking enthusiasts out of salesmen variot tril 


na 
And 


ENTHUSIASTIC SALESMEN 


a 


AUGUST 1950—ELECTRICAL MERCHANDISING 





its new, 
low cost. 


fully automatic 






IT’S THE SENSATIONAL 


NEW THRIFT 


AUTOMATIC WASHER 


the space-saving, fully automatic washer 







at the lowest price in WHIRLPOOL history 
to give you new profits in a new market! 


It's just been introduced .. . yet dealers everywhere are 
enthusiastic in their praise for the sensationally low-priced 
WHIRLPOOL NEW THRIFT. They all say the NEW 
THRIFT is today's biggest value, dollar for dollar! And 
no wonder. It's a BIG FULL SIZE 9 LB. LOAD, fully 
automatic washer, so skillfully designed and compactly 
buile that it occupies a floor space only 2442” by 2412”. 

Best of all, the NEW THRIFT gives your customers 


every feature they want for economy, convenience and 


washing efficiency. It incorporates such proven sales fea- 


BUT, THAT’S NOT ALL...THE NEXT 3 PAGES SHOW WHY e- 


tures as Suds-Miser and the Seven Rinses, three-tempera- 
ture water selector, automatic filling at any water pressure, 
water saving on partial loads, completely flexible opera- 
tion, top loading, agitator washing action, spin-dry water 
removal, Lifecoat finish for lifetime beauty and convenient 
operating controls, 

Yes, the NEW THRIFT gives all this plus a new, low 
price for easy selling, quick turn-over and big profits. 
Don't settle for less . . . see the new WHIRLPOOL at your 
distributor's today! 





WHIRLPOOL DEALERS SELL MORE...PROFIT MORE 














Moit VUuild 


Whirlpool | 


WITH NEW 


o 
automatic washer 
WHIRLPOOL, the only fully automatic washer 
with Suds-Miser and the Seven Rinses plus 
Cycle-Tone, Ultra-Violet Lamp, Agiflow water 
action, Lifecoat finish and many other exclu- 
sive sales-clinching features. It’s the auto- 


matic washer most wanted by most women. 


automatic gas dryer 


featuring Elikis’ 


Hiere’s the only fully automatic gas dryer fea- 
turing “Flikit” the automatic pilot. The pilot gas 
burner is lighted automatically at the flick of a 





switch. No more matches to light . .. no more valves 
to curn .., nO More waiting and inconvenience. Women 
love it and bay it. 


SEE THE 1951 WHIRLPOOLS AT YOUR 
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BEAUTIFUL 1951 MODELS 
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tures Circle-Flo on automatic electric 

matic Stoppin action, Forced Air E ic dryer fea- 

eet rss. Tempered a Restarting, Ulera-Vi — Auto- 
er f -Violet G + 

e it simple to sell and many other exclusi apr 

. ve features 















DISTRIB 
a NOW! a 
ND THER 
E’S MOR 
E 











surges ahead with 
the biggest National 
Advertising and Sales 
Promotion Package in 
its history 
to help 
you... 


SELL 
MORE... 


PROFIT 
MORE 

















pe 


FOR OVER 50 YEARS MANUFACTURERS OF THE 
Ti 
a ON WORLD'S FINEST HOME LAUNDRY EQUIPMENT 
- Joseph, cnhig 


I'm interested in the new WHIRLPOOL home laundry equipment... 










me complete information Wi a , y {! 
CORPORATION 


ST. JOSEPH, MICHIGAN, U. S. A. 


IN CANADA: John Inglis, Lid., Toronto, Ontario 





FROZEN FOOD CLUB BUILDS SALES: By selling zen foods PROMINENT CITIZENS MAKE GOOD PUBLICITY: Deolers in Nashville, Tenn, 
nembe * tre SIC Fr presented their mayor, Thomos | Cummings with 
zen foods He has ce t 


zen Food ‘ . , Stoltenber a Rotiss-O-Mat electric 
arbecuer, then photographed him and sent stories to local papers emphasizing 
thot His Honor was a member of the Amateur Chefs of Nashville. The publicity 


on electric housewares campoign 


3 chance to do on educoti 1 n fr 
3 major appliance soles directly to this promotion, and credits it for part 


yed lost year 


FREE ORCHIDS DRAW PROSPECTS: In ao recent campaign 


wh h + 





Northeastern Distribu SHADOWBOXES SELL ELECTRIC HOUSEWARES: Individuol 


. ‘ tered pr f s in shadow! : increased impulse sales 
tlowr , m } } ’ ustomer r r ( 


framing of smoll 

ne Juct nm the Boston ybout 200 percent for 
Each box has on outlet: each appliance can be 

swoy 8 ; sy | a trotted when customers show interest boxes like these give 


added dignity 
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ARVIN MODEL 40807 — Gives you the 
inside track on small apartment, 
trailer, and “second set” business 
Smartest modern design, easily port 
able, weighs only 40 Ibs. What's 
mor it comes in three colors 

Mahogany, Limed Oak, or Willow 
(ireen—to please all tastes. 844" 
black tube for easy daylight view 


ing, straight AC operition $1199 


easy-as-radio tuning 





ARVIN MODEL 2123 TM — Here is sales 

dyramite! No imitation wood grain 

ited on metal, but beautifully 

d hardwood with mahogany 

; eneer! 1244" black tube! Phono 
ick; built-in antenna; a marvelous 


sive that puts you out Qs 
in from! +1499 


ak ; ty 


Wes Oem se on 





ATVIN MODEL 2121 TMU nequalled 
\ w ina deluxe quality 12! table 


model TV, with high-styled hard 
«i cabinet in mch mahogany fin 
i Sharp, steady pictures of highest 
ility, like a fine photograph! 
Hlack tube; AC operation, simplest 


two-knob tuning: highest immunity 
from interference. Velvet Voice FM 
tone, phono- jack ind ) 


iby 
built-in antenna, | 
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Arvin 











TV 


@ VISIBLE VALUE 


You can see the difference! 


In less than a year Arvin TV has earned an outstanding reputation 
in every important respect . . . clarity of picture . . . faithfulness of 
tone . beauty of cabinet . . . and, highly important to dealers . 
service-free performance. 

Those early months were full of promise for the future. And now 
that promise has been amply fulfilled with introduction of Arvin’'s 
great new TV line for 1951 

Here is a complete line, built around eleven basic models, every 
one designed and engineered to a quality standard, not to a price 
Yet, Arvin prices are highly competitive throughout the line 

Backing up the new Arvin line is the most intensive advertising 
and aeschendinite program in Arvin history with dominant space 
in these leading national magazines: Life, Post, Newsweek, Better 
Homes & Gardens, Look and Time. 

Is it any wonder that Arvin is the fastest growing name in tele 
vision? And isn’t it just sound business for you to get full details on 
this great new line from your distributor? Phone, write or wire for his 
name, today! Arvin Industries, Inc., Columbus, Indiana. (Formerly 
Noblitt-Sparks Industries, Inc.) 








2 























ARVIN MODEL 2126 CM— They'll look! ARVIN MODEL 2120CM — This is the finest 


They'll listen! They'll wonder if you've 1244" mahogany console in the whol 
made a mistake! Because this beautiful Arvin TV line, with all the luxury 
1244" mahogany console is so far ahead trimmings your deluxe-class customers 


could want! Cabinet styling of exquisite 
beauty, set off by sparkling lucite con 
trol knobs and Finish-O-Gold trim. In 


of anything your customers have seen 
st this price! Black tube for sunlight 
sharp pictures easy -as-radio tuning 


AC operation for longest tube life; side, a wealth of famous Arvin features 
phono-jack and built-in 170 insure top performance. Pho- (490 
antenna. Priced at only i. no-jack and built-inantenna iv J 
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ARVIN MODEL 2161 TM—Not a metal 
cabinet, but solid selected hardwoods 
with mahogany veneer! Crystal lucite 
control knobs. 16-inch rectangular 
black tube; phono-jack; built-in 


antenna. Matching table at $7199 } 
st 


extra co 





ARVIN MODEL 2164 CM — Where else have 


you seen a super-powered sixteen-inc! 
I'V so beautifully styled, so perfect in 
performance, at such a price? Rectan 
gular black tubs sharp, steady day 
light picture even in fringe area 


imported mahogany veneers, tw 
thirds doors; phono-jack 


built-in antenna! 


Arvin Industries, Inc., cotumsus, 1NDIANA 





ARVIN MODEL 2160 CmM—High-styled, 
beautifully finished mahogany console 
for your customers who know fine fur- 
niture. 16-inch rectangular black tube; 
lucite and finish-o'-gold appointments 
Phono-jack and built-in antenna 
Super-powered for sharp $94995 
pictures everywhere! 

2160 CB, Limed Oak finish $259.95 


ARVIN MODEL 4162 CM— This is for your 
carriage trade the man who wants 
the finest TV built, regardieas of price! 
his is it'—America’s most beautiful 
mahogany console and most powerful 
i6-inch TV set—at any price' Two 
thirds doors: lucite controls 


phono-jack, bullt-inantenna 


1162 CB, Limed Oak finish $339.95 


Formerly Noblitt-Sparks Industries, Inc 
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ARVIN MODEL 2124 CCM—They'll shop 
all over town without finding another 
such TV-radio-phono combination 
value! 12‘9" black tube; AM-FM radio, 
8 tubes itcluding rectifier. Plays 35, 45, 
78 rpm records, intermixes 10 and 12 


inch, shuts itself off. Selected $2 7 g35 


imported mahogany finish 





ARVIN MODEL 2162 CCM — No ifs or ands 
ibout it, this is America’s outstanding 
value in 16° T'V-radio-phono combina 
tion! Rectangular black tube for sun 
light-sharp pictures, finest interference 
controls; AM radio, 6 tubes including 


rectifier. S-«peed record changer plays 
13, 45, 78 rpm, intermixes, , 
shuts itaelf off J*tJ 
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HEAT-R-FAN’ 
yeaa “nan seuioee 


WARM AIR WHEN IT’S COOL 


Fan forced heat like a tropic al breeze for 
moderate size rooms. Beautifully finished 
in durable baked enamel of a rich shade 
Built-in handle non-marring feet. This 
modern design, dual purpose “Heat R-Fan 
at its very reasonable price is bound to be 
a heavy favorite in both moderate and 


extreme temperature zones 


COOL AIR WHEN IT'S WARM 


When the weatherman turns on a scorcher 
the flick of a switch starts a refreshing 
breeze. For office or for home! Motor is 
non-radio and non-television interfering 
Is of rugged construction to stand up under 


the year ‘round use to which it will be put 


EFFECTIVE AIR CIRCULATOR 


Finger-tip tilting changes air stream direc 

tion from 10° below horizontal to vertical 

position. For maximum effectiveness as a 

ulator, place it under table or chair 
ure has 11 sales value! Ci: 


re ymiortable 


Write for complete specifications evailable 


through reputable distributors across the nation 


MODEL 
= 1528 


LIGHTLY HIGHER IN WI 


BREW-0-MATIC 


Completely Automatic 
COFFEE MAKER 


Handsome. modern design highly 
polished aluminum finish. “Flavor Selector 
for mild or strong coffee according to taste. 
Automatic control keeps coffee at serving 
temperature Many other special! features 


AUGUST, 1950 


Not Enough Cooks 


eee CONTINUED FROM PAGE 88 cee 


tt 1 
| preparatic soup, surlace COOK- 


and just about anything down the 

t to mention 
As these men cook they get hungrier 
y the minute and by noon-time they 
re ready to sit down and eat what 
they have cooked And that’s just 


what they do 


After Lunch, the Cost Story 


After lunch, they settle back. Fleck 

ind | associates now occupy the 

nelight for about two hour Dur- 

ng that time they discuss electric 

rates, operational costs, installation 
harges and problems 

We happen to have a flat rate in- 

stallation program that we make avail- 

able to dealers,” explained Fleck, “and 

| that we dis- 

ave that group 

cooking that 

good impres- 

big help in 

in the 


meeting with a 

ular line, the 

a Ser 1 meeting 

Chis distributor helps to 

lealers to this second 

is a third, and 

a fourth meeting, all getting 
‘ 


ong saiesmen 


cause the 

hats and 

h the 

ing is the 

prepare food imagin- 

nted Fleck. “They are 

i and confident about the 

lerful advantages and benefits 
! nsumer gets who cooks elec 


t 
m 


at's what we want and it is pro 
: 


* electric range sales,” said 
Schools for Prospects, Too 
Niagara Mohawk 


ap and 
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APPLIANCE 
MFG. CO 











THE DUCHESS MUST BE Gogp/ 


Duchess sales increase since 1938 has exceeded the 
industry increase month afcer month — positive 

proof of Duchess quality and value. The Duchess must be 
good to sell in quantities that currently almost triple the 
industry sales increase. If the Duchess is that good, 

you'd better get the Duchess story too. 


























TRIPLE FLEX SPIRAL STRAIGHT SIDE WIDE SILENT, BALL SEARING DOUBLE WALL HOLD-HEAT 

AGITATOR — Scientifically BOTTOM TUB— This big TRANSMISSION — Rugged, JACKET — Keeps water hot Guaranteed — not for one year 
spiralled fins all the way up py id powerful, quiet — the heart longer. Hi- Bake gleamin or five, but — for life against 
the center post wash ALI . of the machine and a big white enamel finish. Hard, defective materials and/or 
the clothes ALL the time : 9 hess popu- durable, beautiful. Wipes workmanship. The broadest 
Faster — easier on clothes ze clean with a damp cloth warranty in the industry. 


Complete step-up line 
with low end leader. 
Extremely competitive 
at every step. 


WAS H E R S APPLIANCE MANUFACTURING CO. 


ALLIANCE, OHIO 
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Big as Life—Reol as Life! 
Customers will be happier 
longer with G.E.'s life-size, 
lifelike pictures! 
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‘ALL RECORDS 


for newest, big-screen rectangular 


BLALK- DAVLITE 
FELEVISIOWN 


Sparked by overwhelming public demand, dealer orders for the new 
G-E Black-Daylite Television line topple all previous records for 
any two months period in G-E history. What a profit picture! New 
big-as-life, true-to-life pictures, lastingly beautiful furniture, spell 
quality that sells on sight... backed by a name you and your 
customers can depend on. Terrific G-E promotion . .. hot G-E 
prices... advanced G-E rectangular black tubes . . . G-E automatic 
sound ... and the powerful G-E Built-in-Antenna . .. mean sales 
faster than you've ever sold before. It's a Profit-Parade you can't 
afford to miss. Call your G-E TV distributor today, or write 
General Electric Company, Receiver Division, 

Syracuse, New York. 


*Plus tax. Installation and picture tube 
Protection plan extra. Prices slightly 
higher West and South. 
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NEW pho 


FOR SMARTER BATHROOMS 


Wleava NEW PROFITS 


You. 


li you've sold kitchen sinks and cabinets, the new 


Lavanette for old or new bathrooms will be a profitable 


natural” for you Many of your former customers 


for kitchen equipment are red-hot prospects for a Lavanette 


Its custom-look beauty sells on sight its greater con 


venience and utility appeals to both women and men 
All steel construction and production line manufacturing 


keeps prices well within reason for a product that brings so 
average size bathroom 


much more beauty to the 
ncw sales op 


Get set without delay on this great 


portunity, write for complete details today 
Distributors — Dealers 
CL) - ¢ (Ui MMe 


Pia@elts) mee LP aie) mse) mise te) Mr tle), by 


Teleds Desa & Fiature Comper 


BEAUTY QUEEN DIVISION ~The 


100 














Big Demonstrations for the Little Store 





CONTINUED FROM PAGE 78 





y. ford Ave... Meuemee, Ofte 


s and $25 for the store 
1 those windows is 
know a man who 

window with some 

stake it. Then he adver 
he would give a prize to the 
atching the error yiks 


the 








WE MUST REMEMBER TO LOOK AT AN APPLIANCE OR TWO BEFORE WE LEAVE 
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Build a more profitable 


sewing machine 


department.... (Gg) ...with 


the one machine 
that does everything, 
has everything, 

sells everyone! 


. p~Mous Tt 


@ Here's one machine that sells itself on sight — because 
any customer can see its advantages at a glance! Never 
before has such convenience been offered to the home- 
maker. She can select any stitch — plain or fancy — as 
simply as dialing a station on her radio, with the exclusive 
Pfaff DIAL-A-STITCH 

More than that, she has a wider variety of stitches to 
choose from — because the Pfaff will do anything that any 
other machine on the market can do—without extra at- 
tachments — plus a lot that no others can. Performance is 
guaranteed — parts and service are always available. 

For the dealer, each Pfaff is a high-profit, high realiza. 
tion sale. Nationally advertised, it carries the prestige of 
a world-famous name. The Pfaff is now being sold in lead- 
ing stores — backed with a complete promotion campaign 
Today, your customers are demanding the best and most 
modern sewing machines available. It's smart merchan 


dising to stock and sell Pfaff! 


@ Nationally Advertised! 


@ All leads secured from advertising turned 
directly over to dealers! 4 


complete selection 
@ A complete promotion program to help you sell! of finely made peried 
and modern cabinets 
and portables, for ad- 


For complete information on franchise write or call ‘ 
ditional profit! 


PFAFF SEWING MACHINE CORP, Dept. A9 
39 CORTLANDT ST. NEW YORK 7, N.Y 
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THIS NEW THOR OUTDOOR SIGN 
IDENTIFIES YOUR STORE WITH HUGE 
1950 THOR DRIVE...HELPS YOU CASH- 
IN ON POWERFUL THOR PROMOTIONS! 


A new type, eye-catching plexiglas 


* electric sign—personalized with your store’s 
WILLARD ot name AT THE TOP—IN LARGE & IN. 


LETTERS! Economical to operate — easy to 


maintain —large, 3 x 4 ft. size. Order 
from your Thor Distributor or write 
Thor Advertising Department today. 


APPLIANCES F 
Be hr: THOR CORPORATION 


Chicago 50, Illinois 


Thor-Canadian Company, Ltd., Toronto, Canada 


ASK YOUR — 





MM 
‘Ca 


} MORE ZZor PROSPECTS FOR EACH DEALER! 


J} BIGGER SZor VOLUME and PROFITS FOR YOU! 


No doubt about it—the new Thor Selective Dealer Franchise Plan is 
the best money-making deal in the washer field today! Fewer Thor dealers 
— with bigger market potentials—are going to make greater Thor profits 
than ever before. The Thor Distributor in your community has all the profit 
details of this great Franchise Plan. Let him prove how it will pay and pay 


and pay for you! 


THOR DISTRIBUTOR FOR FULL PROFIT DETAILS! 
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He Trains 


Turn a COOL prospect | His Own Salesmen 
into a HOT custgmbs sie acne ee east 
...with this | | we call” All 


bigger thei 
more advert 


month 
One Day In, One Out 


alternate, one day 1 
lling on prospects and mak- 


mnstrations tor cus- 


strations are 
; 

selves. 
Prospe 

former 


plain door 


HEATERS 


@ More and more dealers are saying 
that the extra plus features built into every 
WASHINGTON FRUGAL Gas Heater are 


ATERS the reason for quicker sales, and greater profit. 
0, 30,000 

Model #4920, 

0,000 BTU. Beavti- 


fully finished in durable 
Geneeenemes GRAY & DUDLEY CO. Nashville 3, Tenn. 


Established 1862 


If you’re interested in capitalizing on the 
present trend towards gas heating, phone 
your Washington Frugal Distributor or wire 





GRAY & DUDLEY CO., DEPT. E. 


Please send literature and prices on the following: 
Washington Frugal Gas Heaters—Unvented 
Washington Frugal Gas Heaters—Vented 

Washington Frugal Vented Radiant Heaters 
Washington Frugal Gas Floor Furnaces 

Washington Frugal Oil Heaters 

NAME 

ADDRESS 

CITY ZONE STATE 


No Dead End 
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ANNOUNCING THERMO JET 


WITH NEW 


MIRACLE DISC CONTROL Y ga0\\\ 


that gives temperature % Wr tiaaiiad 
range up to 50°... varies \ M4 B, 


air output up to 35% \ 


\ 


~~ 
_ = 


\ 


aN 


Cl Calcho you 4 


with hot new fan, heater, air 
circulator Model No. 912 


IT HEATS ¢ IT COOLS @ IT’S A GENUINE AIR CIRCULATOR ONLY 


IT HAS EXCLUSIVE MIRACLE DISC CONTROL * sigs 
IT’S ONLY 519.95 © IT’S ANOTHER EVERHOT FIRST! 


ye 





RETAIL 


OTHER 


Well, Everhot has another scoop in electric EVERHOT 


housewares news. Another famous Everhot 


“First” that will scoop in quick profits for you. FAMOUS FIRSTS iad Mew tied bie New. ot ibe 100 f 
Ic really beats—and the new, exclusive FIRST Electric Cooker 


Miracle Disc gives you as much as a 50 degree aa oe eee asi) Secmiaal 
temperature range; the exact degree of heat peat ae i : 

van ial It ah cools, It’s a honest-to- FIRST °* ere serve : AIR-FLO 
goodness air circulator... the adjustable fan FIRST ie" FAN TYPE HEATER 
has a range of 1900 R.P.M. to 2300 R. P.M. Rangette ‘Swit i) 5 Warm, light brown 
It's an ideal multi-purpose appliance that enamel homt smooth, 
meets a very wide need as a floor circulator - Gay bilences. Capeer 
or spot heater... air from a whisper to a wind. It’s sturdily built, perfectly placed fan and grill 
balanced and non-tipping. And styled for efficiency plus beauty. Note the attage 1520. AC oaly 


: w ” A BEST Size 9%" x 9%" = 7%" 
name — Everhot “Thermo Jet” Model 912. SELLER AT $95 Shipping wt. 5 Ibs. 4 oz 


And — it’s priced to carve out a whole new slice of the appliance market... 
priced for volume all year long. See your Everhot distributor today. Get ’ ) moot 617 
with the newest Everhor first for a new high in heater volume ! " RAY-VECTOR 


} e” 
See Our Representative About Special Dating and Anticipatory Discount Plan oa 2. i ROOM HEATER 


New, improved... long- 


‘/ ime favorite... fast 

NEW 40% DEALER DISCOUNT IN LOTS OF 6 OR MORE \ mover. —— aoe 
. Se abelian: obalees. 

lating heater, now fully 

adjustable. Wattage 


THE SWARTZBAUGH MFG. COMPANY [2 $4495 liri*s10! Sinn 
Est. 1884 Toledo 6, Ohio Order Now for Early Delivery... Full Freight Allowed 
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..-here’s an 


ELECTRIC RADIATOR 


that’s different— more saleable .. . 
and there are a few high potential 
sales territories still open — 


FULL 
AUTOMATIC 
CONTROL 


CAST 
IRON 
EFFICIENCY 


v 
THE wifly,.% 


HERMETICALLY SEALED FLUID HEAT 





with such sales-clinching features as these: 


hermetically sealed son freezing i heat which newer needs ref 9g 
castor mounted for convenient portability to any place where heat is needed 
can be plugged into nearest 110 volt ovtiet does not dry aw bul provides 
pleasent warmth comes ymplete with fully aviomot controis which provide 
oviomoti« shut off at any desired degree temperature and sove rrent employs 
immersion type element thet loss o fe time ovaleble in tors (grey 


wo ' vory) to meet room decorations no moving parts fully gvoronteed 


SIZES .. . RATINGS . . . PRICES 


ar | veroll wzt “FAIR TRADED 


RATING i a “ RETAR PRICES 





416 1 Corner 29.95 
39.95 


; _ 
3385 14 Smal 
- -— --+ 
S84 } 7 Medium 49.95 
; 
4400 21° Lerge | 59.95 
om 20.0 526 25 Extra | 69.95 
i | A 
110 Vel! Srenderd 730 V er OC evelleble 
All radietors overall height 214° « 4%" wide. 4 tube. Shipped, amembied ond secied 








at factory. Ready to pleg 
*Sightly higher in Weer 
’ 


} ovr tri but ’ 

DEALERS: yan.. .gud tn tench With eo Ghenk 
a < d U ¢ } 

DISTRIBUTORS: or. “hectoic: now open 


They Stopped Ringing Doorbells 











EASTERN METAL PRODUCTS co 


TUCKAHOE. N \ a ve TUCKAHOE 3-8000 





ONTINUED FROM PAGE 6° 


uppliamce operate as part of our bar- 
gain and we take this loss. However, 
hould be added, any brand that 
excessive trouble is not long on 
ns he handles lo ur floor,” says Ray 
count of the sales Vital statistics om the store are as 
mut of his cumulativ follov rom the start in 1919, the 
1 volume of $150,000 
‘ amped to half a 
1950 The store o 
t. lot which cost $25 


rofit of 29.5 on 


Could an Electric Housewares 
Store Make Money? 





CONTINUED FROM PAGE 62 





S iM . 


you 








\ 


| TAKE IT YOU'RE NOT SATISFIED WITH YOUR COMMISSIONS, WILKINS? 
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NEW! 


To keep your 
clock sales rolling... 


SESSIONS 
“KITT Y-BELLE” 
ALARM 


No. 496A 


Retail 


$3.95 


ile 


No. 496AL. Same with luminous hands ond numerals . . . $4.95° 
Sessions “Kitty-Belle” Alorm is 4” wide, 34%" high, with 344" diol. 


This new Sessions beauty is the latest sensation in a 
featured line of electric alarm clocks, among the most 


popular clocks of them hind Yy 
; * 
The Sessions “Kitts -Belle” offers new and exciting CSSIONS 
modern styling in a new dainty size . at a just right 


price! Of course, like all famous Sessions Clocks it is 
dependable, smooth-running and kitten-quiet (“not y/ ks 
even a pur-r-r!”). And best of all sales features, it has OC. 


the patented Sessions ““Tru-Bel” alarm-—not a buzzer! 


Right now, “Kitty-Belle” is just the alarm to wake SELF-STARTING + ELECTRIC 
up lazy sales for you! Better stock up now to benefit from ae ae 


; = ’ F Guaranteed by > 
generous national advertising. (ood Houseberping 
Pe corrgnees SEF 


THE SESSIONS CLOCK COMPANY, FORESTVILLE, CONNECTICUT 


In Chicago: The Merchandise Mart Plaza + in Son Francisco: Western Merchandise Mart + in Canada: Northern Electric Co, lid, Montreal, ?.Q, 
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Sell Lighting Fixtures 


Over the Counter 


ommeeee CONTINUED FROM PAGE 76 meme 


4 pattem, 


gaviie 


he 


How to Sell the 
Southern Farmer 


oe CONTINUED FROM PAGE 7 5 cemmmee 


t the } 


' Picture of a prospective customer deciding where to buy = = ERT : 


\ 


She uses the ‘yellow pages’ of the telephone directory lik 


shoppers in your Community to find the produ 


»> s ¢ ihe orn ’ t 
{ ive necdicss sh pping Crips 


Americas BUYING GUi0, 


£ RS 
OR over 60 YEAR 


ELECTRICAL MERCHANDISING 





at newsstands—Ladies’ Home Journal 


in your store—Journal-advertised brands 


No other magazine in the world can match the Journal's newsstand sales!* And no other magazine 


can match the Journal's influence on your women customers. 47.2% of them read the Journal. 


STOCK—PROMOTE—DISPLAY—ADVERTISE THESE BRANDS HEADLINED IN THE JOURNAL FROM SEPTEMBER, 1949, TO AUGUST, 1950 


v 


Air-Way Sanitizor 
Vacuum Cleaner 
Ary Automatic T aster anc 
Electrical Appliances 
Arvin lroning Tables 
ric-Cook 
rtable Electric Heaters 
and Lazy Susan 


aster 


Vacuum Cleaners 
Gas Ranges 
team & Dry lron and 
Electric Heating Pad 
fleeware 
ffee Brewer 
e Bathroom Fixtures 
nks and Cabinets 
ey Elec tric Range 
sley Electric Water Heaters 
sley Freezer 
Davis Ironing Cord 
Deepfreeze Refrigerators 
Dexter Twin Tub and 
Single Tub Washers 
Dietz ‘Pioneer 
Doray Defrostor 
Easy Spindrier 
Steem Room Humidifier 


yteem Vaporizer 


f ectre 


‘ 


Farberware Stainless Steel 


king Ware 


LADIES’ HOME 


ELECTRICAL 


Electric Lantern 


MERCHANDISING 


Federal Enameled Ware 
Fletcher's Roastwell 
Roasting Pan 
rigidaire Automatic Washers 
rigidaire Electric Range 
rigidaire Refrigerators 


G-£ Automatic Toaster 
G-E Refrigerator & 
Home Freezer 
G-E Refrigerator 
ator-Freezer Combination 
G-E Triple-Whip Mixer 
Gibson Electric Range 
Gibson Electric Ranges and 


Refrigerators 


and Refriger 


Gibson's Refrigerat nS 
Gilbert Food Fixer 


Gilbert Whirl Beater 


Haeger Lamps and Pottery 

Hamilton Beach Mixer and 
Mixette 

Hardwick Gas Range 

Hoover Cleaners 

Hoover Iron 

Hotpoint Automatic Dishwasher 

Hotpoint Electric Ranges 

Hotpoint Refrigerators 


International Harvester 
Refrigerators 


Journal 


AUGUST, 


Johnson's Waxes and Wax 
Electric Polisher 


KitchenAid Mixer and 
KitchenAid Electric Coffee Mill 
KitchenAids 


K-M Liquidizer & K-M Products 
| K-M Pop-Up Toaster and 


Electrical Appliances 


| K-M Pop-Up Toaster and 


Waffle Baker 


| L & H Lectro-Host Electric Range 
L & H Lectro-Host Home Freezers 


L & H Lectro-Host Refrigerator 
Lewyt Vacuum Cleaner 


Magic Chef Gas Ranges 
Maytag Washers 


Maytag Washers and Gas Range 


Met-L-Top lroning Table 
Mirro-Matic Electric Percolator 
Mirro-Matic Pressure Cooker 
Mirror Aluminum Utensils 
Monitor Aerator Washer 
Motorola Portable Radio 
Motorola Table Radio 
Motorola Television-Radio- 
Phonograph 
| Necchi Sewing Machines 
Nesco Electric Roaster and 
} Kitchen Utensils and 
ntainers 


Norge Gas Range 
Norge Refrigerator 
Norge Washer 
NuTone Door Chimes 


Perfection Electric Ranges 

Philco Refrigerator 

Phiico Refrigerator and 
Electric Range 

Presto Cookers 

Presto Vapor-Steam Iron 

Proctor Household Servants 


Revere Ware 

Rid-Jid Ironing Tables and 
Ladders 

Rival Products 

Royal Vacuum Cleaner 


St. Charles Kitchens 
Sunbeam Coffeemaster 
Sunbeam tronmaster 
Sunbeam Mixmaster 


Tappan Gas Ranges . 
Toastmaster Hospitality Set 
Toastmaster Pop-Up Toaster 


Toastmaster Toaster and 
Hospitality Set 
Toastmaster Waffle Service 
and Hospitality Set 
Toastwell Electric Toaster 
Tracy Customized Kitchens 





Vv 


| Universal Coffeematic 


Universal Electric Blanket 


| Universal Stroke-Saver Iron 


Universal Toaster 
Verplex Lamps and Shades 


Wear-Ever Aluminum 
Cooking Utensils 
Wear-Ever Aluminum 
Pressure Cooker 
West Bend Aluminum 
Gifts for the Home 
West Bend Electric Percolator 
Westinghouse Frost-Free 
Refrigerators 
Westinghouse Home Appliances 
Westinghouse Light Bulbs 
Westinghouse Refrigerators 
Whirlpool Automatic Dryer 
Whirlpool Automatic Washer 
White Sewing Machine 


Youngstown Kitchens 


Zenith Clock-Radio 
Zenith Radio-Phonograph 
Zenith Radio-Phonograph 
Television and Radios 
Zenith Television and Radios 
Zenith TV Radio-Phonographs, 
Television Consoles 
and Radios 


> More newsstand copies bought per issue than any weekly 
or any other monthly—ABC averages, 12 months, 1949 
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Here jt 3 


Mh Mew lerder Line/ 


' Leader for Features 
“Leader for Style 
“Leader for Price 


Try this headliner in your store 
Model 624716, THE SUTTON, 





16-inch rectangular 
black tube television 


ures . .- Built-In Chi ODE | 


: L Feat 
come wie eed trol Advanced W ide mrehone 
enna, Single Dial Cont ; : 
saan iain power consumpuon plus all 


Band IF," less 


oO t c ca =] } y 4 ; > in the line. 


you CAN sr SURE...1r ic Westinghouse 
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"Appliance Exhibitors Find Markets Quiet; 
Buyers Concentrate on Promotional Items 


models in 
some having 
usly some 
held under 
was in the 
ily really 
the form 


ker 


MERCHANDISING 


New video lines cause flurry of interest 
as prices continue down; market leaders 


turn down “quarterly” market proposals 


ate 
ine plu 
space heater and th 
Air fuel-saver wer. Estate 


two ne combination 


coal and = electric-oil 

and timer to their line 
nd-Aire Co. has added a 12-in 
assock circulator and a deluxe 
in the 8 and 10-in. Fanette, also 
10-in. window fan with snap-out 
General Aw Conditioning 
with 3 t. offee typ 

| or oak en 


we trays. Gen 


new combimation re'rig 


JUDGES for the Bendix “‘two millionth washer’ window display contest choose 
the winners. From left to right are Sidney Godell, the Arvey Corp.; Ralph Jones, 

ng Home Furnishings and Tom Bleckburn of ELECTRICAL MERCHAN 
Top prize in Closs AA competition went to the Carl Co. Schenec tady 
t ynchester Conn won the ( 


AUGUST 1950 


drawers 


January showing 
w has added an 18 cu 
er wit 2 cu. ft 

flood protection plans 
Hiamiion Mf ( had on lisplay the 
#9S0-E plug-in dryer and the 1100-G 
automatic ignition gas dryer, round 
ing out their line of dryers. Holland 
Rieger Div, of Apex, added the model 
1707 wringer type washer with auto 
matic timer control 9 Ibs. dry capacity 
A lower priced cylinder tank cleanet 
model 41 has been added to the //o 
er Co. line, plus a deluxe model with 
attachments (No, 62), a floor polisher 
with light, waxer and buffer pads, and 
a hand cleaner made in England 
Horton Mig. Co. showed a new model 
#500 automatic washer with selector 
dial, 10-Ibs. dry weight. At the //of 
powmt showrooms refrigerator models 
in the two-zone and convention types 
with Super-Stor shelves in door were 
shown. King Refrigerator Corp. had 
its new 7 ft. refrigerator #70 with 
chiller shelf and refrigerated crisper 
1. J. Lindemann Hoverson Co. had 
their Diamond Jubilee range, with gold 
handles, on display ! we w re 
frigerators in 7 an i re with 
full-widt! elf. Majestic Mha 
ily automatx 


electric -wo« ‘ | of mibimation 


ranges. Four levision sets were 
shown by Motorola, Jnc. including 16- 
in. table and console models and 14-in 
rectangular tube console. Mercury 
Record Corp. showed eight models in 
rV, 16 and 19-in. in straight television 
consoles and combinations 
Noblitt-Sparks Industries Inc. pre 
faced their showing with a national 
convention. Norge Div. had an inno 
vation in an all-electric ignition gas 
range for top burners plus the electric 
oven lighter, Also shown were two 
Lifetime porcelain” 8 cu. ft. refriger- 
ator models with across-top freezer 
and side freezer, a new all-automatic 
pressure open-roll wringer type 
washer, 9 lb. capacity, with timer and 
pump optional and a self-defrosting 
retrigerator under $200. One Minute 
Washer Co. had its new No. 748 


“lel wringer type washer on dis- 





SAMPSON DESCENDS 


R G Halvorse 


pliance 





TWO COMPETITORS « j he N elvir f BATTERY MATES on the Royal vacuum cleaner p WATCHING A BALL GAME at Motorola exhibit 


At tron are hon ond tdwin A. Hamala wR. D Gottlieb, Bill Alkire, John B 


CAUGHT EXCHANGING NOTES cu the show ext » | t ve money th MONEY GRAB is pulled 
E. L. Farquhorion * Lorde y & 4 h ze r r rt =. | rir rt ond 4 tre erator Doorn 7 


john Wicht and Poa Nv nib f kst Morr ‘ vert , nage for » . * 3nager M 
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LITERALLY TAKING o White woter heoter apart MODEL Joanne Carley ey clowning in o MANUFACTURER Henry Altorfer checks on the op 
Henning Kneeling : ot the etfort to drow attent t orre of Whirlpool eration of new ABC-O-Matic washer, put on display 
My “lor - + y nd tn | ‘ 


tor first time at the morket 


$ 
& 
: 
’ 
7 
© 
¥ 
: 
- 


tne aE 


ond 
SECRETARY GONE r > 3 shirt-sleeved Joe 


L. O. REESE of Armstrong Products puts his feet up A NEW HOME sewing machine is put through its 
Mountain of American Central tackles the problem in the air and relaxes with oan associate during a lull poces for Joe Huggens, Spear & Co., Pittsburgh, by 
nm Market activities Ed LeVie 


GROUPED AROUND R, ' ry range re ENTHUSIASTIC OVER the new Simplex clothes dryer THE BRADLEYS of Chicago, currently doing one of 
rv c nt tor HH wa Joe Gr whons shown here te rmor strating the the best s nm the city on wringer washers 
t to Berkeley Elwood wshington, DB. C re sh sited the Speed Queen booth 
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‘‘lt put more dollars into 


qanios 
APPLIANCES 
TELEVISION” 











That's the way Bill Gianatasio, manager of Hales’ Radio 
d Appliance Store, San Jose, California, sum ned up the 

f their second LIFE promotion 
tore combined with the adjoining Hales’ Depart 


@ in the Radio and Appliance Store, 
W. P. Anderson, salesman in the radio 
and TV department, said, “This LIFE 
event is really something. I can’t think 
of a better way to tell our customers that 
we carry ALL the national brands which 


they read about every day in LIFI 


“Il go out of my way to tell my 
tomers about the current advertising in 
LIFE.” said O. I Webster, salesman in 
the major appliance department 

“In fact, Leven show them the adver- 
tisement in the magazine itself. Anything 
to impress the national brand idea goes a 


long way toward making the sale 


@ “This LIFE promotion,” said Bil! 
Gianatasio, “certainly proved to be th 
well-known ‘shot in the arm’ that was 
needed to help brighten the store and p 
the sales force sales-minded mood 
It put more 

and all 1 


no nf 
ing ¢ 


e 


And in the Department Store, hous 


1 
wares ands ilapphances were 


promotor 


Hales Departme 


otiwr eact 
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the cash register! oo. sscijeunim 


— feature these 
ment Store and Food Store in a simultaneous promotion LIFE-ADVERTISED PRODUCTS! 


of LIFE-advertised products. The traffic and sales in all three MAJOR APPLIANCES 


outlets were so successful that Hales’ management decided 
























































Aug. 7 G-E Refrngerator —page, color 

to extend the promotion an additional two weeks! Aug. 14 G-E Dishwasher—page 

Aug. 21 Frigudaire Refrigerator—page, color 
Kelvinator Refrigerator page, color 
Universal Apphances-— 4 page 

Aug. 28 Kalamazoo Stoves spread, color 


SMALLER APPLIANCES 
AND HOUSEWARES 
Aug. 7 G-E Sandwich Grill & Waflle Lron 
Va page 
Coughlan De Motst-- 44 page 
Saf-T-Hed Thumb Tacks— 14 lines 
Aug. 14 C)-E Toaster 4 page 
Aug. 21 Dixie Cups—page 
Coughlan De Moist--44 page 
Aug. 28 Glidden Paint—spread, color 


HOME FURNISHINGS 
Aug. 7 Bird Floor ¢ overning —page, color 
i Firestone Foamex—page, color 
Koroseal — page, color 
Welsh Juvenile Furniture— 4 page 
Lane Cedar Chest page 
Perm-A-Lator Wire Insulator— $6 lines 
Aug. 14 Englander Mattress—-page, colo: 
j Dan River Sheets page, color 
Consider H, Willett Furniture Vy puige 
Harvard Hollywood Beds — & page 
Lane Cedar Chest— 4 page 
Aw 
Aug. 28 Cannon Sheets— 4 page 


RADIOS, TELEVISION, RECORDS 
AND INSTRUMENTS 


j Aug. 7 DuMont Television—-page, color 


21 Playtex Pillows—page 


re 





RCA Home Instruments page 





' Zenith Radio— 4 page 
Aug. 14 Gi-F Television—'4 page 
Lester Piano—'4 page 
Aug. 21 RCA Home Instruments—page 
Aug. 28 DuMont Television—spread, color 
Motorola Radio— page, color 
| Zenith Radio— page, color 
Spartan Radio—'y page 


JEWELRY, CLOCKS AND 
WATCHES 
Aug. 21 Westclox—-'4 page 
j Aug. 28 Swiss Federation of Watch Manufacturers 
| page, color 
Swank Men's Jewelry-—'4 page, color 


G-E Clocks—'4 page 


SILVERWARE 
Aug. 14 Holmes & Edwards Silverplate page, c 
Aug. 21 Reed & Barton Sterling Silverware 
yy page, color 


X81 Rogers Silverplate V4 page 


CAMERA SUPPLIES AND 
OPTICAL GOODS 
Aug. 14 Ansco—page 
Aug. 28 Eastman Kodak —page, color 


9 Rockefeller Pieza, New York 20, N. Y. 








ELECTRICAL MERCHANDISING—AUGUST, 1950 


Attic fan 
performance 
at '/2 the cost! . 





The NEW Kooln 
offers a chan 


horr 


U.S. PATENT 
NO. 2247276 


sand m 


ss and bother 


er woing Fan isa 
nit Ship: 


at 40 Ibs 


re storage pr ) 


The Koolmaster Awning Fan of 


extra rotection 


‘ 
} n 


im housing. Runs 


against the sun 


bber mounting, for a Exhousts through upper 


Doesn't disturb th holf of window, and 
™ etn downward on outside 
of house 


¢ room fits to outside 


lefa 


*e. i 


pstered 


Mort 


Write teday for complete information — Dept. EM 


AIR EQUIPMENT CO. 


1713 West Carrell Avenve Ch cogo, Illinois 


‘Appliance Exhibitors Find Markets Quiet 
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and also a ne ot : eaters in hive models 
water heater und a new line 
carriage seroing Machine 
parton j nne console #629 
i 


Py sthom and mahogany and 


{ televisi le the san nodel in New Home NLA 
i | i n limed oak desk 


head, and 52-F port 


ction 
eaters in 30 
wo cilectri 
#1036, apartment 
t outlet and 
tr 


ARKANSAS’ 
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Du Pont announces a NEW finish for refrigerator interiors 


FAMOUS 


“DULUX” 


on the outside ia 


“DULUX” 


More than 20,000,000 refrigerators have gone in- on the inside 

to homes all over the world with a washable, mar-re- 

sistant DULUX Enamel exterior finish! Can there be 

any more convincing proof of DULUX sales appeal? Is 

there any wonder dealers everywhere point to the 

DULUX seal to establish quality fast in the minds - ++ NEW DULUX Food Compartment Enamel — 
of difficult prospects? identified by a special new seal of its own—-is on the 


refrigerator'’s interior! 
Now you can put just twice the impact into your sales 8 : 


z 
¥ 
a 
z 
: 
i 
. 
t 
a 
e 
f 
: 
é 
t 
2 
4 


talk when pre-tested DULUX Enamel — identified DULUX Food Compartment Enamel is an amazing 
by the DULUX Enamel seal—is on the refrigertor’s 


development of Du Pont research that has thoroughly 
exterior AND 


proved itself in exhaustive laboratory tests and in thou- 
sands of refrigerators now in home use. Be sure your 
manufacturer supplies DULUX-finished refrigerators 


guns TO CLOSE Yoyp 9 rissa niet 


Use twee Als 


“DULUX” IS AMERICA’S LEADING 
HOME-APPLIANCE FINISH 





DULUX Refrigerator Finishes 


ELECTRICAL MERCHANDISING—AUGUST 1950 





he 2 Al-our sensation [ 
KGCA YICTOR 
MILLION PROOF 


TOViEION 
+ - _ +f 


—_ md 


+ 


PROVEN IN OVER A MILLION HOMES 


The Fairfield. Magnifi The Provincial Authe 
French Provincial -style 
ition Proof 16-inch tele 


adds distinction to any wt sana tae: Camilli 


cent 16-inch nsole 


home-setting. You'l 
the finest tele 
the finest furni 


md it's priced 


The Regeacy Oper these t 
doors and you 


16-inch picture 





Favorite size in America’s favorite television 














IV's top wes or eomemperey oom To cahtaat dhevh enctenth anciie Gan 19-inch pictures 
V/ . -_——. sees Ane vf ae peut previous | >4anch sets. Matching Con , 
12 A=inch phan s. 2760 solette Base at slight extre cost. 275! — almost as big as these 2 pages 


The York. RCA Victor television's biggest 
view 19-inch screen. Exclusive Million 
Proof features: Matching Consolette Base 
is optional, extra, 9157 








The Milledete 19 inch Eye Witross pic 
tures, tvillingly lfelibne. in © cabinet 
of 16th Century elegance. ite perform 
ance ts equally fine — Million Proof tei 
evision—Styled te match 9177 


The Nerthempter 
Superh — from the pic- 
tures on ite huge, 19 
inch ccreen te the host 
detail of its exquisite 
Engiieh Regency cab- 
inet, OTP 





it's almost unbelievable! Even with our 
factories smashing record after record, 
even with the greatest output in our 
entire history rushed to the field— 
the cry for more swells louder than 
ever. RCA Victor Million Proof 
Television is a sell-out success. 
Proven in over a million homes. 
More wanted than ever before. That's 
why the 18 brand-new TV models, 
RCA Victor's newest and finest, speak 
for themselves as television's most 


e 
complete, most profitable line. Million TV-Radio-Phonograph 
Proof RCA Victor Television is to- 


Combinations 
day’s living proof of bigger-than- 


ever profits for you. 


The Feirfex Superb 16-inch 
Eye Witness television plus 
AM radio. aviometic changers 
for off speed records all in 
one distinguished cabinet One 
of RCA Victor's newest com- 
binations. 6764 


The Hartford. lé-inch telewi 

sion, luxurious AM FM radio 

RCA Victor 45° and a second 

changer for 76 and 335 rpm 

records Extended tone range 

too. for more life-like music j makes music more olive 

The Somervell. An invitation to pleasure 6187 more realistic. 91869 
' avitingly low price. Beautifully 

med doors conceol 12'-inch Mill 


The Sedgwick 19-inch 
Eye Witness television 
AM TM radio, 2 avte 
matic record changers 
Extended tone range 


) on 
Pe, { -elevision, AM radio, avtometi« record 


one for © ds. 278 . The Rutland. Tradi 


tional setting for up- 


to-the minute enter 
tainment! 16-inch 
television, AM-FM 
radio, and changers 
for all-speed records 
Extended tone range 
adds depth and bril- 
liance to music. 6186 
o 


{VISION OF RADIO CORPORATION OF AMERICA 


Rea A 


WORLD LEADER IN RADIO... FIRST IN RECORDED MUSIC... FIRST IN TELEVISION 





it’s as simple as... 





Making big profits on water heoters is os easy os 
adding one and one. All you need is a superior line 
the performonce-proved DWW, and some sure-fire 
selling ideas—like those in DWW’'s Merchandising 
| Plans. These smart, practical plans show you how to 
| make permanent installations of DWW by selling 





your customers on the things they want most in 
an automatic electric water heater 

| Here ore some of the important features homeowners 

t look for and get in D. W. Whitehead Auvtomati« 

» Electric Water Heoters Plenty »f clear hot water 

| Economy + Trouble-free perf rmonce « Advanced 

| design - Precision engineering « Gleaming enameled 

; casing « Table top m dels for extra work space 

: upright models to conserve floor space « Adjustable 

; thermostats « Extra-thick Fiberglas meuvlation 

i Underwriters approved heavy wiring - Double extra 

§ heavy galvanized steel tank + Heat trap to prevent 

§ back circulatien in piping « Heavy legs for sturdy 
support + Inlet and drain located to offer greatest 
installation convenience « Cathodic protection by 
magnesium rod « Easily removable porthole cover 
Chromalox immersion heating unit D. Ww. Whitehead 
also features an exclusive baffle at cold 
water inlet. This prevents mixing of hot water 

| by incoming cold, insuring consistently 
even water temperature and greater 
economy of operation. 





OWW Hectric 20 ge! : tate 
OWW Flectric 30 go! pe : ° 
OWW Flectric 40 ge! galvanize: 
OWW = flectric 50 gel 
OWW = Plectric 66 ge! nae pre 
OWW Blectric 60 ge! ectien ep 
OWW Plectric 120 ge! thenel 
DWW Electric 30 o 50 gel Cicemoteos 
Teble Tep 30 ge! elements, sin 
40 gol gle or double 


stee! tanks 


50 ga! wettage te 





meetany utibty 


Nationally Advertised 
LIBERAL 10 YEAR GUARANTEES 
ON EXTRA-HEAVY COPPER-BEARING 
GALVANIZED STEEL TANKS 

WHEN ORDERED 

WITH CATHODIC PROTECTION 


D-W-WHITEHEAD 


D. W. WHITEHEAD MFG. CORP 607 West Ingham Ave., Trenton 8, N. J. 











JOSEPH ELLIOTT, R« side MANUFACTURERS colled to the speoker's table to onswer questions ACTIVE DEBATE was stirred up by distributor 
t msumer produ j r f from the floor included Stanley Ford, vice-president of Chicago Elec Harry Alter's decloration that price guorantees 
t ) $ ear lealer tric Mfg. C und Raiph Z. Sorenson, manager of the table appliance have a tendency to retard the odvoncement 
wh have ved they yr ; er i ; ~ghouse and development of the industry lead to bick 
ering between mokers, wholesolers, deolers 


Panel Discussions Stir Debate at NAED Convention 


Distributors at 42nd convention discuss TV, specialty selling, price guarantees 


RESOLUTION od sting sp slizo WHY DON’T TV monufocturers f et WORRY over the future of television wos “WE OUGHT to hove help from manu 


e« forces br 


g service contracts and g no expressed by E. J. Rueth, Frankelite Elec focturers to keep electrical dealers as 
=e Grom Elica ; ' 70-day warranty basis, Bob ( ‘ ' © asked Mr. Ellott for some the primary outlet for electric house 


f ’ 


- [ ributors aske Ethic rance of continuing profits wares,’ L.. B. Mangione told speakers 
NEW APPLIANCES need the otter MIDWESTERN SLANT } ntroduced DISAGREEMENT with Harry Alter on price guorontees come from Percival 
t t € properly introduced t he t cussions t wm Rosentho tern, Interstate Electric, who claimed they discourage price cutting. F. E. Stern, 


t Stern & C Hartford, and a member of the boord of governors of NAED 
stens. Loter, F. E. Stern took a turn of his own ot the mike 
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Camgapitegsan 
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GET READY... GET SET 


It won't be long before Norge blows the whistle tb stat the 


It's the most daring, imaginative, dramatic, money-in-your- 


unleashed! A terrific traffic and sales builder! 


And you—you, the Norge dealer—you are the man who is going 
to reap the harvest. A bumper crop of SALES! 


Norge dealers will receive full details from their distributors. 
You'll agree it’s the biggest, hottest promotion that ever packed 
your store with prospects. 





NORGE DIVISION, Borg-Warner Corporation 
Merchandise Mart Plaza, Chicago 54, Illinois 
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Convention 
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CONGRATULATIONS to new NAED president, W. G. Peirce, Jr. (second left) 


were extended by |. W. Danforth, F. E. Stern and Raymond Rosen 


ALL TALKS werer ymplitied, as this ALL WORK 
etween sé ' between R. L Norge r 
wn of WES N nd H. f 


en, reerie tlectri proves r Ne Y ork 
. vew 


| 
| 
: 
: 
' 


ge 





PHILLIPS Cross-Recessed-Head SCREWS 


END OF CONVENTION found W 
Mode by awenrcan seme . ; 1 Bro a - 
wr vice-pre 
* mice Tom & som 
Pree 
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A parlor powerhouse — you'll find that phrase best describes 
Preway space heaters, the oil-burning circulators that outperform 
all others in the industry. That's strong language, but it’s factual 

and it’s facts, demonstrable facts, that turn sales your way. 

From this approach — alert engineering —- look at Preway’s 
patent-applied for Air-Activated Burner with Thermo-Zone Burn- 
er Ring, Preway’s exclusive Heat Miser, Preway’s Weather 
Wizard forced air blower — sales gold that you can easily convert 
into business profits. Each one of these features leads the indus- 
try, beats the best that others offer — and you can show your 
customers the reasons why. 

With all of this, plus a price that competition must meet, the 
Preway line gives you a golden opportunity to put the heat on 
the booming space heater business in your town. Get behind this 
fast-moving line — made by the fastest-growing company in the 
space heater field one of the big three. Write today for 
full information 


PRENTISS WABERS PRODUCTS CO. 
9850 SECOND STREET, N., WISCONSIN RAPIDS, WIS. 
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The Dealer who doesnt push 


isn't playing ball on” Your Team’ 
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From Manufacturer to Consumer —A Product Sale Story 

















Before a product goes to market and its final sale it goes through 
many processing and sales stages — designing, manufacturing, whole- 
saling, and then to the eventual consumer. Of all those stages, four stand 
out in importance. Each is essential to an effective merchandising cam- 
paign —two of them indispensable where actual sales are concerned. 
They are shown in the chart below and .. . 


The Important Segments reached by ELECTRICAL MERCHANDISING 





(A reader also!) 


nnn URER| WHOLESALER RETAILER CONSUMER 














-_ —— —_ 





—-—-— Story of a Sale from Beginning to Ind — 
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Your Product... 


Do some of “your” dealers deliberately sell interested customers away from your product? They 
can do it easily and without a single unethical word or damaging statement. 

Perhaps the dealer doesn’t always realize that he converts the prospects created by your consumer 
advertising into sales for your competitor. Maybe he’s off “Your Team” for understandable reasons. 
It may just be that he’s better sold on your competitor's product. It may also be that he’s not familiar 
with your selling features — salesmen shirk demonstrations when they aren't sure of selling points. 
Are they sure of yours? 

When all your sales meetings are over, give a month-to-month diet to your dealers in their favorite 
trade magazine. Here you can be sure they get your message exactly as you want them to without 
erosion. All investigations show that dealers are particularly interested in your advertising if they 
are franchised for your products. Sell him your features. Once or twice isn’t enough and you can’t 
do 80 too often. Remember that on most sales floors your product stands shoulder to shoulder with 
two or more competitors who also employ national consumer advertising and sales training programs. 

ELECTRICAL MERCHANDISING is the greatest promotional force in the appliance-radio- 


television industry today. Your promotion should be there each month. 


smber... The local dealer is considered an expert! 


The local dealer's customers and prospects are generally his neighbors and 


friends and when they buy they look to him for advice and assistance on what 
is the best buy for their money. They know he is an expert and understands the 
important features of all the products he sells. If he should just say, “It’s all right 
and can do a fairly good job,” you can bet they'll buy something else. This 
unenthusiastic type of selling won't happen on your product if you keep your 
dealers sold on your product and on their toes with all the latest information. Use 
the dealers’ preferred trade publication, ELECTRICAL MERCHANDISING, and 
Readers of you can be sure your sales curve will stay up. 


ELECTRICAL MERCHANDISING ..- To reach dealers in 


retailers (and wholesalers) of major appliances, APPLIANCE ae RADIO — TELEVISION STORES 
electric housewares, radio and television sets and DEPARTMENT STORES — FURNITURE STORES 


scores of related produc ts and accessories. These 
HARDWARE STORES — UTILITY MERCHANDISERS 
products are bought with thought, usually with 


considerable family-wide consultation (Note: 


Here’s where consumer advertising pays off). 7 / ck stony ad 
The products sold to the public by this group of @ k | } CC tr R | ( | A | ®@ 
retailers are sold with dealer advice and endorse- A BABANA Ad 4 
ment. They will not move without this important Mi i: R ( | | \ N 1) | % | N ( 
” | ) 
dealer ingredient, And they must have proper . 4 ‘ tat K 
wholesale set-ups to facilitate it. A McGRAW-HILL PUBLICATION 330 W. 42nd ST., NEW YORK 18, N. Y. 
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4 
Th torage type electra water Seater 
produced by Sepco ’ “ .o" « 
the Henry ford Museum, Dearborn, Mich 


CHARLES & PRITCHARD 


NICHROME ‘) 


: 
7 


for 35 Years |. - 


JOHN W MYERS 


Wesco, Gesco Elect 
New Presidents 








ears! that goes back to 1915 Its unique Hot Center Convector (o 4-ft 
Woodrow Wilson was President: wo 


Nichrome heating unit that extends the length 
nen vl te; Babe Ruth was a of the tank), its snap-action Immersion Ther 
known % was the saxoph mostats, and its exclusive Helical Diffuser for 
All of whi h gives the iraliing incoming < sid water to proper heat 
with SEDC ¢ ng hon, resull in woter heating ef ciency 


eR Nee it OT 


nsurpassed 


Referring to the all-important heating ele 


t, Sepco stotes: "We use Nichrome becouse 
first storage 


ts high degree of quality reliability not only 
was ir 


helps us to achieve o top-notch water heater 
Amer n life more thar 
: but leaves us free from concern about field 
lined events of 1915. And ever since that ¢ 

tailures or high service costs 

oneering triumph, Nichrome has teamed with 9 
>epco's alert engineering to build progress If your manufacturing sources are not al- 
ively better woter heaters year after year ready using Nichrome for the appliances you 
Thus today you find the latest model Sepco handle, take to heart the lesson provided by 


an outstanding product, a premium value Sepco and profit by asking them to do so Stoker Manufacturers Name 


C. T. Burg to Presidency 


Nichrome is manufactured only by 


Driver-Harris Company 
HARRISON, NEW JERSEY 


BRANCHES. Chicago, Detroit, Cleveland, Los Angeles, San Francisco 


Monvutactvwred and sold in Conade by 
The 8. GREENING WIRE COMPANY, LTD... Hamilton, Ontario, Coneda 


"TM. Beg. U.S Pot. OF.8 
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How Superflame Dealers said atti aa hi 

Sell Space Heaters eet, 

By The Hundreds! . Superflames : 
Superflame Loaded Both Barrels ... Heavy Dealer ' 


Stocks Cleaned Out. . . Sales Hit New High AMAZING OFFER 1S TTIVGT Te 


HEY'D never seen anything like it. From every part of the country 


came similar success stories. “Sold entire stock first day of pro- ALL SPACE HEATER SALES RECORDS 
motion Sold 65 Superflames the first day “Sold 80 Superflames 
the first week 
Last fall, Queen Stove Works, Inc. teamed up with their distributors 
and dealers and developed a new kind of sales promotion on Superflame 
heating appliances that opened everyone's eyes. Just how successful it was 
is evidenced by the fact that four weeks after the promotion started the 
factory was operating ‘round-the-clock trying desperately to keep up with 
the flood of dealer orders that kept pouring in. And all this happened at 
a time when space heaters were available in almost unlimited quantities 


How It All Happened 


Last summer, the prospects for fall space heater sales didn’t look 
ood. Some brands were being dumped at sacrifice prices. Officials of 
ueen Stove Works, Inc. decided to reverse the trend and to launch 
a startling, new, aggressive all-out promotion. In order to make this 
promotion one of the greatest in space heater history, they decided to 
offer their new Superfan portable blower (regular list price $34.95) as 
a gift to purchasers of any Superflame Space Heater or Floor Furnace 
selling for over $59.95. Shortly before August Ist dealers were supplied 
with complete sales kits containing window banners, counter cards, news 
paper mats, etc. Immediately after receiving these kits, dealers started 
their advertising. What happened after that is a matter of history 


Dealer Profits Hit All-Time High 
Dealers who had never been abl 
for « viRy TED f to sell space heaters in August were 
a'34 95 Saperfan selling them by the dozens—in some 
MP CHARGE! Wit hay te Separflame cases by the hundreds. Never before 
Aatomet 0: Maate: ot Heer lereace in the history of Queen Stove Works, 
Inc. had such a volume of heaters 
been sold in such a short period of 
time. As a result, reed ct 1949 
was the largest single month in the 
history of the company. A check of 
Superflame dealers revealed that this 
promotion enabled them to capture, 
me cases » 95 i ace 

in some cases, up t« of all space 


i 7 heater sales in their area, last year 
| Super flame ... aaa eaten Even dealers who had sold a consist 


ed - 








ently high volume of space heaters 
Dee Nemes Bette. Poa “oe i 
—y — during previous years reported phe 





“The most successful newspaper edvertising MOMCT al increases 
we ever did!” is typical of reports received trom Trade-in Problems Solved 
Seperfiame dealers. Pictured above is one of 
the powerful newspaper mats inciuded in the Dealers who were faced with trade 
“Gift Superfan” promotion kit in problems found an easy solution 
Sn by referring to the fact that the 
Superflame Dealers say: customer would receive the $34.95 
Superfan without cost with the 
These ore excerpts from just a faw of the Superflame purchase we made 
meagre 4 oF Comter toners of appreciation money on every trade-in’’ is typical 
— of reports from Superflame dealers 
Thanks for being FIRST BITH THE 
MOST. ‘Firs th the 


promotion deal—and ‘most’ for our Offer Repeated 1950 in The Bag 


arden ek» ne Oi) Phe th The tremendous success of this 
ony prev ves ned, I promotion last year made its repeti- 
Johns of tion this year imperative. Early re- 
wtate, BS nent , ports from Superflame dealers show 
was weer ethead 61 hie wis that the 1950 promotion will be big- 
ie. Duel See enabled ger and better than ever. As evi- 
out-sell a demonstrate all heate dence of how Superflame dealers feel 
tee ae goons about this promotion, future orders 
(Sianed , Ht ae pes already have the factory working on 
Flint higar around-the-clock basis 





Salesresit nce vel ce " ere 

overcome with this pron Two New Lines Added 

ne Nawal iprenay: tacronl aby oni , . ; The SUPERFLAME “Gift Superfan" pro 

duceme < se ed. S mh addition to ol space heaters ¢ letel i df o N 

Passe re mn Ce and oil floor furnaces, the 1950 “Gift ss calle g Haye ne r : - ates Mag ef : re 

: ’ °° . e ) 

— Superfan"’ promotion includes the he tions Palinlit tao tact ata ost re . - 

1949 ocodant ig -+ Bag - ae hap new lines of Superflame ‘““Gas-Saver’’ Cun Ont NOW bees ONE prety racers Wim 

the : Sanert x ag Heaters and ‘‘Gas-Saver”’ SUPERFLAME ! 

1 anything 6 ef Floor Furnaces 

eS eee ae QUEEN STOVE WORKS, INC., Dept. £08 

Ant ristenss hristense Promotion Now Under Way ALBERT LEA, Minne. 

pitance tor ‘ ; . . 

al Superflame dealers throughout the | want fo know all about this sensational “ 

“The ‘Gift Superfan’ Promotion a country are already marking up new, . SUPERFAN” offer. Please rush full details and 

with tremendous acceptance. Approx early season sales records with this name of my nearest distributor 

matciy (wo rhe 1s Of Superf re “—— . . 

ren Feels «ga tess Gift Superfan” offer. Complete ad- Firm Nome 
" Address 


able to oursell—outpunch—aad ows vertising and sales kits have been 
homas C. Young, President, Big Four containing all of the material neces- tg 


never t 


roft titive stores.” (Signed distributed to all Superflame dealers 
Hardware Scores, Inc, Love's Park 


Minos.) sary to make 1950 their greatest By (nome). . . 
Superflame year. 


( Adee Veena) 
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So simple. ... 
So safe 
So easy to clean 


(AND SELL ) 


TK Monotube's ‘‘See-for-your- 


makes uthe most easily cleaned 


im) 
A self’ Advantages Cinch Sales 
> Show a shopper how Mono 
he | tube's exclusive Swivel-Action 


unitever made and she becomes 
a buyer—proato! Cleaning is as 
simple as 1-2-5, and as fast! Flick up coil. Remove 


That's all’ No 


hard-to-get-at supports or braces to scrub—thanks to 


triangular support. Wipe drip pan 


Monotube's simple, anchorless, one piece conl Pros 


pects are quick to apprec sate this easy-to demonstrate 


feature 


“Hidden” Wiring and Terminal 
_. Blocks Another Sales “Plus” 


SS _ 
wy" 
\\? 


wiring to accumulate dirt and grease. Homemakers 


Monotube's special, seale d-sleeve 
construction conceals and pro 


cects all lead wires. No exposed 


unfamiliar with terminals and lead wires, appreciate 
this added protection Fven when the pan is remove d, 
wiring is not exposed. Women like this, feel sater 


. you sell more ranges. 


Monotubes Give Fast, 
Uniform Cooking Heat 


\_ > 
ad 
Fast because the rugged, flat coil provides up to 42.8% 
more contact with cooking utensils. Uniform because 
the entire coil ts hot at any speed. No “hot-spots” or 
cold-spots No cold coils to heat and no hot coils 
to cool when turning trom one heat to another No 
special positions to remember. The “family chef” has 
as much or as lithe heat—unitorm heat—as she wants 
simply by turning the switch 
ind —that’s not all’ Homemakers get other wanted 
features; you get more sales “closers with Monotubes. 
Simple st construction! Long trouble-free service! 
Lower cost cooking’ That's why most manufacturers 
now equip their ranges with Monotubes—the units 


that he Ip sell ranges 


Monotubes “Up” Service 


Department Profits —Eliminate 
Service ‘‘Headaches”’ 


Monotubes§ give new range” 
performance to old ranges, are quickly and easily 
installed. No complicated installauon, no call-backs, 
no special, apt-to-be-misunderstood instructions to 
Monotube replacement units 
come in the TK Monopack, a complete merchan- 
dising package that will bring you new profits. Ask 
yvour distributor 


give the housewife 


or write us direct 


GOT YOUR COPY? New <cotolog gives 
TK Monotubes, ex 
oft ranges. Write now 


complete intormatior on 
pioim how fo imstoll 
for this free, heiptyl doto 





Scheduled Meetings 


U. S. INTL TRADE FAIR 
Colsseum, Amphitheater, Navy Pier 
Chicago, Iii 
August 7.19 


WESTERN HOUSEWARES SHOW 
Biltmore Hotel 

Los Angeles 

August 27-30 


ALLEGHENY COUNTY FAIR 
Electric Building Exhibit 
Electric League of Western Pa 
South Pork, Pittsburgh, Pa 
August 3!-September 4 


PACIFIC ELECTRONIC EXHIBIT 


West Coast Electronics Mfrs. Assn 
Municipal Auditonum 

Long Beach, Cal 

September 13.1 


NATIONAL TV AND 
ELECTRONICS EXPOSITION 
69th Regiment Armory 
New York 
September 23.30 


CANADIAN ELECTRICAL MFRS 
ASSN 

Annual Meeting 

General Brock Hotel 

Niogora Falls, Ont 

September 27.29 


NATIONAL TV AND 
ELECTRICAL LIVING SHOW 


Coliseum, Chicage 
September 293-October 8 











WESCO Announces Plans 
For Farm Family Nights 


Veteran Manufacturer 
Of Cleaners Dies 


TUTTLE & KIFT, 


CHICAGC 9 KLINOIS @ A SUBSIDIARY F FERR 


ING. 


OR Ave ENAMEL COR 
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GUBERT TWIN-NYLON WHIRL BEATER 


Pienty of selling puech here! Twin beaters of sturdy, flex 
ible nylon (notheng Kkke em on the market )— whip up every 
thing from dehctows drinks to smooth meshed potetoes 
Weighs only }\, Ibe., yet @ rugged enough for many heevy 
mixing jobs Fungertip ewitch Perks in ite own wall bracket 


Also available with bow! ar stand (Model B ?) 


werful selling 
nits beaters 


we thor t 


ve 
ther Gubert 
pper (Mode 
Mode! B. 28) 





GENET 01 8c01 are vaven GI sce suice exrnacton 


xtr ywer for extr les! a t < « 

No haw dryer lke the gleamung golden Gilbert-made Extre pe extre sales! This juicer out-performs or 
time, extractors bec t wer y r 

beauty thet delivers giant volumes of hot of cold el dinar y actors suse it's powered by « rugged brush 


} 
Handsomely peckaged im « plush blue velour box, it's « Universal-type motor Rotating reamer squeeses every 
perfect gift item any time of year Detaches from gold lest drop from orenges, grapefruit, lemone—in @ jiffy 


S 
GB ann’ 
| \G pre 

Pi Ug ad 


me Itee 
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EN MASSE, Philco bigwigs porode down boardwalk SPURRED by dramatics of Carmine, distributors assembled in Atlantic City for two-day convention and intro 
Convention Hall for opening meeting. Left + juction of new products preceding dealer convention, stand to take oath to put major sales effort behind 
T. Buckley, board chairman; James H. Car Pr merchandise. Because big audience in huge Convention Hall couldn’t have seen actual merchandise 


jtive vice-president; William Balderstor we new models were presented by full-color slides thrown on screer 


Lorry yubt former t rd } mnor 


Philco Convention Opens Battle for Fall TV Sales 


I by al 
st 16 
under $200 


le seit - CLIMAX of TV presentation was demonstration of APPLIANCES ployed second fiddle to TV at conven 
Philco’s new remote control system by Larry Hardy tion, but Philco introduced two new refrigerator: 
? 5 


j TV division. Gadgets cost about $5( This one, an | 1-footer (model 1102) lists for $299.95 


ELABORATE DISPLAYS, carefully guo 


meetings, were crowded by distribut 


exomine merchandise ¢ themselve 


TRANSLATIONS of speeches were mode on the spot HAPPY MUGGER, Tom Kennally, presicder f refrig ADVERTISING MANAGER John Gilligan (with glasse 
tt h earpl t eration division, presented new retriger got le made the rounds xhibit talked to distribut 
Mes ’ ? tw ’ . tngiis froped around neck ty California d ri t ibout od < *) J wing Lobor Day 


nF 













The Evans Humidifan can be easily installed on Evans 
home heaters. It costs no more than an ordinary space 


heater fan, yet can be used these 6 ways 





| 
i 1. Home heater, oil-fire 
+ 45,000-55,000 BTU « vtput 


} 2..Heme heater, oil-fired 
. $0,000 BTU output 


7 a a 


HERE’S THE DEAL: 





3. Home beater, gas-fired 
$0,000-65,000 BTU input 
blower optionel) 


4. Home heate ci!-fired 
311.000 BTU cutput 





Whatever your prospects want— gos © Home heaters. gas-fired ond ovl-fired 
oil, home heoter, woter heoter, fur- 
nace, floor furnace, commercial heat- 
er—you con sell them with Evans, 
the most complete line in the industry © Woter heaters gas-fired ard ofl fired 


@ Floor furnaces (standerd and de luxe), gar 
fired and ot) fired 


@ Furnoces (forced air or grovity), gos-fired © Commercial! heeters, ges-fired and ot 





HEATING AND APPLIANCE DIVISION 


end c:'-fred fired 


PLYMOUTH, MICHIGAN 





























May Range Production Sets Record; 
Radio Output Passes April Figures 


Industry turns out over half-million 


ow . ou sa 
W Arvin helps Y Make more les, ee refrigerators for third month in row 





ihe e¢lectr range ndustry for ¢ first sev months of 1949 e 
Ma turned uot 145,498 units t FM totals r vered from a slight 
establish an all-time monthly pre 4 mf ve up t 86,000 
duction record. Other appliance mits in May. Five month produc 
and TV failed generally to matcl tion here was ahead of six month 
' ‘ . 
April figures but remained a healthy totals last year while the May figure 
distance ahead of 1949 perfor was 204 percent ahead of May, 1949 
ances. Radio, including FM sets AM only radio was also far ahead 
climbed upward over April figures f last year, May production of 
approaching the high levels set in 813,000 units running 81 percent 
March, a five week period uhead of 1949. The five month to- 
Cumulative five month totals tal was 3,735,000, 44 percent ahead 
were also well ahead of compara { 1949 and considerably ahead 
ble period in 1949. Range produc even 1 th figures for this cate 
tion for the first five months of the gory 1949 
year was an amazing 640,888 units he TV imp, if it could be 
more than 40,000 better than cight slled that, wasn't a particularly seri- 
nth totals last year. Other appl ‘ t it iterrupted the on 
ances were bettering x and seven w " ird trend which had 
figure ‘ t December f last 
& Range Record I new ‘ ’ e May total of 376,000 
4 re f ta t tr about 44,000 off of 
i ly ty t ag In ‘ it it was still com 
Manufacturer of popular 145,000 units. It slipped back to bot aad Sen ) 
about nn [ t 1 t i 
. } | P new re rd " V iry ' at the 
ARVIN appliance uses INCO NICKEL ALLOYS 3" a asukin ti ae te eee 
. . ‘ rad er 
to insure the kind of performance For the third consecutive month lagging il. Troners fel 
wera r | t nt 4000 nit “ othe e 


that builds customer loyalty 


This (room Automat Toaster is designed to protect your future 8 perce ahea i Mav last 


sales of other dependable Arvin products Five t 1950 luct ot " t te ; ut. 











bt is bueslt with long lasting lnco Nuwkel Alloys for certam vital part 


han seven month tota t t t 104 ) washer 
lhe ex Mpement, main pop-up and INSPection springs are Inconel™ Radio Boom Ma r\ pr 424 t May 1949 
Small as these parts are, they're mighty important. Either they stand vor - = = eg 24 : ' . 
up—or the toaster falls down on ut rb pen “e | y RI Monch os Ane x ‘ f, 






















But there's no question of failure with Inconel. It retains spring figures. Radi weve while not te tting ' est leve 
properties despite heat. It's rustproof, It resists corrosion ip to the hig Ma eve ‘ Ma w ‘ “ e 
considerably ahead of Apr init petter than OOo vehind 
Saves Mr. E. A. Farr, chief engineer at ARVIN INDUSTRIES, IN¢ lust over 900.000 rad . Ay ealt 25.140 
Columbus Indiana: “We use Inconel because it ts the best material produced in May approximately Cleaner production was slightly 
to withstand the operating temperatures over long periods of time 18,000 more than April and &8 per behind April figures but good 2 
We've found Inconel reliable— particularly where high temperatures ent ahead of May, 1949. The five percent ahead of 1949. Cumulatin 
are maintained month production total was 4,173 hive th totals were 15 percent 
714 ot leral ahea of ‘ es ahead tf 194 


Inconel, of course, is just one INCO Nickel Alloy used in Arvin 
products. Others include heating elements of nickel-chrome resistance 
wire in toasters, wafflers grills and irons; and asbestos-covered nickel 


wire between the hinged sections of waffler and gnill Expand Service Facilities 


The use af nickel alloys is your assurance of an appliance designed 

fo deiner uninterrupted, troubie-tre erforman 
» deliver uninterrupte uble-free p ce —— 
the hind of performance that heeps customer 
PLNLUS 
feaiing uh you tree and a4eain & , 






THE INTERNATIONAL NICKEL COMPANY, INC., 67 Woll Street, New York 5. NY 


grotecting The Promised Performane, 


I NN C Q NICKEL ALLOYS 


Menel® « “O"* Monel ¢ “R"* Monel + “UR Monel © Mickel © “D'* Michel © “1 Mickel © Incomel® © “E'* Miche 







Ww’? Wchel + Dureniche!® + Permenictel® + lacone! “X"* 












sove for the field ore 


newly apr } zor vice monagers At the desk ore R. C. Middeker 









a . MecNic 3 * Youngstown headquarter 
while in the bock row e the new zone men Charles Hill (Philadelphia), A. C 
A . > £ ert Frar Detroit), Fror Miller (Los Angele ond 
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GREAT WASHING 
COMPOUNDS NOW 
AT ONE SOURCE 
OF SUPPLY! 


J > 
_ 


ae 





__, For automatic 
clothes ) 
washers! 





) | | | 
a) MT 





< wel CTR 


Ee CT TR =~ 





if 4 
For automatic 
electric 

dishwashers! 










wr SUA NEW "3-IN-1"" 
~ : eile « WAC le) ame) aid tela. 


TOA ad DETERGENT. 
DETERGENT 
Dusiness every i he ist er ‘ ¥ ‘ 


. 
ORDER FROM YOUR DISTRIBUTOR 
OR WRITE 


ECONOMICS LABORATORY, INC., St. Paul, Minn. 





| 
| 


| 
| 








News Briefs 


Freed Allocation. Anticipating a 
fall demand far in excess of pro- 
duction schedules Freed Radio 
Cory has substantially reduced 


G-E Expands. Genera! Electric has 
announced plans ¢ spend over 
$7,000,000 1950 to merease pro 
duction of radio and TV receivers 

. . ait 


‘ and °o 





‘ number of Freed-Eisenmann cabinets av 
retail outlets in the New York area receiving tubes. Most of the mon 


and has placed its TV consoles on is ticketed for new and specialized 


picture ar 
picture ana 


aliocat | bases 


...to help you make sales as 


* 2 
regular as clockwork! 


Sightmaster Conversions. Westinghouse Prediction 

master Corp. has announced the sales year in 1950 for elect: 
formation of conversion depart- has been forecast by R. M 
ent t handle conve mn of any lan ff the Westingh< 

r t larwer screen sizes tri f 4 epartment Distr 

wil be offered retaile sal ers } f 

agencies and department 10n were one-third higher tha 

tores, with charges ranging up- in 1949 he said. The 1950 sales ir 


I 
. ‘ ' — " 
ard trom $49 ease ould be at least double« 


if the r 


were it not for productior 
e ion r, I 
Lewyt Expansion Outp e 


Lewyt Vacuu cleaners 


eatty added 


New Standard Buys The 


ther 2,000 foot production line Standard 


loubled with the opening f at 
wing Machine Co., Inc 

will soon beg manufacturing 

line uw machines i: 


Max Tr ’ a ja ity t r a! cig 
now 3.000 cleaners 
al { ¢ year 4 its own | : r than having 


ind assembly 


Frigidaire Expands 
Frigidaire warehouse factory Zeni Kadio Uorp 
ling program is scl ed ” pur cago property 
) ' Loui 
will use 
anu 


Wall ¢ lock 
ilvy-removable « 
Smartly styled white 


numeral 


phono mare 
45 percent 


Advertising “Spectacular” 








Cereenwich Electric Alarm 


WESTCLOX ereczace rade 


- 
(47 MADE BY THE MAKERS r 8 BEN 
; ae WINNER OF THE FIRST RACE in which it was entered wos this “Little Nipper 


Trev , ; ’ GENERAL Me rs 
ri apecial’’, a stock sponsored by Philadelphia's Raymond Rosen & Co., RCA 


aul Knowles of Rosen congratulates the driver on the initial 
WESTCLOX, Lo Selle Peru, ii -onoda, Western Clock Co., itd, Peterborough, Ont. 
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A Dramatic New Line 
DValorduing A. WUSWE 
“Hidden Values” 
by 
STROMBERG-CARLSON-~ 
Spewilits W 
BIG-PICTURE TELEVISION 


You know it . . . surveys show it—the 
big demand is for big pictures this 
fall. That's where your big sales will 
be. That's what Stromberg-Carlson 
gives you—nothing but 16-inch, 17- 
inch and 19-inch pictures in this 
great new line. 


CHINESE CLASSIC 
19. in. Combination 
18th CENTURY 


19-in. Combination GEORGIAN 


19-in. Console 


EMPIRE 


19.in. Console 


By concentrating on big-picture r 
ceivers—Stromberg-Carlson has de 
velope d the more powerful circuits 
the high-fidelity audio systems, the 
“ee. 1éin. Console TREASURE CHEST 
fine furniture cabinets and the many 16-in. Tetle Mode! 


exclusive “Hidden Values” that big ores 


16 in Table Model 
pi ture television demands 


6 


4 4 4 


STROMBERG-CARLSON 


Stromberg-Cartson Company, Rochester 3, N.Y in Conede, Stromberg-Corlson Co, itd, Torento 
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Dreslo 


| Vapor Steam Irom 


RETAILS AT 


2 Guaranteed by ‘ 
Good Housekeeping ) 
. 


vw. lieve Penn Up 


TWE EXCLUSIVE “VAPO-MIBE OS These Competitive Differences Make 


valves to regulate, no moving parts 


mo entra gouges needed Cer i The Presto VapoR-STEAM Iron The 


distitls and fiters ordinary tap woter into a 


ry , stron iow of P TO VAPOR-STEA 
oath rong tow of FeESTO VAPORSINS Most Wanted Iron On The Market! 


“'] Fed. Tox Incl. 








no drops, "© spots! 


| 


| 


SOLEPLATE HEAT IN- FINGER-TIP TEMPER- | USES ORDINARY TAP 
DICATOR shows exact ATURE SELECTOR . -- WATER ..-° single six- 
solepiate temperature ot ecsy to set, easy to see i ounce filling of tap water 
oll times Visible indicator occurately highly accurate mointains on steams up toone and one-half hours. No 
marked for yortous fabrics. Stops guess even heat for any ironing need Protects distilled water needed Wide spovt, 


work and helps prevent scorching even the most delicate fabrics | fills and drains in seconds. 


| m 
wRINKLE-PROOF  OVER- SIZE, 30 ! V pos GIVEN _. « with every 
| 


ROUND HEEL... glides _ SQUARE INCH SOLE- PRESTO VAPOR-STEAM 
over dothes in either di : , PLATE . . . covers more , IRON, at no extra cost 
rection without lifting of twisting crea with each stroke for foster, easier | 1. Scorch-proof ironing stond 2. Val- 
backs into tucks ond pleats smoothly ironing cuts ironing time up to Ya voble, itustrated instruction book on dry 
for speedier, better ironing light weight too, only 3% pounds or steam ironing and pressing 

— ‘oe R > ~ “a,” te : ° : ars) ry teeth 6 vr ATE 

N A 4 ‘ . a poy 

TIONAL PRESSURE ¢ MPAs 
. ae te] 
MAN . cea K + R ¢C re) 

P @ 


if a 


MPANY 
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Vieer'a,*6 en 
h ee 28 yf 
: Om... ten pit ae 
sho 


a 


—-_ or Preve letter inci: 
Foye with Kagme-Fresem 


' 


“ Selling Station” 
creates a complete 


iron department 
for you! 





DEALERS © 
FACTORY PR 


It's ‘mashing sales 
Closely Coordin 


STATIONS” eee 

: i to de alors 
4 4‘iuable selling 

ND ON RE : extri 

and profit r is everywhere! In market 

hard selling adve and mer, hy 

ecord-breakiy 


You can 
COT’ 


aid at no 
‘all or Write your 
after market, 


AM Inow distril 
indis ng Campaigns 
VAPOR STEAM IRon sales 

Remember, ‘TONS are the 9reates: *ingle doliay volume item in the electrical 

housewares fleid , wi % market $eturation, 

will be the fastess. ; @ long time fe come. 
The colorful, jj] 
self 


STE IN Selling Station” 
- It’s se . - +. It tells the selling Story of the r 
ESTO Vapor.S ! 


N features automatical] 
Profit-plus Pr; 


DOMINATING, 
Varon-Srease Taon canst! Be sure o SALES-IMPELLING 
STO APOR.-! TEAM RON sa 8 2 ay. } 
“Selling Station ++. It stays on the job every minute of eo. TY day ADVERTISEMENTS 
making 8ales for you! IN All LEADING 
No other iron has ag Many selling Points as 3" ; Sre NATIONAL MAGAZINES 
TS Of steam, 7 ANCE z 
/ attaining leadership in its field. IN THE NE T 
FEW MONTHS 
Advertising and display ™Cterials, "espaper 
mats, streamers, efc., sent on request. Write 


Advertising Deporimens 
PRESSURE COOKER COMPANy 
®v Claire, Wisconsin 


ated, rtising 
lave teamed UP for r 


”Z” Presro 
e 


demonstrating 
exclusive Pr 
share of 
the 


NA TIONAL 


4 fe 


Sih 
EAU CLAIRE, WISCONSIN 


ee eT 
f. @ Wallaceburg, O 

eles, Cali 

es Los Angele 
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This Gift Booklet Ae 





will steer customers into your store 


Here 


1 24-page booklet that will start building your Christmas traffic early, 


and keep it coming throughout the season. It’s filled with the kind of electrical 


gifts people want. When you mail or distribute copies of this booklet, 


In OVER 
TOO PRINCIPAL CITIES 
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you 
encourage people to do all of their Christmas gift shopping mght in your store. 
Better arrange for your supply of the new Graybar Christmas Gift Booklet 


now. Use the coupon below 


yances 


Appliance Department 
GRAYBAR ELECTRIC COMPANY, INC. 
420 Lexington Avenve, New York 17, New York 


Yes, I'd like to learn how the new Graybeor Christmas Gilt Booklet con 


build traffic for me Please have your representotive coll to give me 


eo the detains 
Nome 

Firm Name 
Address 

City 


Zone____ Stete 
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News Briefs : 


os CONTINUED FROM PAGE | }6qne——e 


TV Growth. The television in 
t will pass the automotive 
ustry in sales volume withir ‘ 
next three years, Nathan ( 
t president of Allied Ele 
Products Inc., said recently. TV 
will hold this lead for about tw 
at und then settle down to a 
unking from third 


nation § economy. 





Consumer Preferences. Consist 
f ! und music lovers : 
re rence 
rrapns and tele 
receive a eck ot 
18 stores recently by Scott ! 
Nadu Lab stories reveals il ; 
reported a rend toward con 
entertainment units am 


© 
Bendix Addition. An additix t 


t 
the Bendix Radio and Television 
factory in Baltimore will quadruple 
production facilities. It 
3 F . 


r completion 


television 


schedul 


* 
Merchandise Mart Expands. More 


than 200.000 square feet of spa 
the Merchandise Mart, Chicago 

will be opened to wholesale firms 

in the home irnishings imdustr 


Steel for Tubes. Armco Steel Cor; 
has announced the development 

a new stainless steel for TV pi 

ture tubes. The new metal is sai 

to tacilitate taster, more econom 

production, give lighter weight and 4 
greater durability, afford less dan- 

ger in breakage and simplify shi; 
ping ibes can be shipped 


in the set 


* 
American Stove Report A 


" increas f RI Y 


first five mont f 1949 } 


Frigidaire Meetings. Seventy-thr 
1-sumn etings tor mor 
an 40,000 Frigidaire dealers and 
salesmen were completed in late 

t ales, service, training and 


ng plans were covered in 


a 
G-E Sales Picture. Genera! Elect: 


t 
appliance sales in the first half of 

e year were 20 percent higher than 
those in the comparable 1949 period 


’ 


Vice-president H. L. Andrews fore- 


cast third quarter sales at about the 
r level and predicted 
fourth quarter 
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Before Any Other 
Consideration 


hlegrily off Circa 


F THE several factors that enter into the use 
of published media, the distribution of the ad- 


a 


values and a definition for paid circulation, just as 
there are standards of weight and measure for pur- 
chasing agents to use in selecting merchandise and 
equipment. In other words, A.B.C, is a bureau of 
standards for the advertising and publishing industry. 





vertisers’ sales messages, as governed by the 
selection of media, can of itself decide the success or 
failure of the advertising investment. That is why in- 
tegrity of circulation is the first consideration with ex- 


A.B.C. maintains a staff of specially trained aud- 
perienced space buyers. 


itors who make annual audits of the circulations of 
the publisher members. Information thus obtained is 
issued in A.B.C. reports for use in buying and selling 
space. Alladvertising in printed media should be bought 
on the basis of facts in these reports. 


The emblem shown above stands for the FACTS 
that make it possible for advertisers to select the right 
media and to know what they get for their money 
when they invest in publication advertising. It is the 
emblem of membership in the Audit Bureau of Circu- 
lations, a cooperative and nonprofit association of 
3300 advertisers, agencies and publishers, 


This business paper is a member of the Audit Bu- 
reau of Circulations because we want our advertisers 
to know what they get for their money when they ad- 
vertise in these pages. Our A.B.C. report gives the 
facts. Ask for a copy and then study it. 


Working together, these buyers and sellers of ad- 
vertising have established standards for circulation 





SOME OF THE AUDITED INFORMATION 


= =| XIN A.B.C. BUSINESS PAPER REPORTS 
SEND THE RIGHT MESSAGE 














ELECTRICAL 


TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
defined by A.B.C. standards, 
late a reader audience that 
s responded to a publication's 
torial af peal. With the interests 

of readers thus identified, it be- 

comes possibdic to reach specialized 
groups effectively with specialized 


advertising appeals. 


| | 
of 








| 
| 
| 











How much paid circulation. 

How much unpaid circulation. 

Prices paid by subscribers. 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by occupation 
or business. 

How many subscribers renewed. 

How many are in arrears. 








MCGRAW-HILL PUBLICATIONS 


A.B.C. REPORTS — FACTS AS THE BASIC MEASURE OF ADVERTISING VALUE 
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=a F ORE OITORVAL = 
ACHIEVEMENT = 


MERCHANDISING, TRADE 
ANS EXPORT PAPERS 


* 3950 


FIRST AWARD TO 


ELECTRICAL MERCHANDISING 


: t etter 
eC THE PERIOD 
31,4949 


> er ~® —— 
Pee COMDUCTED BY aS eS LL 
Se INDUSTRIAL “te 


C7) MARKETING a 


The Dealers’ Choice 








iia shied — | 


FIRST AWARD 
in the annual 
INDUSTRIAL 
MARKETING 
ACHIEVEMENT 
AWARDS 


for 


MERCHANDISING, 
TRADE AND 
EXPORT PAPERS 


bol st 


Warkel rai 
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FOR THE BEST SINGLE ISSUE IN 1949—-= 


In the annual competition conducted by INDUSTRIAL MARKETING to 
determine editorial excellence in five classifications, covering all types of business 
papers, ELECTRICAL MERCHANDISING was accorded First Award among 


Merchandising, Trade and Export Papers for the best single issue in 1949. 


The competition, which is designed to recognize and stimulate editorial 
accomplishment by editors of business publications, was judged, this year, on 
actual reading, buying and using habits. The judges, and there were twenty-two 
of them, comprised a group whose background and experience covered every 
phase of editorial requirement. They included company executives, advertising 
agency executives, advertising managers, art directors and purchasing agents .. . 
and the group of industries represented was as wide as the diversified interest 


of the men themselves 


As 4 result, judgment was based on their individual interests, and the com- 7 
plete tally would give a true picture of every phase of readership interest in busi- © 
ness publications. Each publication was judged solely on the basis of editorial | 
excellence. We are, therefore, justly proud to have merited this award, and will 
consider it not only as a reward for past efforts, but as a continuing urge toward } 
creating the best in editorial coverage, accurately designed to meet the varying | 


needs of the electrical merchandising feld 


of APPLIANCES — RADIOS — TELEVISION 


To those who are advertising, or contemplate advertising in ELECTRICAL MERCHANDISING, 
this award should amply justify their decisions. For it should be remembered that the success of 
an advertising campaign depends entirely on readership without it there can be no action. To 
get advertising readership, a publication must first have a vitally interested editorial audience 
Editorial content must be designed and written to meet the complex needs of the field concerned 
Considered from this basic angle, the choice of media can be as simple as this: If there is no 
editorial interest, there is no advertising readership—and there are no sales results. As this 


award proves, you get it in... 





ELECTRICAL MERCHANDISING 


@ A McGRAW-HILL PUBLICATION @ 


330 West 42nd Street New York 18, N. Y. 
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Grab these two lines and 


vour future’s secure! 


WOMAN’'S WORK is done with case in this world of 
electric refrigerators, ironers, mixers and washers. All her 
jobs but one. She still has to struggle with a backbreaking 
clothes line! And any woman will tell you she’s tired of it. 


Talk to a prospect about her line and she'll welcome 
yours—Laovell’s “sales line”, It's quick, it’s to the point and 


just what she wants to know about Lovell’s new drying unit 


The dryer market is new and wide open Now is the 
time to move in with one of the top names in the home 
laundry field 

More than ten years ago Lovell introduced its drying 
unit. Now Lovell makes deving units for leading manufac 
turers including APEX, CONLON, BARTON, DEXTER 
HAAG, HORTON, THOR, and others 


Grab onto the washline and Lovell’s “sales line” and 


you'll be headed for the top of the he ap 


Lovell Sales Line 


for the Drying Unit...‘ America’s 


Newest Household Blessing!” 


1. ENDS THE MOST BACKBREAKING WASHDAY 
JOB! 


2. GIVES SWEETER FLUFFIER, MORE SANITARY 
WASH THAN SUN DRYING! (Tests prove it) 


3. ONLY THE LOVELL DRYING UNIT GIVES 
YOU ALL THIS 


Fully automatic no time clock necessat 
\utomatn temperature shut-off cuts 
Vacuum «vstem of air flow. Minimizes 

ration 

Preheating of air Speeds drying, reduces ope 
comt 

Air-cooled cabinet. No bulky insulation, so parts are 
accessible for sample maintenance, 

Lint trap with safety by-pass. Prevents clog 
user fails to empty lint trap 

No condensation inside dryer. No trix klineg 
rust parts 


a 
I pyel! 
<7 
Lovell M ° DRy 
amgcont ORYING 


Manvfacturers 


famous love 


Pressure Cleansing Wringers 








ASTRAL 


Refrigerator 


Astral industries, Inc., Rockleigh, N. J 


é New type portable refrige: 


r operates on heat-abosrption pri 


inle 
pi 


eliing Features 


essor or moving 


1, sole a 
lindrical 


opera 





’ 


5 


tes 


WESTINGHOUSE Range 


Westinghouse Electric Corp. 
Mansfield, Ohio 


features 
‘ 


rate 


ELECTRICAL 


MERCHANDISING 


inum storage mounted uf 
ollers are x Joven model and 
third drawer 1¢ 


a d aluminum roller 
single over 


placed tility 
model; third drawer is equipped wit 
warming compartment clement 

4 surface units including Super 
Corox, have 5-heat control positions 
to meet all types cooking 
needs; and are spaced so that four 
10-inch utensils can be used on them 
at a time Color-Glance controls in 
licate heat positions on a color band 
und retain simplicite of operation of 
Westinghouse Tel-A-Glance controls 
ontrol pane] with built-in timer and 
% in. fluorescent ht highlighted by 
bright metal trim; range designed by 
Lurelle Guild 
Price: Single oven model 
fouble-oven model $369.95 


oven on 


suriace 


$320.95 
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UNIVERSAL Freezer 


Refrigeration Sales Co., 9! Lexington St., 
New Britain, Conn 


Device Universal Index-A-File 
freezer with Adjust-A-Interior. De 
lux URIZ2FD and URI2FS 
Selling Features: Chest type freezer 
has 12 cu. ft. capacity or 420 Ibs food 
na space of only 47}x303x36 in. high ; 
7 freezer plates put cold directly into 
cabinet; 3 separate freezing compart- 
ments formed by plates—a quick freeze 
of approximately 2 cu. ft and two of 
approximately 5 cu. ft. each; Adjust 
A-Interior is made possible by the 
placement at users option of heavy 
gauge aluminum divider plates in ver 
tical or horizontal position; Index-A 
File makes it casy t locate food 
stored and consists of a number of 
od identification tabs each carrying 
name of food normally stored 
wusehold freezers: handy shelf at back 
food while arranging; automat 
light provides direct and indirect 
m for interior; double ba 
pr de tight seal cold 
semi-rigid Fibergla 
vunter height pr 
package 
ly sealed ; Econ 
ycle 110-115 volt 
ressor using Freon 22 
Prices Delux URI2FD, $419.95; 
Standard URI2FS, $359.95 
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rk space 


fan cooled 
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HOOVER Fleer Polisher 
The Hoover Co., North Canton, Ohio 


Hoover floor polisher 
Features: Weighs only 133 
uilt-in headlight; beige and 
ywn finish; equipped with 2 sets of 
pads—felt and lamb’s wool 
Tampico fibre, revolve at 
ventilated motor with self 
ibricated bearings and precision-made 
worm-geared drive (no belt) motor 
speed is 11,000 rpm; handle has plas 
t grip with storage hook at end 


} 


buffing 
brushes of 
785 rpm; 


so polisher can be hung up for stor 


uipped with a clip-on plug and 
rubber-insulated cord; Koroseal 
umper prevents marring turniture 
hngertip switch insures easy stopping 
and starting of motor ; buffing pads are 
veld in handy brown cloth bag, easily 
attached over bristles by means of 
glove fastener type of clip 
rice: $99 
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INTERNATIONAL HARVESTER 
Freezer 


International Harvester Co, 
180 N. Michigan Ave., Chicago 1, ill 
Chicago 1, ili 


ational Harvester home 


stures: Has 7 cu Capa 
m than 17% sq. ft. sub-zero 
fast freezing surface provided; freez 
pass entirely around inner 
ler entire liner floor ; food 
) placed along any 
{ 
© homemakers 
{ interior without 
inder inner floor 


reirigerating unit and con 


space 


nechanism—no need of sepa 
yusing unit; eliminates use of 
does away with noise and 
series of condenser vils 


ate welded to inver surface of outer 
shell; transfer of heat to this surface 
helps cool refrigerant, and heating 
shell does away with excessive mois 
ture on ounside cabinet surfaces, a 
feature called “Dri-Wall” hermetic 
ally sealed, 4 hp. “Tight-Wad” re 
frigerant unit; no flared connections 
from unit to coils; closed lid forms 
extra work table in kitchen; refrig 
erator-type lid-handle is self-latching 
ami lid is spring-counterbalanced 
Frost-Lok” breaker strip provides 
shelf space and seals freezer insulat- 
ing material against moisture; | -piece 
balloon” rubber gasket forms tight 
seal against ledge when lid is down; 
recessed base provides comfortable toe 
room; air intake for refrigerating 
mechanism; metal compartment di 
vider firmly anchored in place, keeps 
fowl packages neatly stacked, yet 
easily removed for cleaning ; stee! wire 
maxket for storing frozen food pack 
ages near top of freezer; seamless al! 
teel inner and outer walls; 2 coats of 
hite enamel baked on finish 
$229.95, 


il Merchandising, August, 1950 


REMINGTON Air Conditioners 


Remington Air Conditioning Div, 
Remington Corp., Cortland, N.Y. 


Models: 4 Leader console type room 
air conditioners C10, C1IOW, C12 and 
C12W 
Selling Features: 3 types of installa- 
tion available—-where decorative finish 
is secondary to high cooling power 
and low cost, such as small shops, 
offices etc; where a decorative scheme 
s to be carried out, in the form of 
special custom-built enclosures; and 
where the conditioner is to be installed 
remote from the conditioned space and 
mnected by air ducts, such as a base 
ment installation to cool a living-room 
Discharge and return air grills 
easily removable to facilitate applica 
tion of ducts; centrifugal type evapor 
tor fans are direct motor driven 
available with manual or automat 
mtrol of cooling; also available a 
4-season” units, with heating or cool 
ng, all automatically controlled. Al! 
models have the same steel chassis 
C10, air-cooled has 11,600 btu per hr 
capacity; ClOW, water-cooled has 
12,800 btus; C12, air-cooled, 15,500 
btus; and C12W, water-cooled, 17,000 
btus 
Prices: C10, $565. ; C1OW, $635.; C12 
$745.; and C12W, $808.50 
Flectrical Merchandising, August, 1950 












HOOVER Hand-Type Cleaner 
home freezing of fresh foods and stor The Hoover Co., North Centon, Ohio 
age of frozen toods; signal light tells Device: Norca Dustette cleaner 


ot power tature wv t temperature os . c 
aca ‘ , . ; Selling Features: Suitable for clean e 
should rise 10 degs. above zero; 2 


























. 
4. att ing auto interiors, upholstery and 
yunter-balanced hinged lids lift easily 
LECTRIC COOK Oven i w — ~ hing ee wweh = hard-to-get-at places; weighs slightly 
a st ) } angie perm if e 
Arvin Industries lac, Columbus, ind fves use af thet: bnents: Mee ben — over 5 lbs.; complete with 18 ft. cord 
Device: No. 4600 table oven | . eatameetioniie Guach, ae ve bn os stands only 6§ in. high; brown and 
with Arvin's Lectric Cook bile lie tele dah beige; die-cast aluminum nozzle has - . 
elling Features Constructed ards ntents. 2 Shelvatrays brown hammered finish rubber 
ty initu - oe he y 
cavy- gauge steel with rome piat ¢ for pies and cakes, another for furniture guard ; beige motor ho sing 
ing imeide and out; compact, roomy freezer jar 2 easily removable bas handle of l-piece brown plastic mol: 
fits into place on opened * . bets fn ommerciaily froeen foods ing: a.c.-d notor 5 bladed fan to 
{ Lectric Cook; removal “ and home frozen items: baskets at die cast ninum insulated slide 
shelves and positive door lat c nvenient reach-in height can be slid button type switch mounted in recess 
akes, pastries, potatoes can he cooked rom side to side to get at the bulk at top of handle ; cotton twill bag with 
as well as fowl and meat aste torage compartment; 4 adjustable di }-in. mouth for casy emptying ; bag 
shelves hold utensils up t ) , DEXTER Washer viders permit flexible storage arrange ring easily attached to motor —. ry 
“juare. suitable fo rire ttage The Dexter Co. Fairfield. lowe nents in 2 larg mpartments t ayonet int and sponge rubber 
traile ond other outd i e area essed toe space all-steel, 1-piece gasket rubber covered steel wire 
i a extra en m k ’ \ , pe nte ale i t wa et velded abinet bonderized to prevent ste cage aang table for mounting 
, As separate unit $8 ‘ ell eatus Fu i esign rust; inner and outer shell finished ir m wail or door 
OO Leet Cook, $20.5 sf a ‘ App wall - coats of haked-on deluxe enamel rice $24.95 
MCR, $4 ‘ t t ‘ ax sealed heavy duty 2 | hermetically-sealed trical Merchandising, August, 1950 
j ‘ i ‘ n te thern r es ext ! ensot 7 
rohan " A we ' ) . : 
: jiat . va wate ig oi in wil ‘ oi 1 dee 
t ' ature ’ S4K9 
1 Dex ne ; 
Llectrical Merchandising, Aug 
igita 
, 7 
4 A ' g@ part 
} 7 ; \ug t. 1950 
{ 
} TOASTSWELL Toaster 
, PREVORE Oven Broiler UNIVERSAL Hand Cleaner The Toastswell Co., St. Lowis 10, Missouri 
P U N 5 tswe 
evore Electric Mig. Corp, Prevore Bidg LECKIE Tureen Landers, Frory & Clark, New Britain é ‘ ) « i ne 
Fulton St. at Clinton Ave, Brooklyn, N.Y Conn rege 
M ode Infra-Red P Leckie Electric Utensil Co, inc ‘ , D t . ° ° 
ing Feats | Rome, N. Y M No. VC 7746 ha leane 41 
" tal ach it leta “r pera a 
. k-glazed j i ‘ ack away ‘ a 
4 i at { hett . . . e le ' " 
t ' and asi anineg } . : ps { f+ ea g « ¢ r r ele $ e 
ecia are , . . z . sail t Aperi va cK at raise tox 
« t a set } er : 
Si { 4 arwe ’ at c t > , “Bes 4 i ‘ | Ys } re * . i 
cat t cu " t 4 Gang vadi« Ca gs ¢ ad trieve ea t eat t tra 
. t at ‘ ‘ mes Off) ‘ hye . ed for n , t 
gi " " flay = . mw te ! } ype p< . ca 5 
x ! t { t . > ; ne i ‘ t i € ea r tur g toast le dow 
ghly p ed ca : oe F , a M irta ly ine me us 
king " i ' 4s . : Son ae . 
® af Bakelite t ' . ' ' peu eT imper veighs $ ectrt erchandising, August, 1950 
at 110-120 volt . y $2495 
Price $4 rical Merchandisin \ st. 19 
tr f . : -_ 
4 wal Mer \ \ t rr i. 
FRESH'ND-AIRE Fons é 
Fresh'nd-Aire Co., Div. of Cory Corp i. yi WESTINGHOUSE Service Table 
221 No. La Salle $t., Chicago }, iil Westinghouse Electric Corp 
Vv Fanettes 80D X WD CROSLEY Freezer LECKIE Percolator Monsfield, O 
Vellon eater Tw Crosley Div, Avco Mfg. Corp Leckie Electric Utensil Co. Inc é NeW *Tucka vice 
y a gold f t Cincinnati, O Rome, N.Y : salle S = ne . 
=») \ mum “ ’ 
2 10 " 4 
ia \ \ : ‘ ew 
witc! “at z 4 w alte aK 
ve « ; & 4 i t x 
tem i . at 1 i ang ed or er 
: " ft ent ha oon : 16 . 
Prwes N ROD : » 2 : $ gre save s 
10 x ¢ sy ec : ig gn I ca irat t easy ea 
’ | ‘ A d 2 ‘ 5 ¢ 
, 4 
\ 5 vical Mer Aus 1950 
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America’s millions on the move 
mean BIG MONEY for you with... 


/T7 PORTABLE RADIOS! 


AMERICA’S FINEST PORTABLE 


A summer-long parade to resorts, picnics, beaches, sports 
events, camps-—-to countless places from coast-to-coast 
will boost Zenith Portable Radio sales to all-time highs! 
Anvone who goes any where wants to take their entertain 
ment with them-——so make the most of Americans on the 
move. Sell Zenith Portables! 


The New 
UNIVERSAL” Sets 
ob ea New Sales Records! 
The 33 . (.rand, new supe 


powered long d 


TRANS-OCEANIC is always a best tance Zenith port 


wit “ 


seller finer features. Play 


in 


I} mt tn ter hae etu 


, ity Pros imi $9Q95 


loss botter-es 


grained 


Powerful and Popular 
ZENITH ZENETTE™ 


Hardly bigger than your hand, yet 


CoS oe plege wien ine-ans volume God 
Windows, get ZENITH'S net's off Weighs bat bg Ihe Ha 
) F i¢- Winning puly. Some ere eeenle 
Or Profit ) ciRCUS DISPLAY 19995 
Colorful New 


love 
better ies 


*Reg. U.S. Pat. Ol. 


ZENITH RADIO CORPORATION 
6001 DICKENS AVENUE + CHICAGO 39, ILLINOIS 
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TR SNE cS tie dine tae! 











; 
i i I k pt a vo 
lluptodA nA the f de | 1 Preparers. T ind 
time again } old AitchenAid be ise it catche ind hold 
r custon att ‘ vhil tell them ab he quality 

nd ‘ ilu only Ait nAid can offer 
The fine mate car dent when y lemonstrat 
t} excl Hobart P Wixir { n the action tha 
offers complete, thorough mixing or whipping that assures th 
same fine results every time. Show them how 1 part of bowl 


contents can escape this superior mixing action 


Tell them, too, about the plus power 


of AitchenAid, built by Hobart how it 
easily hendles the wide range of attach- 
ments that make A enAid so useful 

oO indispen ible 

"The Finest Made" is what they say about 





coffee made with the aid of the A ena 
Electric Coffee Mill. Demonstrate how 
your customers can get a finer cup of 
coffee when it ! hly Cit } 
vhole be { le ' 
ott \ 1 ! { 


KitchenAid 


THE FINEST MADE 


& rs nober ZY -- ex! morvlecturer of food machines 


KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO 
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re 2 
BURPEE French Fryer 
Burpee Con Sealer Co., Barrington, Iii 





Device: Improved automatic frenc! 
fryer, with thermostatic temperatur: 
control 

Selling Features: Two new features 


been incorporated: a 
sunk, oil-tight cover that fits 


| 
| handle of the fry basket to 
| 


have counter 
yer the 
permit 
frying with lid on for safety against 
ot spattering cooking oils; and a 
1050 watt ac. Chromalox 
clement easily removed and replaced 
for quick servicing; round in design 
aluminum, stain-proof seamless cook 
ng well; self draining basket; Bake 
and legs; precision cali 


| lew type 





| ite handles 
| rated ti 
| 


ermostat; full view pilot 
he } fr 2 _ . ) 75 
ight as a frying range from 175 t 
175 degs. | 
| Price: $24.95 
| trical Verchandising August 
| ] 4 





UNIVERSAL Coffee Service 


| Lenders, Frary & Clark, 

| New Britain, Conn 

é ‘ eC at ed tee sé 

} ‘ 

| Sellimg Feature Service includes a 


tray, 8 decorated iced coffee glasses, a 


Universal Coffeematic; green mason 





te tray lecorated with fruit and 
eaf pattern has 14x20 in. serving 
| urea and a % in. guard to prevent 
| glasses from sliding ; mahogany 
| andies and trim; glasses especially 


lesigned tor ser 
rated with 
match tray 
Price: $29.95 
Electrical Merchandisiny August 


ving iced coffee dec 
green ivy leaf pattern to 





1950 
| \ 
| 
| ¥ 
| 
SWIFTY Radiator 
Eastern Metal Products Co 
Tuckahoe, 7, N.Y 
Dewees “Swifty” cast iron electric 
achator 5 sizes: R-4 to R-12 in 
‘ sive 
» ur é He . ally sealed 
AUGUST 1950 





—ELECTRICAL 


fluid heat never needs refilling ; special! 
anti-freeze solution hermetically sealed 
at factory contains protection to 30 
degs. below freezing ; thermostaticall) 
controlled rod type immersion element A 
cast in aluminum; heats completely in 
10 or 15 min, and cast iron exterior 


holds heat after element is turned off 
resumes 


ermostat contact aut 





matically when temperature drops 
can be dialed from “off-to-medium-to 
high” and intermediate positions; easy 
rolling casters make it portable; 
heavy rubber cord; operates on 110 
120 volts ac.; ac.-dc. models avail- 
able on requests with single control 
No. R-4 has 4-sections, 925 watts; 
R-6 has 6 sections, 980 watts; R-8, 8 
sections, 1050 watts; R-10, 10 sections 
1250 watts R-12, 12 sections, 1500 
watts; available in ivory and 
walnut 


grey, 
Price: R-4, $29.95: R-4, $39.95: 
$49.95; R-10, $59.95; R-12, 


western prices $2 


R-8 
$69.95 
50 higher on al 
7 dels 
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MULTI-CLEAN Polisher 


Multi-Clean Products Inc., 2277 Ford 
Pkway., St. Paul, Mina. 


1 


evice: Lite-12 floor polisher 


elling Features: Scrubs, waxes, pol 
ishes, steel wools all kinds and types 
{ floors; easy to operate; brush speed 
regulated at 175 rpm. to insure proper 

nd non-splatter scrubbing 





polishing 





prea ish is 12 in.; low 
vera in. when brush is 
attached enables polisher to get be 
eath low furniture and fixtures; rub 
ber Im pe around case of machine 
f t ture, baseboards; handle 





tre 4 pmcTi sing \ug rst 1950 


MERCHANDISING 








HAMILTON Dryers 
Heomiltun Mtg. Co. Two Rivers, Wis 


fodels Two new automatics have 
added to Hamilton Dr 


model with automati 


er line 


cen 





a gas match- 
; N 


ess ignition N 1100-G, a 
S0-E. 110-volt automati 
Ph eatures Automat 
s accomplished when timer dial 
turned—a small electric coil is ener 
gized and generates sufficient heat t 
gnite the gas at the pilot and the 
lot in turn ignites the gas at main 
ne timer switch ipper panel 
performs 5 functions—it turns on 
lectric motor and fan, puts drun 
t notion; governs length of tin 
gas burner will operate and permits 
mm to revolve for an extra five 
after burner is shut off 
features included in the N 
100-G gas dryer includes a Sun-! 
May mercury vapor lamp which give 
“f ultra violet rays 
‘\ 950- FE, ~perates on 


elling 


stes 


ther 





thermostatx mtrolied element 
s temperature within dry« i 
er level for safe, quick drying 
er turns on 1/6 hp. motor and 
an, puts drum into motion, has a 
130-minute cycle; will dry an average 
Ib. load of clothes for ironing in 
45 to 60 min; and from 9 to 
110 minutes to completely dry clothes 
eady to be folded and put away 
Sun-E-Day mercury vapor lamp pro 
es ultri-violet ray and ozone; both 
xlels have white baked enamel finis! 
with red plastic and chrome trin 
Pri No. 1100-G, $269.50 N 
50-F, $219.50 
i Merchandising, August, 195 
i fR z. 
ag 
4 P+ 
l« “ 
| eae , 
MAXWELL Food Server 
Maxwoll-Phillip Co., Inc., 
551 Fifth Ave, New York 17, N.Y 


Wedel: No. FW-ll1 
partment bufiet f 
Selling Features 


Maxwell! 
wd server 


I~) hei t rf 
Polished copper 


me finish; 3 heat resistant glas 
essels (each over 1 qt. capacity) 
reed wrapped brass handles, a.c.-d« 
mmersion unit controlled at 200 degs 
eat resistant feet; removable cord 
ind plug; may also be used as cold 
erver by packing large re le 


with cracked ice. 
Price: $70 
Electr \/ 





DOMINION Waffle Set 


Dominion Electric Corp., 120 N. Elm St 
Mansfield, O. 


Device: Combination Grid-O-Mati 
waffle sct No. 1311 with batter set No 
1399 

cling Features: New waffle batter 





ELECTRICAL 
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set comsisting of surfi-green bowl to 
hold a generous supply of batter; 
matching 12 os. syrup pitcher, and 
chromeplated ladle with matching han- 
die design is available with purchase 
of Grid-O-Matic jumbo combination 
waffle iron and sandwich grill with 
reversible grids without extra charge; 
Grid-O-Matic alone has 11 in re 
5 1300 watts 110-120 


base, 5 m. high; 
volts, 25 to 180 cycles ac.; grill pro- 
vides 162 sq. in. cooking surface; 


waffler makes 4 hugh waffles 


Prices: Complete set $23.95 East; 
$24.95 Far West 
Electrical Merchandising, August, 1950 


VACTRIC Floor Polisher 


Tri-Coro Inc, 62-22 79th St, Elmhurst, 
N. Y., exclusive U. S. representatives 


Device: Vactric floor polisher 
Selling Features: 3 counter rotating 
brushes elirmnate tendencies to 
reep”; finger-tip control; automatic 
rush release—brushes come out at 
tou of finger; triangular makes it 
ossible to get into corners; reversible 
240-watt 1/3 hp.; motors for ac. of 
! operation; rubber bumper pro 


ts furniture and walls; slide switch 
in top of handle; 3 extra brushes pro 
vided ; lubricated; chrome plated 
handle, chip proof enamel base; 
weighs 20% tbs.; motor 1/3 h.p.; 6800 
pm of motor on wood floor ; 950 rpm 
{ brushes on wood floor; belt type 
brush pulley drive 

ice: $64.95 

ectrical Merchandising, August, 1950 


self 
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AIR-D-LUX 4-Way Combinction 
Electrical Div, Warren Simpson Industries, 
38-61 11th St., Long Island City, N. Y 
Sole distributor: Simclair Distributors Co., 
140 W. 57th St., New York City 


Air-D-Lux, 4-way combina 


1 heater-cooler-cooker-dryer No 
LC-300, 
ellmg leatures: Combination el 
ts of unit are enclosed in a French 
er grey wrinkled finish, sheet 


etal case 15% in. high, 17 in. wid 
11 in. deep; 110-120 wolt 1320 watt 
elements designed to bring temper 
iture of average-sized room area from 
) degs. to 70 degs. within 18% min; 
vhen cooling unit is used, heat el 
nent is switched off; fan producing 
nstant and controlled air for maxi 
ventilating and cooling comfort ; 
iry heat dryer drives air out up to 
120 degs, eliminating all humidity ; 
ooking unit combines radiant, circu 
atory and convection heat; raising 
nged grill provides superior cooking 
t equivalent to 2-burmer plate; al! 
+ features are switch-controlled; in 
rior lined with aluminum; louver de 
sign back; open grill and front of 
shed rome; 6 case 


gh, 17 in. wide, 11 in. deep 


ruval Merchandising, August, 1950 




























Medel KD-.10 








































With the KitchenAid line of Automatic Dishwashers, 
you have the answer to any customer's need! 

Do they want a self-contained unit? Model KD-20 is the 
answer 

Do they have a cabinet-kitchen and no space for a separate 
dishwasher? Model KD-10 is designed for built-in, under- 
counter installation. 

Do they want a combination modern sink and dishwasher? 
Model KD-30 fills the bill. 

And whatever model they need, in KitchenAid you have a 
proved answer to any question of performance. If they're 
doubtful about the effectiveness of automatic washing and 
drying, demonstrate the KitchenAid. Show how it washes and 
dries tableware sparkling clean . .. how it does not leave “tear 
drops” on glassware, Show the Hobart revolving wash princi- 
ple that assures most complete, most thorough coverage 
the two power rinses .. . the separately powered hot air drying 

With KitchenAid, built by Hobart, you have a sales answer 


for any customer 


tet by Habart QD weiss rp oct of feed h 


KitchenAid Division + THE HOBART MANUFACTURING CO., TROY, OHIO 
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Look at the new 


RAPIDAYTON 


Jet Pump Line! 





Tis New Line of Jet Pumps gives you a bigger 


range of sizes, better design and more salability! 
. K 


It consists of one basic design. A simple conver 
sion feature adapts all models for either shallow 
or deep well service as needed. Use coupon to 
get complete details 


Here is one of a complete 
line of vertical jet pumps 
for both deep and shallow 
wells. These pumps come 
im sizes from 4, hip. up to 


and including 14) b.p. Can 


be had with any size tank é 7 _< 
rs _ 


went 





There is now a complete 
line of RAPIDAYTON hori 
zontal jet pumps for either 
shallow or deep wells 
Sizes 4 hip. to 1 bp. in 


clusive 


The RAPipayvTon line also 
includes horizontal jet 
pumps for either shallow 
ot deep wells, with pump 


mounted on horizontal 
tank when a “package sys 


tem 15 required 








Ne ee ll lll * 


THE DAYTON PUMP & MFG. COMPANY 
Dept. EM-850 Webster St., Dayton, Ohio 


Please send me complete details and prices on the new 
RaripayTon Line of Jet Pumps 


~~ 7 7 ' 


mame 
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AN nG but inadvertently shown with 
the company's N 51 Aero-Dyne 
ank -type aner introduced earlier 
veat N 41 sells in medium 
range $59.95 complete and 

¢ eaner, or $64.95 without 


whereas the No. 51 Aero Dyne 


th adcle ea es sells for straight 
$79.50 wit :sual allowances for trade 

s 

lecty ferchandiswng August 





KOOLMASTER Awning Fan 
Air Equipment Co 
1713 West Carroll Ave., Chicago, Ii! 





aster awmi ta 
’ Designed t 
| t taste 
€ nati 
ard a Rn t 
4 an wit a? 
al att wtor | 
ides andles 5000 
“late itself to 28 
REX AIRATE Window Fan 
; , cord ' Air Controls Inc., 2310 Superior Ave., 
nvenic t ‘ Cleveland 14, Ohio 
, " > “ 
Q ate 20-in 1 a 
¥ ating fa 
| 
, , ew engineering 
time ricatk 
era i iny angle f di 
i " et ise tan 
fla Dack 
King arrying 
a s side ex 
. . sted to fit 
ba! “ € lose 
tive ille 
xpa i window 
ane t ne and fa 
‘ weighs 28 
le at { lee} 
‘ 150 
é f ising \ugus 





HAMILTON BEACH Power Unit 
Hamilton Beach Co., Div. Scovill Mig. Co 
Racine, Wis 





MEYNELL Ranges 
Meynell Mfg. Co., Erie, Penna 








p 420 and 320 apartment 

No. 4% 

ced ‘ 

0 Hart § 
. nati 
as € u 
x i4 a ver pilot 
3000 vatts 2 
HOOVER Tank Cleaner ts. a 

The Hoover Co., North Canton, Ohio N } same as 420 with only 4 
4) 4 Dwne tank tyne ner de ; Ver lisina August 
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ee 
profits 


and 


portable electric h 


at 40% OFF LIS 


SAFE-GUARD Model 223. World's 
safest electric heater. The Safe 
Guard safety switch cuts off cur 
rent if unit is tilted or upset 
No radio interference. Handy 


es 


PRICE LEADER, Model SIA 
Here's real value—a compact 
attractive fan-forced heater of 
undeniable sales appeal! De 
warm air per 
minute, 1320 watt power. Fin 


livers 42 cu. ft 





ished in suntan baked enamel 


with 
One year guarantee 


chrome plated handles 
Ideal for 


proraotion. 40°, off in lots of 6 


Arvin 


eaters 


317? 


ONLY ARVIN, the leader, could 
offer this perfected combination 
fan-heater. Heats with 200 
C.F.M, of warm air, 1320 watt 
element with 8-inch “air scoop” 
fan. Fan provides 600 cu Te. 
of cool air in summer. Automatic 
Sefe-Guard Safety switch, In 
bronze, green or ivory, 40°) mar- 
gin in lotsa of 3, 


MODE 5000 








DELUXE SAFEGUARD Model 225A 
and B, combines all the big fea 
tures of the famous Arvin 225 
with red glow light that shows 
when heater is switched on 


ECONOMY HEATER Model 103 
Same high capacity as other 
Arvin models. Attractive green 
hammerloid enamel finish, with 
bright chrome guard rails and 


toe switch. Beautifully finished 


in tan enamel $1995 


AC only. 40% 
off in lots of 6 


Available in ivory or burgundy 
finishes. AC op 
eration only aor, 
off in lots of 6 


handles. No-mar rubber feet. AC 
only. Arvin-famous 

40°; discount in $Q95 
6-unit lots 


$1395 


Arvin: HWorld’s Largest Selling ilectric Heater 


yo can be sure of sales and profits with 
Arvin portable electric heaters because 
Arvin leads the industry in consumer ac- 
ceptance ... in sales . . . in advertising. 

But even more important to you in these 
days of increased costs, Arvin leads in 
profit... only Arvin offers you a full 40 
per cent off... without demanding that 


you buy electric heaters in carload lots. 
Before you make any commitments or 
sign any orders for electric heaters (or 
electric housewares) get the Arvin sales 
and profit story. You'll find that Arvin is 
the line you can't afford not to sell. 
Electric Housewares Division 


ARVIN INDUSTRIES, tac, Columbus, Indi 


(Formerly NoblitSparks Industries, Inc.) 





All Arvin heaters are listed by Underwriters’ Laboratories 
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RADIANT HEATER Model 52. 
Operates on AC or DC, Heavy 
duty 1320 watt heating unit 
wound on porcelain. Brilliant 
corrugated reflector spreads heat 
ce area. Rests solidly on 
wi pread base to 

prevent tipping $995 
40° off on lote of 3 
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New Robertshaw 
3 inl Control 


FOR ELECTRIC RANGE OVENS 


AUTOMATICALLY 
PP LPIPP FP 


PAPA AL 


Cuts in two oven elements for 
quick preheating 





AUTOMATICALLY 
PAPA PAG 


AUTOMATICALLY 


PPPAL IF 


wyryyseyvrfouw"ss—v 
Cuts out top element shortly 
before oven reoches preheat 
temperature minimizing over 
shoot 


BL AP LSI 


Cuts in 
maintoins oven 


lower element and 
temperature 


on thot circuit only 





A new high degre 
possible by the new complete line of Robertshaw Electric Thermostats 
The model illustrated combines the thermostat with automatic switch 
ing mechanism in a compact, easy-to-install case Four mounting posi- 
tions are provide d, together with close-up or extended bezel to fit any 
switch panel in range-top of mantel back position 


of automatic control of oven temperature ts made 


All operating parts have been reduced in size, and terminal screws 


are recessed to save space. Screws are inserted from rear, increasing 


acce ssibility and Suny lifying installation 


Complete line consists of three basic models, Write 


information 


for complete 


in heme ead industry, 1VERYTHING S UNDER CONTROL 


> “Robertshaw 


THERMOSTAT DIVISION 
ROBERTSHAW-FULTON CONTROLS COMPANY 


YOUNGWOOD, 


PENNSYLVANIA 
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table more effective work- 
gw; includes a buffer or bonnet of 
mported that can be re- 
moved f leaning; polished 
alumu silent, 1/25 hp 
shaded-pole motor operates on 110 volt 
a. ¢.; push-type switch conveniently 
located; slip free suction cup mount- 
ing; weighs 10 Ibs.; extra polishing 
heads $5. extra; wool bonnet replace- 
ments, $3 
Price: $249 
Electrica 
oN) 
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? 
PERMAGLAS Dairy Water Heater 
A. O. Smith Corp., Milwaukee, Wis 


SUPERFEX Weter Heater 
Perfection Stove Co., 7609 Platt Ave., 
Cleveland 4, Ohio 
Mode! No. 250 


water hea 


sperfex automati 
Features: Has a 52 gal. tank 
2 Chromalox immersion 
units——upper 1500 watts, lowe: 
1000-watts; each unit has separat 
thermostat permitting setting to wate 
temperature desired; 2 thermostats 
" ¢ set up for inter-locking or 
unultaneous operatien at time of 
designed tor easy installa 
servicing—wires are color 
onvenient doors permit easy 
ing of thermostats and an acces 
yening in top for installing pressure 
relief device; scientific 
ally-designed cold water baffle and 
veat trap; white baked ename 
nish with rust-proofed base 


stallation ; 
tion and 
coded 


servi 


Permaglas dairy water heate 

Selling Features: 15 gal. unit is filled 
with a pour pan in top; delivers hot 
water from brass spout at side; heart 
of unit is a glass-surfaced steel tank 
with thermostatically controlled wrap- 
around element ; portable—weighs only 
109 Ibs empty ; requires no installatior 
other than plugging into 110-volt a 

outlet; adjustable thermostat wit! 

a range of 125 to 185 degs, easily 
removed pour pan provides full acce 

to tank for cleaning; easy-to-clea 
Neotone enamel finish; 44 in. hig 
diam 


overall, 18} in 
lectrical Merchandising, August 


temperature Device 


Sspecia 


Merchandising 


DIALTEMP Heater 
Appleman Glass Works, Bergenfield, N. J 
New Elec 
standard 


triglas ra 
portable a 
el 
Selling Features: Panels provide « 
eat without dust, odor or 
eat is produced by a metallic 
grid, fused into curbed Temprex 
practically indestructible 
sses through grid, generat 
d permanent or pé Cordley & Hayes, 443 Fourth Ave, 
available in ac. or di New York 16,N.Y 
220-volt models; radiant 
] installed flus Dew 


cooier wil 


able mod 
110-volt 

heat gis $§ aneis are 
wit! irigerator 
Rie 
ble 
19S) 


storage com 
handisin August partment 
Stainless steel re 
nt has nearly 


CORDLEY & HAYES Water Cooler 


yottle type water 


cools a big 


small m 
treezes ove 


; in addition serves 4S) 


water to 

average condi 

~ tior ccommodates standard 5-ga 

~~ water b ; fully sealed hermetic re 

trigeration system; compact, 

bonderized cabinet 

16 x 41 in. without bottle an 

has infra-red baked neutral gray finis 
Shoe § c t recessed base 

if 


— | 


BEX Boot Valet galvanized 
Beck, Inc., Gratton, Wis 


The Electric 


res 16x 
erchandisina Augus 
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Switch to America‘ 
Economy Pickup- 


pa Ky 4 -t. Ford F-1 Pickup shown has a 95-8.p. 6-cy!- 
1 engoe 100 hp. V # sveitable at slight extra covt. 
GV.W. rating ts 4,700 ibs. Body capacity 45 cu. A 


AMERICA’S NO. 1 TRUCK VALUE GIVES YOU BIG CAPACITY— 
RUGGED FRAME-—10 EXTRA VALUES AT NO EXTRA COST! 





45 Cu. Ft. Body Capacity. 
1480 Lb. Payload Cepacity. 


2 
Te RE isn’t a full-size Pickup on the market today that 
carries a lower list price than the Ford 6-cylinder F-1 


ELECTRICAL 


Pickup! Yet in Ford you get so many extra values at no 


extra cost. Today's smart truck buyers know this. That's 
why so many truck buyers are su stching to Ford Trucks. 
That's why Ford Trucks are currently making the in- 


dustry’s biggest sales gairis! 


Get full details by mailing the coupon below right. See 
your Ford Dealer for good trade-in allowances, liberal 
terms, prompt delivery! Pord is America’s No. 1 Truck 
Value. Over 175 different models to fit your particular 
job—from light duty Pickups to 145-h.p. BIG JOBS— 
and the only truck line im America which gives you your 
choice of 6-cylinder or V-8 power 


Ford Trucking Costs Less Because = 


FORD TRUCKS 
LAST LONGER 


Using letest registration dete on 6,592,000 trucks, 
life insurance experts prove Ford Trucks lest longer! 
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Up to 15% greeter frame section modulus. 
Up te 18% More Broke Lining Area. 


Big 10° Gyro-Grip Clutch with needle bearing 
release levers. 


». Light Curb Weight— only 3,220 Ibs. 


Aluminum Alloy Flightlight Pistons. 


Olli Fitter end One Quvert Oil Beth Air Cleaner 
(standard). 


Ford Level Action Ceb Suspension (standerd). 


. Door Glass Alr Wing Ventilators (stenderd). 


MAIL THIS COUPON TODAY! 


FORD Division of FORD MOTOR COMPANY 
3275 Scheeter &d., Dearth » Mich. 
Send me without charge of obligation, detail 
specifications on Ford Trocks for 1950 
FULL Line | WEAVY DUTY MODELS [") 
LIGHT MODELS | EXTRA HEAVY DUTY MODELS 





Name 
(Please print plaints) 


4ddress 
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LIGHTING 





KLOZ-A-LITE 


ea Slater Appliance Div. Slater Electric & 
6 Soa Mig. Co., Inc., Woodside, 
Long Island, N. Y 


~~) 
i ba ’ Th SAFEST Device Automatic closet light unit 
ere % e Selling Features: \-piece unit fit r 
wket 


closet door: easy t 
e consists of swik 
Supplemental Heater Ever Built (oni 
ally by action of 
buttor light goes 
open, off wher 


blectres steem Pre 


PORTABLE ELECTRIC * STEAM RADIATOR 1950 





LET'S Face it! 


You know—we know—Electresteem has developed 
imitators Imitators follow leaders like muscle 


men follow a circus 


But the imitations don't sell as well as Electresteem 


72d 


In spite of a mild winter last year, 97% of all dealers 


NU-VIEW House Number 


The Brittain Products Co., 
380 E. Exchange St., Akron, Ohio 


stocking Electresteem—the original Portable Steel 


Radiators sold out of these better heaters 


W hat happened to the imitations that looked something Veviwe: Combinatior 
like Electresteem, were priced a few dollars less but ae : ai 
didn't produce steam? What happened to the imita- a molded Bakelite case with | " - 
tions that were actually priced higher than Elec- ms wag ay 
tresteem? They are still “warming the stores” that ' : 


stocked them while Electresteems are warming houses 





ind ofhces 





PLAY IT SMART THIS YEAR 


You know the selling pow 
er ot LIFE MAGAZINI 
We're adding tt to our ad- 
vertising schedule. To put ames Motels 
more LIFE in your sales Offices 


Don't wait. Think of all Shops Hospitals 
the places you can sell Cabine . 
c 


Hotels 


Apartments 
these “6 warm babtes” aow * Theater Ticket Booths 
Doctors’ Examination Rooms 


f ’ 
Write for details today: Vihediteente: Mieie 





DOR-SWITCH Closet Light 


Dor-Switch Co., 5 No. Wabash Ave., 
Chicago, til 


r) : 
Device: Automatic dor-switch closet 
er. light 
+h - ; 
STEAM HEAT FROM A > S¢limg feat msist t speci 
—> aa ° - | - j ’ wted ewitch a Se ' 
. de’ | Love . llati 


LAL 
WALL PLUG MEANS - 
EXTRA PROFITS 


FOR YOU 


pantr 
pa 





1 ELECTRIC AVENUE PARIS, KENTUCKY 


in Canedea Write Electric Steam Radiate > Terent« nteario | Electri 


1950 
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% "standsfor Silent Sioux. 


and also for 


"SatisfiedSales 


SILENT SIOUX OIL BURNER CORPORATION 
ORANGE CITY, IOWA 


get acquaintet WOARDOONPLETE Veit Sioux Stary / 
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wot thee 
MOTOROLA Telesets 


Motorola Inc, 4545 Auguste Bird , 
Chicago 51, fli 


Models 17T1-A, I7T2-A, I7KI-A 
and 14-K1 

elling Features: 17T1-A and 17T2-A 
are table models with 16 in. rectangu 
lar tubes and 6 in, speakers; a recessed 
rass finished bezel frames the picture 
tubes 

I7KI-A is @ comsole with a 16 it 
ectangular tube and an 8 in. speaker 

14K 1 is a console with a 14 in. ree 
tangular tube and 8 in. speaker 

All models have 19 tubes plus pic 
ture tube and rectifier; 2 simple con 
trols; bilt-in-Tenna; target tuning 
automatic gain control—new RF tube 
new “flywheel afe diode detector tube 
mahogany cabinets; limed oak cab 
nets available at $10. additional 
Prices: 17T1-A, 17T2-A and 14K! 
$239.95; I7K1-A, $269.95 
Electrica Verchandinng 


19 


ADMIRAL TV-Redio-Phonos 


Admiral Corp., 3800 Cortland St 
Chicogo, 47, ill 


MRI 


Mag 

viru AR 
FM-AM 
speaker 

| wor wa 

I hes 

All models 

which glows 

turned on 

Prices: From $299.95 


Electrical Merchandisn 
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TELEVISION 


- Custom line: 4162CM and 4162CB 
4 are console models in mahogany and 
+ limed oak respectively and have rec- 

tangular “black picture” tubes; keyed 
automatic gain control; continuously 
variable tone control; and synchro- 
sound tuning; local-and-long-distance 
switch permits maximum performance 
for strong local or weak “fringe” sig- 
nals; wood cabinets with built-in an- 
tenna; de luxe line has transformer 
type ac. receivers automatic contrast 
control and automatic frequency con 
trol to “lock in” image 
Prices: From $119.95 for green meta! 
8% in. set to $349.95 for combination 

SCOTT TV-Radie Phone I'V-FM-phono combination 

Scott Radio Leboratories Inc., Electrical Merchandising, August 
4541 N. Ravenswood Ave, Chicago, Iii 1950 


V odel Cressy” combination radio 
rono-teleset 





yelling Features: Combines a 16 is 
brect-view television receiver with a 
14-tube AM-FM radio and a 3-speed 
automatic phono in blond or dark ma 
yogany; l2-channel TV chassis has a 
hannel selector and vernier tuner and 
mtrast and brightness dual controls 
win-chassis radio umt provides over 
all audio fidelity of 30-15,000 cycle 
und has a high fidelity 12-in. coaxial 
peaker 
Price: $695. in mahogany; without 
chassis, which may be installed 
$465 
Electrical Merchandising 


1980 _ PILOT TV-Radio-Phone 


Pilot Radio Corp., 37-06 36th St., 
Long Island City, 1, N.Y 


Device: No. TV-128 combination TV, 
FM radio and 3-speed Webster record 
hanger 

Selling Features: 12} in. tube receiver 
is housed in mahogany veneer cabinet 
and mounted on a sliding shelf is 
base; new TV circuit designed to give 
wutstanding reception in fringe areas 
Price: $269.50 


j us 


lectrical rchandising, August 


ARVIN 1951 TV Line 
Arvin Industries lac., Columbus, Ind 
1 ] 


WESTINGHOUSE TV Consoles 


Westinghouse Electric Corp., Radio 
Division, Sunbury, Penna 


16-in. sets with rectangula 
2161 table model ; 2160 console 
gany or 2164 mahog 
nsole with 3 Models: Sutton, Lynwood, Ardsley 
no con Berkeley, Hampden, Whitehall, and 
e Copleigh 

exe 40817 Selling Features: Sutton, No, 624TB 
_ ade 16: Lynwood, 626TBI6; Ardsley, No 
Ss 622K16 have 16 in. rectangular tube 
in mahogany base, Berkeley, No. 627 
K16, Hampden. 628K16 and White 
hall n ion to Hampden ir 
limed-oak) have 16 in. round tubes 
in mahogany cabinets. Copleigh, No 
631K19 has 19 in. rectangular tube 

n mahogany console 
Prices: From $229.95 for Sutton t 
$399.95 for Copleigh. Prices slightly 

higher in West 


Electrical Merchandising, August, 1950 
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MAGNAVOX Redio-Phono-TV 
combination 


Magnavox Corp., Fort Wayne, Ind 


Model Magnavox Comtemporary 
radio-phono-television combination. 
Selling Features: 16 in. rectangular 
picture; Magnavox synchromatic tun 
img chassis with 23 tubes and 2 
rectifiers; Magna-Lok automatic syn 
chronizing circuit; automatic synchro 
nizing circuit ; automatic signal leveler 
und contrast control; built-in 3-way 
antenna for ’ AM and FM recep 
tion; radio has an AM-FM chassis 
9 tubes including rectifier and 6 watts 
mutput; 3-gang condenser tuning 
}-speed record changer has Magnavox 
Pianissimo feather-touch pickup ; 12-in 
Magnavox electrodynamic speaker on 
inclined baffle with high-frequency dif 
fuser; available in mahogany or blond 
cabinet; also available as a radio 
phono combination with Add-A-TV 
feature and extra record storage space 
for 18 in. TV installation at later date 
Prices: Blond oak, $479.50 ; mahogany 
$459.50; radio-phono only, blond oak 
$269.50; mahogany $249.50. 
Electrical Merchandising, August, 195) 


HOFFMAN Telesets 


Hoffman Radio Corp., 3761 So. Hill St., 
Los Angeles, Calif 


lecorator series includes lt 
6 in. consoles 
Features All models have 
vision angle lens with rectangular 
*s; simplified “In-Dor” an 
hted, channelized station se 
wit black-and-white t 
ear and ght; Mode! 
1 848 have 16 in. rectangu 
ire 23 tubes plus 4 
r; fine furnit 
ia” cabinet 


jlonial maple, blond oak and 
hogany finishes. 

Models 843, 841 and 842 have 12% 
in. black picture tube; 22 tubes plus 2 
ectifiers; cabinets in colonial maple, 
lond modern and traditional ma 
wogany respectively 
Electrical Merchandising, August, 
1950 
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BROS CHOPS AND STEAKS! 


BAKES PIES AND CAKES! (with broiler accessory) 





COOKS VEGETABLES PERFECTLY! 


COOKS COMPLETE MEALS! 


TO THE COTTAGE AND CABIN! 


TO PICNICS 
WITH THE FAMILY! 


TO PARTIES AND | \( ' 
CHURCH SUPPERS; ~ TO THE PORCH 
IN HOT WEATHER! 





NESCO, INC. 270 NORTH 12TH ST., MILWAUKEE 1, WISCONSIN 


Sales Offices: 1430 Candler Bldg., Atlanta © 1166 Merchandise Mart, Chicago * 200 Fifth Ave., New York 
Western Merchandise Mart, San Francisco * 901 Ambassador Bidg., St. Louis 
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Feview of 
the greatest money-making 
clocks in America! 


HERE ARE GENERAL ELECTRIC’S BEAUTIFUL NEW CLOCKS... at prices so low 


you'll sell more this year than ever before! It’s another reason why the demand 


for spring-wound clocks will continue to run down, down, down! 


Aren't these new, exc: ocks the by f shou cnOV out the t 
you ve ever seen in vi : 
Some of America’s fine 
we think you will agree that these nev 
others for eye-appeal and sales-appe Frankly, we're afraid we won't be able to manufacture 
Look at the low price tags, too. Your customers will go these new General Electric Clocks fast enough to meet 
for this irresistible combination of beauty and price’ demand! Appliance and Merchandise Dept., General 
j : Electric Company, Bridgeport 2, Connecticut 
Everybody will know about it! BETTER ORDER THROUGH YOUR DISTRIBUTOR 
We're sponsoring the greatest advertising camp NOW! Remember, all vou've got to do to s wks this vear 


ever i 1 bec LIM every body il An ern whe 











The Wink " ns The Gourmet 
ONLY ONLY 


$650" 




















This newest G-E Clock | ‘ ‘ " ibble-like r\ " ome vote th nev ensational kitchen clock America’s 


that makes the « 0 1) m to tlio in spac ind nest’ It's so easy to read from any part ol the room. Neatly 


it's shatterpro Dark green hands and contra designed numbers are raised and stand out in relief. So easy 


to / rer ‘ too’ In red, green, vellow, and white 


beautifully with dial. Gold-color ' 
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The Nudger F ' Fd t New Heralder 
ONLY | ee ela! | ONLY 


$695" || $595" 








This alarm features a large dial with luminous hands and hour Hands and numerals are luminous for jiffy time-telling in the 
dots. Modern ivory-plastic case. White numerals and hands darkest room. Large, shatterproof crystal. Sparkling case of 


contrast with chocolate-brown background of large dial molded ivory-plastic. Sweep-second hand is polished brass. 








The Repeater 
ONLY 


$995" 

















This bedside electr ilarm serves equally well as an occa Another G-E first in automatic alarm! Just set the alarm 


«k. Polished brass base contrasts with beautifully once, and it wakes you on time every morning. Never has to 


naroon-piast ca An ide clock tor giit be reset. Convenient shut-off lever for week-end late sleepers. 


Candlewick De Luxe Alarm Rhapsody 
ONLY $1495" ONLY $5500" 


Richly grained mahogany case with polished brass base Graceful lines and fluted base pedestals distinguish this fine 
Raised, gold-color numerals. Red sweep-second hand. For the clock. Richly grained mahogany case. Westminster chimes 


living room as well as the bedroom trike on the quarter hour and the hour 


ORDER THROUGH YOUR DISTRIBUTOR NOW! 


Remember, all you've got to do to sell clocks this year 
is to feature the new General Electric line! 


GENERAL @@ ELECTRIC 
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MAGNAVOX TV Receivers 
The Magnavox Corp., Ft. Wayne, Ind 





' 
i 






14 1 tang 
e and Plaza. 


identica 
















<r ee 














; 
t 
) 
: 
‘ 
: 
- 
and still not come up with quality which 
’ 4 } . 
impresses customers so favorably! And it's ne 
EMERSON Table Telesets 
Emerson Radio & Phono Corp 
wonder, because these gas ranges the Acorn and Oriole 111 Sth Ave., New York 11,N. ¥ 
.  «s 
‘i i nN SC 
j called Acorn in the West—Oriole in the East) - = : 
: A cl i 
ire dg i 
are styled to please your istomers ee : 8g 
a? any adi 
AG 
/ to satisfy their special needs “ <— 


prices making /ealt profits in today's market! 





ACORN-ORIOLE 


DiviStOn O F 





PERFECTION STOVE COMPANY crete? Som Ses 
7137-C Platt Avenue + Cleveland 4, Ohio 
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Uomen ibe the Campenin 
AN Yd Cn T90/ 


Here are salesmen with eye-appeal —three timely articles in the August COMPANION 
perfectly suited for counter and window display! 


ELECTRICAL 


“Moving-Van Equipment’ —electrical appli 
ances movable from one house to another 
without installation expense. Automatic 
washer, troner, dishwasher on wheels, clothes 
dryer, mixer, and roaster! 


“Steam lrons on Parade” —thirteen types and 
makes of electric steam irons, many usable 
as dry iron 


() MPANION 


MERCHANDISING--AUGUST, 1950 


“Narrow Lot, Spacious House” —a compact 
kitchen with a number of electrical appli 
ances —all featured in a space-saving house 
which has been especially designed for 
COMPANION readers! 


Vv Yes, it's always good business to spotlight 


merchandise advertised in the CoMPANION 
(listed at right) 


Average 
Circulation: 
More than 
4,000,000 


ALREADY PRE-SOLD 
FOR YOU! 


COMPANION 


COMPANION’S N 


Admiral Electric Range 

Airway Sanitizor 
Vacuum Cleaner 

Cadillac Vacuum 
Cleaner 

Domestic Sewmachines 

Frigidaire 


Frigidaire Automatic 
Washer 

Frigidaire Electric 
Ranges 

General Electric lrons 

General Electric Steam 
& Dry Iron 

General Electric 
Washers & lroners 

General Mills 
Automatic Toaster 

General Mills Home 
Appliances 

Maytag Washers 
lroners, Ranges & 
Freezers 

Monitor Aerator 
Washer 

Perfection Electric 
Range 

Philco Home Freezer 

Presto Vapor-Steam 
lron 

Speed Queen Washers 
& lroners 

Sunbeam Coffeemaster 

Sunbeam Mixmaster 

Universal Coffeematic 

Universal Select-a 
Range 

Universal Stroke-Sav-r 
Iron 

Westinghouse | atorarate 
Range 

Westinghouse ‘‘Frost 
Free’ Refrigerator 

White Sewing atelaal tales 
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= Nos 26X56, 26X66, and 26X76 have 
t le picture tube with 

‘ } : 

screen; Dusit-1 

pe and all the othe 

above consoles; N 

face cabinet the 





size double-doors 
26X66 are availab! 
gany or blond finishes 
walnut or mahogany 
19 in. “Magic M 
Il vision scree 
l-knob aut 


owered 


PHILCO Tele-Phono Combinations 


Philco Corp., Tioga & C Sts 
Philadelphia, Pu 


EMERSON TV Consoles 
Emerson Radio & Phono Corp 
1) 8th Ave, New York 11, N.Y 





Sensational New Positive-Action 
BAKE-MASTER Oven Pre-heats 
Faster...Bakes and Cooks Better 





ADMIRAL TV Consoles 
Admiral Corp 3800 Cortland 
Chicago, 47, Hil 
This outstanding ROPER accomplishment will instantly make 
sense (© your customers A newly-developed, super-speed, 
bar type burner, combined with new and improved interior 
oven construction, provides an oven that pre-heats faster 
supplies all parts of oven with a uniform heat flow, maintained 
at the exact desired temperature Yes, ROPER gives you 


More Features To Talk About... More Real Value To Sell 


sates-Making GROWNING ACHIEVEMENTS 


Ceater-Simmer™ Top Burners © 7 “Insta-Matic’ Clock Control 


Scaggered” Cooking Top & S “Scientific Cooking Charts 


lasta-tlame”™ Lighters ©& ® “Roper-Glo” Broiler 


GEO. 0. ROPER CORPORATION - ROCKFORD, ILLINOIS 


Offices and Warehouses in Principal Distribution Centers 
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CU ALOM 


The Magnavox Company 


Fort Wayne 4, Indiana 
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. Factory-To-Dealer Distribution! 


D' ALERS profit tv 
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q THIS DISPLAY FREE 
PORTABLE HEATER ets this big -color P counter 
ga. A ‘ ne ays 


Electromode—the heater with 100 uses—has these benefits 


@ tx ‘ ew 


Medel WJ. 13 or WJA-13 Bathroom Heaters 


GET THE FULL STORY! 


se ena rea 


af The, BEATERS 45 Crouch &.. Rechester 3, N.Y 


Ute ¢ 
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ADMIRAL Table Teleset 


Admiral Corp., 3800 Cortland St 
Chicago, 47, Ili 


WESTINGHOUSE TV-Radio-Phono 


Westinghouse Electric Corp., Radio Div 
Sunbury, Penna 


AIR KING Table Teleset 


Air King Products Co., Inc., 170 S3rd St 
Brooklyn, 32,N_Y 


\tl 


PHILCO Neoscope Telesets 


Philco Corp., Tioga & C Sts 
Philadelphia, Pa 


tube mode \ 
and 1284, feature me 


the Ne 


TRANSVISION Telesets 
Transvision, Inc., New Rochelle, N. Y 


\ 
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EW AMPRO-TAPE RECORDER 
OPENS RICH °50,000,000° MARKET! 








ELECTRICAL 


1001 USES 


for homes, offices, factories, 
schools, churches, institutions 


RECORDS 
BABY’S VOICE 


MAKES 
DICTATION EASY 


9 BIG FEATURES! 


@ Records 2 full hours on 7 Tape 

@ Cannot erase accidentally 

@ Motor Rewind and Fast Forward 

@ Tone Control 

@ Instant Stop Switch (Foot pedal attachment 
available) 

@ Portable—Weighs only 17 Pounds 

@ Large 5’ x 7 Speaker 

@ High Fidelity—Wide Frequency 
Range 

@ External Speaker Outlet 
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/ Haven't Seen 
Anything Catch On So 
Fast Since Television 

First came In! 





Anyone Can Operate It! Anyone Can Afford It! 


$1000°° WORTH OF FEATURES FOR 


10929 


track, recording twice as much material as conyen 


Sells Itself in One Demonstration to 
Parents, Businessmen, Students, Musicians 


Teachers, Ministers, Many Others! 


pletely new Ampr Tape 
onal recorders. On each reel upkeep is negligible 
The same tape cin be used over and over again. The 
Ampro is easily portable-—weighs only 17 pounds 
And remember, the Ampro-Tape Recorder is a 
juality machine, made by a company which has been 
a leader in the held of precision manufacturing for 
overt 20 years! 
Write today for full details on this astonishing 
new profit-buikder! 


AMPRO 


*Trode Mork Reg U.S. Pat. OF 


AMPRO CORPORATION - CHICA 


A General Precision Products C ation Subsidiary 


a 


Don’t Delay...Write Today! 


AMPRO CORPORATION 
2835 N. Western Ave., Chicage 18, Ilinois 





1 am interested complete information on a franchise for the anew 
AMPRO TAPE Recorder. | an ] Dealer 2 Distributor 


Ves fo 


ow te 
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Talk about salesmen with contacts! 
“By” and “Kay” Factor have 33,000,000 friends 


and can help you sell ‘em your appliances 


PHILCO 
TV-Radio-Phono Combinations 


Philco Corp., Tioga & C Sts 
Philadelphia, Po 


© Proper size 
I @ Simple operation 
@ Reliable operating mechanism © Ease of cleaning 
© Manutacturer's “know-how” * @ Ample working or 
@ Best insulotion—FIBERGLAS* storage space 
a ee . © Best insvletion —FIBERGLAS* 


<0 4 6 Fat one 


Pee 


These 5-inch sales-minded characters 
are telling 33,000,000 readers of LIFE 
and BETTER HOMES & GARDENS what 


both men and women should look for 





in buying appliances 


Now, “By” and “Kay” are ready to 
stick to the sides or tops of appliances 
in your store —to remind buyers how 
to buy, and sellers how to sell—with 
Fiberglas* Insulation 


To get your supply of these sales 





aids, see your distributor or manutac- 


“By's” base has simile seieiataties “Kay's” base has 
@ special OWENS ORNING FIBERGLASS CORPORATION @ special 
adhesive that ae Severe Taveee Ween adhesive that WESTINGHOUSE Table Telesets 


Westinghouse Electric Corp, Radio Div 


StICKS fo any ENS-+-CORNING sticks to any Sunbury, Penna 


dry surface | IBERG LAS dry surface. 


1 


FIBERGLAS IS IN YOUR LIFE...FOR GOOD! 


any plasti 
26T16 has 
mahogany 


Kenwood t 


ghtly higher 
August l 5 


AUGUST 1950—ELECTRICAL MERCHANDISING 





APPLRS 
4 


ry, 








Hotpoint's dynamic year ‘round sales program 

is a working fact—not just a theory! Profit-wise 

merchandisers, everywhere, are feeling the impact 
of the Hotpoint plan in their profit © 

statements month after month. 

The Hotpoint Full-Line Franchise provides every 

major unit for the complete electric kitchen and 

home laundry, plus a fully developed 

merchandising program for every month of the 

year. There is never a dull month with Hotpoint. 











“ 


Talk to your Hotpoint distributor and get all the facts 


THE HOTPOINT FOOD FREEZER concerning the complete line of Hotpoint products and 


the Hotpoint Full-Line Franchise. Get on the right track now to 


As a sales leader for August we proudly present the Hotpoint constant, profitable turnover... every month. 


Food Freezer. . . with a size for every family need. THRIFT- 
MASTER unit ... automatic temperature control... freezer * No more “‘letdowns “following hot selling seasons 
alarm signal .. . rust-proof interior and all steel cabinet are 


but a few of the many sales appeal features engineered into & No more “doldrums” that eat away profits 


this amazingly popular product. * No more “valleys” that reduce profit peaks 


.«- but a full line of products that insures a full year of profits 


Switch ls Mopooiit/ 


for YEAR ‘ROUND Profits! 





Ranges + Refrigerators « Dishwashers « Disposalls* + Water Heaters + Food Freezers i el Re II 
Automatic Washers « Clothes Dryers +» Rotary lroners + Cabinets $600 West Taylor Street, Chicago 44, ilinois 
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Just two big features 
sell the WEST BEND UAERSON Cia de 


eg Emerson Television & Rodio Corp 
118th Ave., New York, 11, N.Y 








hee 
as j ar , 
~ \ a 
i-« j 
| ~ ; : natica 
| 
; ™ j a i ) “ ted 4 
; 4 Al 
a tically 
y ‘ t Bak 


ELECTRIC PERCOLATOR =" niin se 
e 


=} ‘ wt We 


iT’S FULLY 


AUTOMATIC 


wy maxes GOOD corr 
AND Kisps TT HOT 





WAKEMASTER Clock-Radio 


Jewel Radio Corp., 10-40 45th Ave 
Long Island City |, N.Y 


IT’S ONLY 


‘ Wakema 
~ ¢ switch 
9g K aj i 
0 5 es 5 
2 COMPLETE WITH CORD i fle mak 
WNCLIDTS EXCISE TAX t atically; a 
radi ha 
e il, superhet radio wit 
i tiner ; ChOCkK 
’ t ce t ? griiie as T ele 


Sure, I figure I'm a pretty practical-minded guy 
n movement 
when it comes to selling. I Aawe to be these days be lock anit 


cause Customers want me to tell ‘em what makes an rass fi ind cut-out sur 








appliance tick before they'll buy. Well you could ‘ , » Duraloop antenna 
have knocked me over with a feather the day I started rh a " + . = ‘of - high, 125% 1 
selling the West Bend Flavo-matic. All you have to — Prices: $3 in ebony : $34.95 in wal 
remember are the two biggest features that make the ff “jy, nut and $36.95 in ivory, all with cor 
Flavo-matic tops among all the coffee makers. It's \ L b asting 

nt ’ Mf ng, August 30 





fully automatic and it's only $9.95 , not twice 
as much... just $9.95. I've quit being a sales manual 


7 Parents APPLaee foe 
bookworm and spend my time selling Flavo-matics 





...and don't forget...plenty of EXTRA SALES AMMUNITION is making 
the FLAVO-MATIC The Coffee Maker of the Year! 








i 
( 
EASY DESIGN . Mmm . 
POURING or : THE 
4 ——_) MOTOROLA Radio-Larm Clock 
/ spout TODAY f COFFEE 
\ fe Motorola Inc., 4545 Augusta Bivd 
Cee” 2 Chicago, 51, ill 
—<$—— 
\" os | 
 6(1) Pours straight inte cup and Smooth and grocetud that's the Never in dowbt. The coffee is full i | Motorola Ra 
\ Se = off instantly won! -y e Flevo matic. Mas the streamlined flavored and delicious each and 
drop ooth! tapere and “rT 
shante te clean 3 le ve 1 wt functional design of an appliance every time. Special design even : ~ operates 
epening draws brew from beth esting for more It is @ beavtif ollows the use of drip grind coffee way swit 
tep end bottom assures eque eccessory for table use for rich, even flewvor t * of radu 
tlaver end temperoture t turned 





W C | Bt { Ww Y/ UiMinttin “4 
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“THE BIG 3 max 


MAKE ELECTRIC RANGE SALES GRO 


Three simple things are all you need do to build more Electric Range 
sales. They work! Dealers in all parts of the country have proved 
that to themselves. Try these three steps and find out for yourself: 


‘ae 
b> fa 


; : r ant Lies 
oe” ty 2 


HAVE AN OPERATING 
ELECTRIC RANGE ON YOUR FLOOR 


It's always easier to sell a “live” range than a 
“dead” one. Have a working model plugged 
in right on the sales floor for demonstration 
Then, when you flip a switch, the prospect 
sees action, feels how quickly the elements 
heat up, can touch the oven and feel how cool 
the outside is when it's hot inside. Demon- 
strations build store traffic, too! 





Lyects 


At tie ¢ hing 1% 


2 ee ae 


USE AN ELECTRIC RANGE 
IN YOUR HOME 


That's the best way to get yourself enthusiastic, 
to be convincing when you're telling prospects 
how easy this range is to use; about its cool- 
ness and economy; how its automatic controls 
save time, and what delicious meals it cooks. 


CASA /V ON THE TREND... 


SM Cleon: Tenges! 


Another million American families switched 
te Electric Cooking last year! 


ELECTRIC RANGE SECTION 
Nationa! Electrical Menufecturers Association, 155 Best 44th Street, New York 17,6. Y. 


ADMIRAL - COOLERATOR CROSLEY - DEEPFREETZE 
HOTPOINT + KELVINATOR - LEDO - MONARCH 
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+ FRIGIDAIRE - GENERAL ELECTRIC - GIBSON 
+ NORGE - UNIVERSAL - WESTINGHOUSE 


1950 





fee oe 


MAKE A FOLLOW-UP 
CALL ON PURCHASERS 





When a customer buys an Electric Range, 
chances are she’s not coo familiar with its 
operation, With just a litle help she'll find 
out where every control is, and how to use it. 
That's why it's so important not to let the sale 
drop when delivery is made. Have the sales- 
man or your home economist visit the cus- 
tomer once or twice after delivery, and dem- 
onstrate the range in the customer's own 
home. Then she'll be the kind of satisfied 
customer who is a good salesman for you, 
can bring you a lot of other customers. 





% Electric Water Heaters and Electric Clothes 


Wire Your Store 
for Modern Merchandising 
Remember —when your store has a three wire 


service to demonstrate Electric Ranges, it is 
also wired for other appliances, such as 


Dryers. This, of course, spreads 
the wiring cost; helps boost sales 
in general, because any appliance 
sells hetter “live” than “dead.” 





y, 
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NATIONAL ADVERTISING 
NOW REACHES — 


Millions of New Prospects 


a tee Bees ead IN YOUR SALES AREA! 






























- 
(2 wooed control) 
volts tot 
$5995" ( lo make Cadillac sales come easier and 
With fell set of oftener, we've recently placed on our 
sflac hementy r 
$74.45" national advertising schedule: Woman's 
Home Companion, Cosmopolitan, and 
Household Magazine 
moom 125 ' 


(engie speed) 
tr ta @ing > attach 
seats setts for 


$4995" 


"OV Pen gen 
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WESTINGHOUSE AM-FM-Phono 


combinations 


Westinghouse Electric Corp, Radio Div 
Sunbury, Penne 


MITCHELL Alarm Clock-Radio 


Mitchell Mfg Co., 2525 Clybourn Ave 
Chic ago, /ll 


“Sy 


moon soo 





means more prospects more sales 





more profit than eve vwtore tor you who 


sell Cadilla 


Wr. Cadillac Dealer! 








It's the cal impact of ¢ adillac 
EMERSON Table Radio 
smonaladverusing that counts with 
Emerson Television and Radio Corp 
So, we prepared an analysis of 111-8th Ave. New York, 11, N_Y 





WEBSTER-CHICAGO 
breakdow of circulation t Changer 


Webster Chicago Corp, 5610 W. Bloom 
ingdale Ave., Chicago 39, fil 


hgures to show vou how many home 


haut at ou'll see that Cadilla 


Ss casi to sell vecause ts 


CADILLAC 


¥ 


gg i NERS EMERSON AM-FM Table Radio 





“ity 


“VAC yum 








Emerson Television and Radio Corp 
111 .8th Ave, New York, 11, NY 


CLEMENTS MFG. CO. é padi 4, price: R nger No. 100-64 


Dept. A, 6666 $. Nerregensett Ave. Chicage 38, mi. 
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We GUARANTEE you will sell 
MORE clocks...or your money back! 


i 


GENERAL 


Me ctnahe ws Sepals’ wwsms 











nH ym nn iit 


Tat 
ty 


The De Luxe Clock Shop Upper Section! 


If you prefer to use your own table or 


counter, then here s the upper section of 


the De Luxe Clock Shop—all ready for 
ou. It 1 ternific merchandiser, shows 


ff your G-F clocks to great advantage 


The Junior Clock Shop! 
Here's a brand-new dandy for you, It’s a 
handsome unit that answers a long-felt 
need for a permanent counter or window 
display fixture— where space is very lim- 
ited. Holds up to 12 assorted clocks, Made 


Works swell 


center aisle 


in window, on counter, or in in the same attractive Colonial design as 


the De Luxe Clock Shop. 








Install one of these three 
G-E Clock Shops today! 


Your CHOICE of 
Clock Shops 


is available to you—through a 


PECIAL-T0-YOU DEAL 


Ask your distributor ... TODAY! 








The De Luxe Clock Shop! 


Gives you a separate clock department, in the small floor 
space of 4 square feet! Adds to your store’s attractiveness 
Customers can select clocks they need. The G-E Clock Shop 
is finished in beautiful antique ivory color. No setting-up 
necessary. Simple one-plug connection for all lights and 


one clock 


we paw sa el po sa sa a se se set fa se pk fa se se fe pe fe sae a pa pe se se eae pa 


MONEY BACK GUARANTEE 


"We guarantee that during the first six months 
after installing the Clock Shop you will sell more 


clocks than you did during the same six months 


You can put your confidence in — 


GENERAL @@ ELECTRIC 
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of last vear. if you don’t, you may return the 
fixture and get your money back! Appliance and 


Merchandise Dept., Generai Electric Company, 


a al el a a eal el el 


Bridgepor’? 2, Connecticut 


ec pf pe pa pe 


°, 
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WESTINGHOUSE Table Radios 


Westinghouse Electric Corp., Radio Div , : 
Sunbury, Penna ' 
Models: Nos. 318T5, 320T5, 321TS 





and 322T5 and 323715, table radios 


is §=6WILCOLATOR TYPE B 


Selling Features All models are 
standard band receivers with 4-tube 
. FI S plus rectifier; plasti ’ ts—318T 
ectric Range Contro Und 321TS in chony. 3307S and 3231 
in ivory, and 32215 in ma ! 


for 318TS 


er in West 


Prices: From 
$26.95, 323T5 







































Phote courtesy of Chicago Tribune 


4 





q of ind polls, using a 
Wilcolater-controtied “Monarch” electric range, 
wins the 1950 National Cherry Pie Baking Contest 
at Chicago 


A CHAMP! 


Recently, the National Cherry Pie Baking Contest, sponsored by The National Red 


Cherry institute, took place in Chicago. Young women, representing all 48 States, took part 


4 Top-notch products of the electric range industry filled the contest hall — modern units, 


rich with features bearing trade marks and trade names famous thruout the worid 


Miss Jacqueline Hanneman, representing Indiana, was teamed with a Malleable iron 





Range Company's ‘Monarch the only Wiicolator-equipped range used in the contest 


The Hanneman Monarch. Wilcolator combination whipped al! competition: proved itself 
f is 


a champion outfit, comprised of champions 


COLUMBIA LP Attachment 
Columbia Records Inc., 799 Seventh Ave., 
New York City 


one of the competitor nad a umulatec hose ng year expenence which can j del Mm | imbia LP « g 
fh ‘ r } { ted t g f f hict Mod N 104 t ng 
enable a veteran to ‘‘cook to a turr nstinctively. Alert and intelligent uniors they had to attachm t 
rely primarily upon the a wacy and integrity f the equipment they used. The fact serves 
to highlight the perfect performance of Wil stor ven heat control 
4 So meet the champ! You'll find Wiicolator means precision cooking al a touch of the finger 
(ips time saving and e nomy, toc the most desirable features any range can offer 
* Put Wilcolator operated king equipment on yewr appliance floor. It will help you to 
step out ahead of competition sell more customer and keep them sold 








f YOU WHEN THE OVEN READY — With cial set at BAKE, the pre heat 

button can be pushed in to energize the broil col, and so provide fast pre 

beat As temperature approaches dial setting, the button snaps out with an 

sudible cink, desconnecting the bro element ahead of the bake element 

and signalling that the oven is ready to be used This procedure not only as 
res rapid pre heat, but minimum “overshoot . enabling oven temperatures 
conform quickly to dial setting 


aN} 














STEELMAN Radio-Phono 
Stee/man Phonograph & Radio Co., Inc 
742 E. Tremont Ave., Bronx 57, N.Y 


Model: No. § Steelma 











* Some Weil Known Electric Ranges Using WILCOLATOR For Precision Control 
Allen © Coolerater * Copper Clod © Crosley © Deepfreeze * Dortch © Enterprise © Estate 
Florence © Gibson © Kelomaree * Knox © | & H © Majestic «© Monarch 
Nerge * Pre-way ©¢ Quality © Thermeder « Universo! 


Quart 









iggage styl ase; gold-color cali 

’ ’ « & at volume control and base con 
ensation circuit; built-in antenna; 

Alnico 5 PM speaker ; l-tone arm with 

reversible cartridge and 2 replaceable 

styli, ln und 3 mil; for reproduc- 


izes 
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CHAIN 
Safewoy* 
Kroger 

Red Ow! 
Jewel 
Albers 

First Notional 
Grand Union 
Bohock 
American 
Colonial 


not sold a3 a4 unit 





SOLD BY TEN LEADING GROCERY CHAINS 


*Six editions: California, Northwest, Mountain, Midwest 
W ashington-Richmond, New York. Canadian circulation 


CIRCULATION 

STORES GUARANTEE 
2,233 960, 000 
2,207 400,000 
674 55,000 
182 50,000 
51 25,000 
1,097 200,000 
295 55,000 
298 45,000 
1,754 270,000 
374 70,000 








* 


2,100,000 CASH-AND-CARRY CIR 


FAMILY CIRCLE DISPLAY CARDS 
add more “sell” to your windows 
.. by identifying your products 
with the magazine housewife 
shoppers know. 


4 ria4 
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AMILY CIRCLE carries more articles on appliances and 
home equipment than any other leading women’s service 
magazine! Furthermore, Family Circle is bought by 2,100,000 
housewives at 9,135 chain grocery stores — by housewives 


who live and shop right in your neighborhood. 


isn’t it logical that you can expect more results 
from advertising in Family Circle — written to in- 
terest your housewife customers... bought by 
prospects in your sales center? 


Ask the manufacturers of the products you sell for stronger 
advertising support in the magazine that reaches and influ- 


ences your customers: Ask for Family Circle! 


9,135 SALES CENTERS 


PAGE 
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Yes, and 


al 


this 


sell more ice trays, too! 


More sales, more profits, now, this 
summer, with Inland’s “Magic Touch” 
lever and new “Rock-Out” feature! 


That's right cold drinks faster! 


they want during these sizzling 


That's what 


stitnimer days 


and breathless, humid nights 


And the idea of 
Magi 


lous h lee | ruves is being sold prowe rfully and 


getting ice cubes quickly with Inland ° 
now, with constant advertising in the Post and 
Better Homes and Gardens 

Dake advantage of it. Give Inland Ice Trays 
filled 


’ 
with ice cubes! Show your customers how the 


front display And demonstrate them 








Magic Touch” lever and the new “Rock-Out”™ 
feature supply instantly one, two, a row or a 
whole trayful of big. sparkling, dry ice cubes. 
You'll sell a lot of Inland Trays on the spot 
to replace customers’ old, outmoded. incon- 


venient trays. And by giving them a new stand- 


ard of ice cube convenience, possible only the 


Inland way. you'll begin to make. or actually 


make, many more refrigerator sales too! 


New refrigerators fully equipped with Inland “Magic Touch” 
ice Trays give your customers complete ice convenience 


agtC Touch’ lee Cube Trays 
by PR 


AUGUST, 


PHILTAIN Portable Radio 


Philtain Electric Corp., 2131 Fairfield Ave., 
Fort Wayne, 6, Ind 


Sole national distributor: Aim Industries 
41 Union Sq., New York City 


Device: N ~-104 3-way 
America rtable rad 
Seliin f 
a.c.-d and outdoors on battery 
tube superhet including = rectifier 
hed in DuPor 
hammerloid Caribbean blue or maroo 
antenna housed in open sesame dial 
and extruded buturate plastic handl 
and trim; 4 in. speaker mounted d 
rectly in front on grille work; baffled 
by entire front panel; battery comp! 
ment includes 2 Burgess XX-30 or 
equivalent and | Burgess BSA. or 
equivalent 
Price: $26.75 
zone 2 
J 


sheet metal case fim 


MASCO Intercommunicators 


Mark Simpson Mfg. Co., 32-38 49th St 
Long Island City 3, N.Y 
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GOBLIN 


STANDS A33 & A34 
NAVY PIER - CHICAGO 


Ist U.S. INTERNATIONAL 
TRADE FAIR 


THE MARK OF GOOD MERCHANDISE 


You get highest efficiency, reliability and serviceability in the 
products bearing the GOBLIN brand name. 


lilustrated is one of the models from the new range of Goblin Vacuum 
Cleaners, which surpass all previous designs for modernity and suction 
power. 50 years experience in designing and building fine Vacuum 
Cleaners have made GOBLIN a household word in many parts of the 
world. 


GOBLIN Domestic Qypliances 


Also: Heat-Controlied irons, “*T * (At 





1, “Lemilerm™ (bedside Companion Set), 


““Burolite” Desk set. Synchronous clocks. Washing Machines, etc. 


AV 0 MOBILE TURBO-EXHAUSTER DUST-EXTRACTORS 
@ a One of a large range of Industrial Vacuum Cleaners. * 


Models are available from ‘ard to 10 h.p. The model 
shown is fitted with 6 h.p. motor, large dust bucket and 


multiple filters. Three operators can work simultaneously with this machine. 


® Thoroughly re- @ May be used for @ Removes metal swarf, 


moves dust and 
dirt from every- 
where in factories, 
mills and other in- 
dustrial buildings. 


handling and 
transporting dusts 
and powders of all 
kinds, including 
glass, chemicals, 
and hot soot, etc. 


saw dust, flock and 
textile ‘fly’ from ma- 
chinery floors and roof 
trusses, without the 
necessity for stopping 
production. 


MAGNETA BRITISH-MADE TIMEKEEPERS 


TIME RECORDERS. Model M. 16 


Fully Automatic 


° Automatic stamping, (one hand operation) 
Super Fast Recording * Two-colour Printing * Various card widths 


and lengths * Unit construction throughout * Mains or Master Clock 


controlled. 


Model H. 503 Walnut or 
Black Bakelite clock for 
Office, Institution or 
Works. Fitted white 
enamelled dial with 
black Roman or Arabic 
numerals and black 


hands 


Model H. 508. Beautifully 
moulded clock of modern 
design equally suitable 
for commercial, industrial 
or domestic use. Walnut 
or Black Bakelite. Self 
Coloured Dial. Domed 
Glass 


ott 


BV.C APPLIANCES INC., Il WEST 42"2 STREET, NEW YORK’ 
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16 CU. FT. 640 18 


AMERICA'S VALUE 


CAPACITY 





FREEZER 


Now a bigger value than ever! New low price on the 
Marquette ‘“‘family 8’ brings owning a freezer into 
the reach of thousands of new prospects. It means 
bigger sales bigger profits for you! 


And look at the deluxe extra-quality features you 


offer in a Marquette Freezer! 


@ All-welded steel construc 
tion all metal surfaces 
completely bonderized 


e Vapor-sealed cabinet 
every joint and seam of entire 
cabinet is permanently air 
tight and moisture- proof 


e Counter balanced doors 
give aafe, easy access to foods 


@ Heavily insulated with rock 
wool for higher-efficiency 


e Lighted cabinet interior 
automatically illuminated 
when door is opened 


e Hermetically sealed Tecum 
seh compressor for de 
pendable, trouble-free service 


Write for details on o Marquette franchise 


MARQUETTE APPLIANCES, INC. 


307 EAST HENNEPIN 


MINNEAPOLIS 14, MINNESOTA 


a 


hee 


LEADER IN HOME APPLIANCES 


AUGUST, 








LECTRICAL APPLIANCE NiWS 
a 
VOUT 


NON-ELECTRICS 


ONE MINUTE Tubs 


The One-Minute Washer Co., Div 
Midwest Metal Stamping Co., Kellogg, !a 


vy tubs ¢ 


YOUNGSTOWN Cabinet 


Youngstown Kitchens Div., Mullins Mfg 
Corp., Warren, O 


Kitchens flour 


Matches other 
t 5 in. wide; 


SEYMOUR Ironing Table 


Seymour Tool & Engineering Co., Inc., 
Seymour, Ind 


i stee 


tra-wide 
tability ; 
fically 
creeping 
x 54 in 
vents t& 
top as well 
ng dresses 
p nearer 
levice Can 
ApProxi 
» with 

arriage 
1andising, August, 1950 
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he was on his way to wor 
| 
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Squeeze the Water Out of Your Business 


MERCHANDISING 


SUPPLEMENT 


Products, Services —- For More Sales, For More Profits 
UMDISPLAYED RATE DISPLAYED RATE: 


6) 5@ per line per ineertion nr 
Five line io ome 








CONTINUED FROM PAGE 59 


= per eek per teeertion Comtrect rate 
oe  somt Aa advertising nck ls measured 
vertically “%* on one column There are 4 


* o endieplaped wlumee 44 lnches * peer 











Tough jobs MADE EASY 
WITH THE NEW 
YEATS APPLIANCE DOLLY 


You'll have no worries abowt second story de ; ; : ; Whet to Do 

leveries when you use the dolly with the Step tit fart 

Glide Climb those steps with less effort, in ‘ess 

time, ond with more safety. The 56” tall alumi 
aum frome hes curved cross members for round appliances, straight 
slide on bock for quick, easy loading, and a felt padded front 
YEATS 1S THE ONLY DOLLY WITH PATENTED STRAP RATCHET 
Write tor full informetion 


YEATS APPLIANCE DOLLY SALES CO 
2124 North 12 Street Milwaukee 3, Wis. 








WRITE FOR CATALOGUE 


Lightest easiest stoirway 
ENDLESS BELT MOVER mony 
ftactured Adjustable fer 
height; @ two of fow wheel 
dollie tor off appliance mov 
mg Makes U turns on stoir 
way Patented leverage strap 
tightener For rural delivery 
with straight steirwoys no 
tures, we hove an excellent 
mover with large preumotic 
wheels Your money beck 
guarentee 


KEEN MFG. CO. 505 DOGWOOD, HARLINGEN, TEXAS 








» REFRIGERATORS 
e RANGES 
went ror compre caracog «6 ® WATER HEATERS 
MOELLENBROCK & WILKIE MFG. CO. 


WASHINGTON, MO. 











snumenpee —— No Loss in 
' LOVELL WRINGER ROLLS 
BOOSTER ’ Factory Machined Rolls Save Time 


VIKIMATIC WASHER AND IRONER PARTS 
jel IRONER PADS AND COVERS 
DRAFT i ALL SIZES FOR ALL MAKES 


MAKER | OHIO WASHER COMPANY 
- | 22s Seperter Ave Clevetand |4, ORle 


WESTWARD 


WASHING MACHINE CO. 


THE VIKING MANUFACTURING CORP Manufacturers of Parts 


1747 Chester Ave Clevelond 14, Ohio 





Ty Sie 


Our 462. page FREE DON’T TAKE CHANCES—PLAY SAFE! 
Cateteg of P TECT VA APLE FURNITURE 
Washing Machine & Vacuum Cleaner Parts & EQUIPMENT 


Save money by ordering all your supplies No. 1 Wire Furniture Pads $48.00 doz 
from one dependadie source 6 vize 








ELKAY PRODUCTS CO 
pt 8 


West léth St. Dept New York 11. NY 


MIDWEST APPLIANCE PARTS CO 


Quality, Service, Low Prices 
1646-5) W. Fullerton Ave hieage 47, Uitwete 








MEND - IT - SLEEVE HEATING ELEMENTS 


tems, EXACT FIT and wattage for several stand 
ard makes of Satirens Unite made 





Vine Vootog- Deep \ rt ve t the new nth 
aaah pba — H. & MH. ELECTRIC MFG. CO lated i 

ones wre ‘ t nfiat \ e 
= ays han Grime MEND IT SLEEVE 0 1424 Ale. Ave Bessemer, Ala ‘ , BOY M TIRED—SLAVED ALL AFTERNOON 
— hdl Eee now t ness s the OVER A HOT STOVE PROSPECT 


ties or from samples 
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TV Boosters Bloom 


in Fringe Area 


oo CONTINUED FROM PAGE 7} encmmmemmee 


TV Manufacturer Opinion 


\ ‘ 
We 


Regency Model DB213 
Regency Model $8218 

RMS TSP2 

Anchor Model ARC 101-50 
Jerrold Model TVFM series 8 
Vision Telebooster TVZ 
Bogon TV BB! 

Bogen TV BB2 

Natione! Turret Booster 
Standard Booster Model B50 


ELECTRICAL 


have 


az yod 


End 


Scotsman has the only oil 

= burner specifically designed for 

modulated firing. Scotsman developed the mod- 

ulating oil valve. What does it mean to your 

customers? Automatic heating without elec- 

tricity. New comfort. No fire tending. Want to 
hear more? Send us a postcard. 


Yes, one Scotsman gas heater takes the 
place of three in your stock. Because one 
Scotsman heater is adaptable to all three gases: 
natural, manufactured and L-P. Change-over 
spuds packaged with each heater. Want to 
hear more? Drop us a postcard. 


Gi. SCOTSMAN 


Address a postcard to AMERICAN GAS MACHINE CO., Albert Lea, Minnesota 
Weve Manufactured Appliances Since 1896 -AHeating Stoves Since 1933 
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Architecture in the Kitchen 








ONTINUED FROM PAGE 7! 


s end, the firs 
th painting equ 
and hopes to 


uture 
tor tuture 


working drav 


Shipping Damage 


ONTINUED FROM PAGE 85 











MELL THAT. MABEL? SOMEONE IN THE BUILD 
NG MUST BE HAVING TOASTED CHEESE! 


eee eu ae 


~ 
a 
¢ 
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New York BBB Issues 
TV-Radio Standards 


Law and order came to the bad- 
ands of television retailing in New 
York City last mont 

ame in the form of a set of 

rds for advert sing and sell 

rmulated by the Better Busi 
treau of New York City 

re Washington and Buf 

D's had already issued rules 

wn affecting T\ retailing 

bureaus throughout the 

ere expected t mode] 

r actior New York's plan 
The Background . 


made its move 


7 


laints on ri 
ntinued to r 
months of the year 
received 2202 queries 
s (233 per 
period last 
mplaints in 


mpared to 


' NEW sales punch ¢ 


Features sell sets. NEW Sentinels sure have those 
lively features that keep them moving off your 
floor. TRULY automatic tuning—practically 
“Tunes Itself.’’ Superpowered Intercarrier Sys- 
tem for greater simplicity, clearness, superiority 
of sight and sound—Built-in Tuneable Antenna 
—"“Concertorium” Sound System, even table Medel 424-CVM — Mahogeny; also 
models have speaker in front for rich, full tone, eveliatle in Blonde (Model 434-CV8) 
NOT muffled off at top or sides. 

It costs us far more to build a Sentinel—so 
it costs you far less to sell and service them! 
That's why every dollar on your Sentinel sales 
means BIGGER NET PROFIT, more customer- 
satisfaction, for you! Phone, wire or write your 
Sentinel Distributor TODAY! 


: — _ 
Sentinel , Sortie 
ae, Calls! 


SENTINEL RADIO CORPORATION, EVANSTON, ILLINOIS 
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For, ‘Youn, Convinanes 
Pu UBLIC te ERVICE 
| MAY BE | 4 PMD HERE 


Dut ft A Nop Proft Lerwce 
That We Ave Chad & OOF tog 












FRIENDLY SERVICE TO CUSTOMERS rendered by an outhorized pay station mean nvenience for the housewife and increased floor traffic for the dealer 


PAY STATIONS 
Increase Floor Traffic 


Cooperation between New Orleans Public Service, Inc., 






SE Ba tz 
FOR YOUR CONVENIENCE 


ELECTRIC 


—————- MAY _BE PAID HERE | 


> f 












oe; 





and appliance dealers provides convenience for cus- 


tomers and more business for retailers 


THIS LIGHTED SIGN displayed by New Orlear ppliance dea wt 


thorized t 


Authority Is Limited 
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2 toe 


ay 
_ a. * ri Mig bce 

Barcus SE sa «a 
3 s 


lidat ed 
Consol unt 
ore, Md. 


Gas ane 


Baltim 


EUREKA 
CLEANERS 
exclusively? 


YEAR AFTER YEAR FOR 36 YEARS the Consolidated Gas & Electric Co. at 


Baltimore, Md. has sold Eureka Cleaners to the exclusion of all others. 


a Ze - 


In those 46 years, the women in Baltimore have bought Eureka Cleaners 


A Complete 
Cleaner Department 


Three Now Eureke Cleaners, that’s all you need . 
and you're im business! Law cost inventory —hot 


ELECTRICAL MERCHANDISING—AUGUST, 


by the tens of thousands. Baltimore is truly a Eureka-cleaned city. 


The spectacular 82° Eureka ad (5 col. x 16%") run in the Baltimore 
Sunday “Sun,” June 25th by the Consolidated Gas & Electric Co. is typical 
of the promotion advertising used by this big utility to maintain Eureka 
store sales at high figures even during the summer months. Recent pro- 
motions of this kind brought in 126 prospects in a week— produced 105 
sales —a tremendous 84% sales return at a surprisingly low advertising 
cost per sale 

Full particulars will be made available to you 


upon request Write or wire at once. 


atch 


Eureka Williams Corporation + Bloomington, lilinols 
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The War and the Appliance Business 


By the McGraw-Hill Washington News Bureau 


} government 

n pr xluction and redit that's 
tlook for “alers and distributor 

, 
ipphances, ras and televisior 
Korean situation does n 
rid War Ill 
NER er , inces with up 


srned_ the ; ' Production controls 


The Government's Problem 


Who Does the Controlling 


These Controls are Certain 


First to Be Cut 
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NARDA Members Hear 
Industry Leaders 


feaiers attending the annual 


year meeting 


the “Midget” Pilot 
is your best 
selling point 


and only 


PERFECTION HEATERS 


at have it! 


class service ca 
am | carrying 
stocks; and 
icemen’s per 
s adequate 
nded that deal . 
‘seer ta ony --se Gas and Oil Models 
on display at 
National Display Room 


1475 Merchandise Mart 


: 
ans + 


NIN 


IA 








| 


“Distributor-merchants” 
to Sell Whiting Appliances 


7 


Perfection Stove Company A 


7225-A Platt Avenue « Cleveland 4, Ohio 


ATLANTA . CHICAGO . 
KANSAS CITY « 


CLEVELAND . 
OAKLAND © 


JERSEY CITY 
ST. PAUL 
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EXCLUSIVE CONVENIENCE FEATURE! 
Only Perfection Heaters have a true pilot 

the one feature your Customers appre- 
ciate most. Saves bothersome relighting! 
Saves fuel oil! 


COMPLETELY AUTOMATIC! You make 
more sales—easier and faster-—when cus 
tomers find the fire cuts back to fuel- 
saving pilot completely automatically 


with thermostat controls*/ 


AN ACTUAL BLOWER! Nox merely a fan! 
The “Floor-Flo” Blower® circulates warm 
air into far corners! Can be used in the 
circulate air 


summer, too, to constantly 


That's an important selling point 


BIGGEST DEALER PROFITS! Here's a plus 
that means plenty to you in cold cash! 
Nor only do you get the line with the best 
selling features (with the fewest service 
problems) the best and promptest delivery 

but you now get the biggest profit of 
all heater lines, too! 


NATIONAL ADVERTISING! Perfection's 
advantages are pre-sold to customers even 
before they reach you! Eye-catching dis 
plays and superior dealer aids help you 
sell after they come in! 


puona 





Here's the oil heater that makes 
easy, fast sales! 


» It's a Perfection Portable 


Practically everyone needs 
at least one of these multi 
use heaters! Perfect for 
cottages, workshops, camp 
ing, recreation rooms. Don't 


miss out on such easy sales' 
























TV Men Foresee Fall Boom; 
New Lines Bigger, Cheaper 











7,000,000 SPACE 


HEATER OWNERS 
ARE PROSPECTS FOR 


AUTOMATIC 
HEAT CONTROL 







Expansion within industry could 
bring output to million a month 
—if components were available 


M* J er activity m the tele 4 ree maller than 17 mches, were 
‘’ vision ind rec wn | hev 


lustry was enite ku Mont distributors as the 





















ast mont m the introduction of new et in New York in July for their { 
es which followed the 1 familiar first national sales convention 
tert | wer prices and larger pi For the first time Du Mont showed 
a mpetitively” priced receiver, a 
at 17 table nodel retailing at 
reta was still hard upon the industr $2499 Prices range upward to 
‘ tur were apparently ¢ ler $1500 for a deluxe 
pres a din nsole w ludes TV 
narket the fa \M and FM rad three speed record 


1 was acc anied ty olaver. an automatic tape recorder and 




































t productive expansion withi: un automatic selector clock 
the industry As summer wore on the Hit the s ving was the preview 
maker were setting their sights the firt %)-inch “Club-30” set, 
igher and higher Crosley’s John ated tor production s etime this 
Craig estimated that the industry fall. The giant screen has more than 
ld produce a million sets a mont four times the area of 15 h receivers 
by tall if component parts were avail now on the market 
able—an “if” which most set makers Dr. Allen Du Mont announced that 
ibted would be ver me the fir was plar ne t double its 
Price nm the new lines had been ales volume for 1950 and said that he 
ammered down another t ( expected total sales t e between $75 
set are now tagged at price and $80 millions 
usly set on 124-inch models During the 1 tion Henry R 
The swing to larger screens continued Geyelin, Du Mont advertising man 
: w-——-Du Mont s ved nothing ager, announced that a series of tour 
maller than a 17-inch set and RCA lor ads illustrated by Norman Rock- 
added a 19-inch mode! for the first yell will spear ud an accelerated ad 
time. Du Mont also put on display for vertising and es promotion pro 
¢ first time its giant 30-inch set ran 
Among firms introducing new lines 
n midsummer were RCA VICTOR 
RCA Victor dealers were intro 
DU MONT luced to a new line of 18 television 













THIS EXTRA PUSH MEANS Seventeen models, none of them with ers in early July. Although the 
EXTRA PROFITS FOR YOU ON 


¢ @) AUTOMATIC HEATING ‘ 


ft 








\ i 


Accessory sales mean big business too. That’s why 





Due to circumstances 
the over 7,000,000 owners of oil heaters with A-P 








Safety Oil Controls are important prospects for you. beyond our control, we 





Today they are convenience-conscious and that makes 








them a ripe market for easy- 


are cancelling the national 
to-install A-P Automatic a—miEN 
by 


pst ' 
Comfort Controls that add of 4 I consumer promotion 
welcome dial-controlled (tt 
heating convenience. 


To tie in with this profit opportunity write 
today for complete merchandising kit. 


DEPENDABLE Controls 


POR BETTER OL AND GAS HEATING © AIR CONDITIONING © REFRIGERATION 











announced on Page 122 





and 123 of this issue. 

















[aroma aoa onman, = NORGE DIVISION 
& : Borg - Warner Corp. 
| | 
ay ! 
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THREE BOSTONIANS join Benjomin Abrams, president of Emerson, in inspect 
3 the firm's newly announced radio and television line. At right is Eli Berman 
dio, Boston On the other side of the TV set are Harris Fishman 


t tor f aul Levine ~ 


$469.95. Radiws range fr 
795 to $249.95 
Increased production by Westing 
xlels, repre use will be hacked up with the 
hedul catest promotional effort ever put 
hind the firm's radio and television, 


McMann said 


For use with owner's crock 
or 4- and ¢-gal. Gem Dandy 
Duraglas containers 


rs attending the Emer- 


and Phonograph Co 


n in New York in late 
what they were looking 
priced television set 
also heard a warning a HURN 
amit Abrams ! - ° f° 4 C 
hat, barring a * 4 fLLL9 VAL 


prices 


accor ised before the end 


ma ge THE OUTSTANDING VALUE 


NEW, IMPROVED 
COOL-RUNNING MOTORS 


The Nationally advertised Gem Dandy Electric Churns are fast 


ZENITH nat t mpany was aiming at a selling quality products the last word in appearance, per 
retail lt of $150,000,000 for 
, sol ae, Sa 
Siem wil enaad Both the Deluxe and Standard Models have new, improved 
rm v pend $ 
advertising 
eassured distributors over for days. They will mix most anything 


tormapee, sanitation and ease of operation 
motors that positively will not heat up even when run continuously 


the advent of color television, : Enthusiastic owners on hundreds of thousands of electrified 


dicting that it would strengther farms testify to the outstanding performance of Gem Dandy 


rather than hurt, sales of blac Flectric Churns 


wl sceivers, He hased this o7 
‘ apenas He based t More Gem Dandy Electric Churns have been sold than all 
$ opinion of the price and p 


f other makes combined. Now a greater value than ever before! 
rmance oO imitia: « 


the industry to bring Priced for volume sales. 

proviem ito ff DELUXE MODEL $19.95 
Recommended Dealer's Cost $12.49 
WESTINGHOUSE STANDARD MODEL $16.95 
z Recommended Dealer's Cost $11.02 
2% 10 Days, Net 30 Days, f.0.b. Distributor’s Shipping 

Point. 8 cu. in. carton, weight 8 ibs 

Armstrong Leaves Bendix , 


For Crosley Motor Post 


ALABAMA MANUFACTURING COMPANY 


Dept. A-159, Birmingham 3, Alebeme 
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© Fully Vented 
CIRCULATOR 


Modern in design. compact, effi 
clean! in operation. Provides clean, 
dry heat and eliminates sweating 
walls and windows. A special 
salety tecture: the brass voelve 
and pilot are located behind a 
closed door at side and gas can- 
not be turned on by accidentally 
brushing against it. Finished in 
rich. brown porcelain enamel. 
AGA. approved. Made tor 
LP.G. gas ot tor Natural and 
Mig. gas. 


No. $14-¥ 19” high, 12° wide, 9 deep, 


® RADIANT GAS 
HEATER 
For lireplace or living room—it's 


provider. Body is in one piece 
finished in brown porcelain en 
a@mel with harmonising brown 
aod ecru backwall and readiants. 
Rellector ond dress quard are 
chrome plated. Solid brass valve 
and durable castiron burner. 
A.G.A. approved 


cheerful and an excellent heat LWAATHIAL 
i) Lal 


17%" high, 1859" wide. 8 deep, 
20.000 B.T.U. Shipping Weight 31 
lbs 


No. 2205 tor Natural and Mig. gas 
No, 22058 tor L.P.G. gas 


® BATHROOM GAS HEATER 


A leader in the field. White porcelain enamel 
finish. Closely drilled ports give rapid igni 
tion and positive, even carry-over on al! gases 
Insures clean, well distributed (lame. Burne: 
is held in plece with a single screw: it's easy 
to remove tor cleaning. 1442” high. 11" wide 
5%" deep 


No. 10C tor Natural and Mig. gas 12.000 B.T.U 
No. 10C-B tor L.P.G. gas 8,000 B.T.U 


See at your jobbers or write for details and dis 


counts on complete line of gas and electric 


heaters. tronera, sprinklers. etc 























OFFERS YOU 
3 POPULAR PRICED 


QUALITY GAS HEATERS 


Each One a Money Maker and a Friend Maker! 





14,000 B.T.U. Sh. wt. 26 lbs. 
No. 917.V 19° high, 12° wide. 9” deep, 17,000 B.T.U. Sh. wt. 27 lbs. 
No. 920-V 19° high, 19° wide, 9” deep, 20.000 B.T.U. Sh. wi. 38 Ibs. 








il 



















RMSTRONG 


DEPEND ON IT! 























Manufacturers’ Sales, 


Appliances and Radio 


COFFEE MAKERS 
(Metal and Glass) 
(Nema Member Seles, Not Industry) 


Mey 1950 69,877 

May 1949 38,035 

5 Mos. 1950 344,890 

5 Mos. 1949 195,450 
Change versus 1949 

May* 1950 . +83.72 

5 Mos. 1950 + 76.46 


DRYERS, CLOTHES 


(Members, American Home Laundry 
Assn.) 


May 1950 16,122 

May 1949 3,910 

5 Mos. 1950 107,271 

5 Mos. 1949 35,641 
Change versus 1949 

May 1950 312.32 

5 Mos. 1950 + 201.00 


FREEZERS, HOME AND FARM 
(Nema Member Seles, Not Industry) 


May 1950 36,940 

May 1949 20,139 

5 Mos 1950 202,531 

5 Mos. 1949 120,229 
Change versus 1949 

May 1950 + 83.43 

5 Mos. 1950 + 68.45 


HEATERS, CONVECTOR AND 
RADIANT 


(Neme Member Sales, Not Industry) 


May 1950 4616 
May 1949 2,305 
5 Mos. 1950 46 196 
5 Mos. 1949 29,607 


Change versus 1949 


May 1950 + 100.26 
5 Mos. 1950 + 56.03 
HOTPLATES 

(Nema Member Seles, Not Industry 

May 195 31,283 
May 1949 23,057 
5 Mos. 195 170,320 
5 Mos. 1949 102,039 


Change versus 1949 


May 95 35.68 
5 Mos. 1950 66.92 
IRONS 
(Neme Member Sales, Not Industry) 
May 19 446,173 
May 1949 231,858 
Mos. 19 1,906,434 
5 Mos. 1949 1 A 93 


Change versus 1949 
May Vv 99 43 
5 Mos 19 25 47 


IRONERS 


(Industry estimate by American Home 
Laundry Mfrs Assn) 


May 19 27,4 
May 1949 19 

5 Mos. 19 144 701 
5 Mos. 1949 118.100 


Change versus 1949 
May 19 40.51 
5 Mos. 1950 +2252 






1950 
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RADIO RECEIVERS, ALL TYPES 
INCLUDING TELEVISION 
(Redio Manufecturers Association) 


May 1950 1,276,283 
May 1949 640,778 
5 Mos. 1950 6 197,897 
5 Mos. 1949 3,722,339 
Change versus 1949 
_May 1950 99.18 
5 Mos. 1950 66.51 


TELEVISION RECEIVERS 
(Radio Manufecturers Association) 


May 1950 376,227 

May 1949 163,262 

5 Mos. 1950 2,024,183 

5 Mos. 1949 752,335 
Change versus 1949 

May 1950 130.44 

5 Mos. 1950 +169.05 


FM-AM AND FM RECEIVERS 
(Radio Manufacturers Association) 


May 1950 86,405 
May 1949 28,388 
5 Mos. 195 438,145 
5 Mos. 1949 383,869 
1, Change versus 1949 

May 1950 + 204.37 
5 Mos. 1950 -14.14 


AM RECEIVERS 


(Radio Manufacturers Association) 


May 1950 813,651 
May 1949 449,128 
5 Mos. 1950 3 735,569 
5 Mos. 1949 2 586,135 


Change versus 1949 


May 1950 + 81.16 
5 Mos. 1950 44 45 
RANGES 

(Nema Member Sales, Not Industry) 
May 1950 145.498 
May 1949 ° 881 
5 Mos. 195¢ 640,688 
5 Mos. 1949 400 806 


Change versus 1949 


May 1950 175.14 
5 Mos. 1950 59.85 
REFRIGERATORS 

(Nema Member Sales, Not Industry) 
May Vs! 42, 8¢ 
May 1949 341,933 
5 Mos. 19 12,549 
5 Mos. 1949 804.754 


Change versus 1949 
May 19 8.7¢ 
Mos. 195 9 







ROASTERS 

(Nema Member Sales, Not industry) 

May 195 19,300 

May 1949 10.123 
Mos. 19 124.933 
Mos. 1949 113,929 
Change versus 1949 

May 1950 90.65 

5 Mos. 1950 +9.66 
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Manufacturers Sales, 


UNEXCELLED (""""_. gel, SELLS 


CONTINUED FROM PAGE 188 qe 


PACIFIC. | Sii—-——». [ced MORE 


May 1950 214,279 
May 1949 175,998 


Penge eee REFRIGERATORS 
NORTHWEST ee : TELEVISION 


5 Mos. 1950 


FACILITIES J vacus cxaners 


(Industry estimate by Vacuum Cleaner 
Mfrs. Assn.) 


May 1950 278,645 

May 1949 222,850 

seen 5 Mos. 1950 1.444.988 

5 Mos. 1949 1,255,746 


Change versus 1949 


WAREHOUSING May 1950 95.03 


5 Mos. 1950 +15.01 


SHIPPING WASHING MACHINES, STAND- 
ARD~— (Electric and Gas Engine) : 
Ccletey eat, ie Palins Pen ELIMINATES COLLECTION COSTS! QUALITY 


METERS 
BILLING Seay Nee 24-page meter sales plan 
wey «61990 304,640 manual and meter catalog, 


May 1949 214,000 : 
5 Mos. 1950 1,680,057 Just write to: 


TRUCKING 5 Mos. 1949 1,034,500 
Change versus 1949 


May 1950 42.36 
5 Mos. 1950 62.40 





Excellent warehouse and 


WATER HEATERS, STORAGE 
(Nema Member Sales, Not Industry) 
Mey 66,394 
44,253 
5 Mos 290, 879 
who cover northwest or 5 Mos 197,071 


service facilities in Seattle 


for eastern manufacturers 


ship to Alaska. Five floors Change vereus 1949 
May 19K + 50.03 


ond basement with 25,000 5 Mos. 195¢ + 47.60 
square feet...located on 


track...low insurance 


rate. Can also handle sales New, 


< Twin City Dealers Use TV, 
in Oregon, Washington Ads, Contests In Campaign MODER 


icationa 


and far northwest. tele 





For information 


write to hath te re > STORE FIXTURES 
t trical Industries and @*"! Merchandise Displayed where 
it is Easy-to-See, Easy-to-reach. 


Clarence E. Bullock Co. 








$200 were award @°""" 50°% More Selling Space than 
Room 327, Weinberg Arcade hig esmen in the $1,000 sal conventional store equipment. 
test. with all oart ting dealer Inset illustrates ease of dis- 


Galesburg, Illinois eoragucdir ed to attend at bh “Head-On" and "Side-Unit"” Models playing merchandise of vary- 


‘et ’ ' ing sizes on FLEXO-STEP. 24" 
to make 5'x5' and 5'x10° Islands. high base sections with sliding 


@ “Side-Units" Also for Modern Flex- pore tt eigen ter 


, serve stocks. Modernize—sell 
; seanfs ny! ible Wall Section Displays. more with FLEX O-STEP. 

Other offices in 5 teley , CN- | NARDA Members cont 

Seattle, Wash. and t of Northern St Sy 8 mee 
we ‘ na @ rirur th et ommercia 

Oakland, Calif eo treezer ¢ e} A D D 5 A LE 5 C 0. MANITOWOC, WIS 
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New Password to Profits... 


with the great NEW line of 
“Shnerica’s Finest” 


Farm and home freezers 


Sales Advantage 
in Freezers! 


Youll see thus excluswwe * RECORD OF 
PERFORMANCE tag on every BEN-HUR 
Freezer, A replua of actual performance 
test charts on thle at the factory, « ms your 
best guarantee of quality engineering, 
trouble-free operation, years of food frees 
mg satislaction proof of “tnlay's best 
buy im freevers 


Hew Geauty. Hew Features, Joo 


BEN HOUR Freezers are out 


m new 


Again, the new 
standing maxdern design, colorful 
Hen-Hur Blue trim 
more eflective 


new imterwr lightong 
cooling, and new 


tach model 


capacity mto fess floor area tor 


conven 


rome features crowds more 


slerage 


space-saving home installation 


AND THEY'RE BACKED BY THE MOST 
COMPLETE DEALER SALES AID PROGRAM 
IN BEN-HUR HISTORY! 

Ask your BEN -HUR Doestrit ¢ about the 

on profitable des 


diets and the er tran 


BEN-HUR MEG. COMPANY 
iE. Keefe Ave. © Milwaukee 1? 
Dept EM 


Nepre Nation Wid. 


ladepeadent Distriba 


by Leading 


1 and Dealers 


Sa GHUR coooeecocoococo 


HEALTHFUL LIVING THROUGH FROZEN FOODS 


GRAWLS 


On Roller Beerings 
Up and Down Steps... Over Obstructions. .. 
Rolls Smoothly Over Flat Surfaces 


HAND TRUCKS 


@ Patented Roller 
Bearing Crawier 
Tread 

@ Sturdy Construc- 
ton Aluminum, 
Steel or Wood 

@ Safety Straps 

@ Patented Strap 





Medel 3S 251 


Never have you oF your Men experen ed 
such complete utility with miort as that 
offered by the Escort hand truck. No lifting 

no fatigue. Carnes a full load safely up 
and down steps, over obstructions. This 
truck simply crawls over on roller bearings 


Write for Catalog 


Stevens Appliance Truck Co. 


svaunen © 08 ’ 


aucutta of08Gls 








AIR-FLO svromane 


CEILING SHUTTER 


veiw ortn win ey 


FOR ATTIC FANS 


Built so they can be installed practically 
flush with the ceiling. AIR-FLO Ceiling 
shutters present a refined. finished ap 
pearance. Their nafural aluminum color 
blends with any decoration, eliminating 
need for painting and no grille or winter 
cover is required. Furnished in 5 differ 
ent widths, single panel up to 73" long. 
No operating mechanism shows. Built-in 
fusible link. Meets fire underwriters’ re- 
quirements. Write for illustrated catalog 
43A of the complete AIR-FLO line. 























AIR CONDITIONING 
PRODUCT CO. 
2340 West Lafayette Bivd. 
Detroit 16, Michigan 








190 


List Sites, Dates 
Of Leading Fairs 


Fach year over 2.000 county. state 


and regional fairs 
For the 


tailers and « 


draw 70 millior 
visitors onvenience of re 
istributors who may be 
interested im exhibiting at these events 
EtectaicaL MERCHANDISING lists be 
low the locations and dates « 
lairs as 


7% leading 
supplied by the International 
Assn. of Fairs and Expositions 
ALABAMA—-Alabama Stote Fair, Birm 
inghom, Oct. 2-7; North Aleboma State 
Fair, Florence, Sept. 18-23 
ARIZONA—State Fair, Phoenix, Nov. 3.12 
ARKANSAS —- Arkansas-Oklahoma Live 
stock Exposition, Fort Smith, Sept. 25-30, 
Arkansas Livestock Show, Little Rock, Oct 
2.7 

CALIFORNIA ~~ Colifornia State Fair, 
Secramento, Aug. 31-Sept. 10: Grand No 
tional Livestock Exposition, San Francisco, 
Oct. 27-Nov. 5; Los Angeles County Fair, 
Pomona, Sept. 15-Oct. 1 
COLORADO—Colorado State Fair, Pueb 
fo, Aug. 28-Sept. 1; Arkansas Valley 
Fair, Rocky Ford, Sept. 5-7 
FLORIDA—Pensacola Interstate Fair, Oct 
16-21; North Florida Fair, Tallahassee, 
Oct. 31-Nov. 4 

GEORGIA—-Georgia State Fair, Macon, 
Oct. 16-21; Chattahoochee Valley Exposi 
tion, Columbus, Oct. 9-14 

IDAHO — Eastern Idaho State Fair, Black 
foot, Sept. 12-16 

ILLINOIS—Illinois State Fair, Springfield, 
Aug. 11.20; Eastern Illinois Fair, Danville 
July 20-Aug. 4; International Livestock 
Exposition, Chicago, Nov. 25-Dec. 2 
Heart of Illinois Exposition, Peoria, Aug 
29.Sept. 4 


INDIANA—Indiana State Fair, Indianapo 


lis, Aug. 31-Sept. 8; Akron Fair, Akron, 


Sept. 13-16 
1OWA—lowa State Fair and Exposition, 
Des Moines, Aug. 25-Sept. 1; All lowa 
Fair, Cedar Rapids, Aug. 12-17; Missis 
sipi Valley Fair, Davenport, Aug. 15-20; 
National Dairy Cattle Congress, Waterloo, 
Sept. 30-Oct. 7 

KANSAS—Kansas State Fair, Hutchinson, 
Sept. 17.22; Kansas Free Fair, Topeka, 
Sept. 9-15, Inter-State Fair, Coffeyville, 
Sept. 1-4 

KENTUCKY—Kentucky Stote Fair, Louis 
ville, Sept. 10-16 
LOUISIANA—State Fair of 
Shreveport, Oct. 21-29 
MAINE—Maine State Fair, Lewistown 
Sept. 4-9; Skowhegan State Fair, Skow 
hegon, Aug. 12-16 
MARYLAND—Maryland State Fair Tim 
onium, Aug. 30-Sept. 9 
MASSACHUSETTS — Eastern State Exposi 
tion, Sept. 17-23; Three County Fair 
Northampton, Sept. 3-9; Brockton Fair 
Brockton, Sept. 9-16 
MICHIGAN—Michigan State Fair, De 
troit, Sept. 1-10; Allegan County Fair, 
Allegon, Sept. 11-16; Michigon Farm 
Products Show, Saginaw, Sept. 10-16; Up 
per Peninsula State Fair, Aug. 15-20 
MINNESOTA Minnesota State Fair, 
Aug. 26-Sept. 4; Mower County Fair, Aus 
tin, Aug. 8-13 

MISSISSIPP] — Mississippi State Fair, 
Jeckson, Oct. 9-16; Mississippi-Alabama 
Foir, Tupelo, Oct. 3-7 
MISSOURI—Missouri State Fair, Sedalia 
Aug. 20-27; American Royal Livestock 
Show, Konsos City, Oct. 14-21; Ozark 
Empire District For, Springfield, Aug 
12.18 

MONTANA. Midland Empire Fair and 
Rodeo, Billings, Aug. 7-12; North Mon 
tona State Fair, Great Falls, July 31 
Aug. 5 

NEBRASKA—Nebroska State Fair, Lin 
coln, Sept. 3-8; Ak-Sar-Ben Livestock & 
Horse show, Omoha, Sept 29-Oct. 8 
NEVADA. Nevada State Fair, Fallon 
Sept. 1-4 

NEW HAMPSHIRE 


Louisiana, 


Lancaster Foir, Lon 


AUGUST, 
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caster, Sept. 1-4; Rochester Fair, Roches- 
ter, Sept. 17-23 

NEW JERSEY—New Jersey State Fair, 
Trenton, Sept. 24-Oct. } 

NEW MEXICO—New Mexico State Foir, 
Albuquerque, Sept. 23-Oct. 1 

NEW YORK—New York State Fair, Syra- 
cuse, Sept. 2-9; Orange County Fair, Mid- 
dletown, Aug. 13-19; Mineola Fair, Mine- 
ola, Sept. 12-16; Chautouque County 
Fair, Dunkirk, Sept. 4-9; Chemung County 
Fair, Elmiro, Aug. 13-19 

NORTH CAROLINA — North Caroline 
State Fair, Raleigh, Oct. 17-21; Southern 
State Fair, Charlotte, Oct. 3-7 

NORTH DAKOTA—North Dokota State 
Fair, Minot, July 24-29; Red River Valley 
Fair, Fargo, Aug. 28-Sept. 2 

OHIO—Ohio State Fair, Columbus, Aug. 
26-Sept. 1; Fairfield County Foir, Loncas- 
ter, Oct. 10-14; Lorain County Fair, Well- 
ington, Aug. 22-25 
OKLAHOMA—Okichoma Stote Fair and 
Exposition, Oklahoma City, Sept. 23-30; 
Tulsa State Fair, Tulso, Sept. 17-21; 
Free State Fair, Muskogee, Oct. 1-7 
OREGON—Oregon State Fair, Solem, 
Sept. 4-10; Pacific International Live- 
stock Exposition, Portland, Oct. 6-14 
PENNSYLVANIA—Allentown Fair, Allen- 
town, Sept. 18-23; York Interstate Fair, 
York, Sept. 12-16; Bloomsburg Fair, 
Bloomsburg, Sept. 25-30. 
RHODE ISLAND—Rhode 
Fair, Kingston, Aug. 13-20. 
SOUTH CAROLINA — South Carolina 
State Fair, Columbio, Oct. 16-21; Pied 
mont Interstate Fair, Sportanburg, Oct 
9.14 

SOUTH DAKOTA—South Dokota State 
Fair, Huron, Sept. 4-9; Sioux Empire Fair, 
Sioux Falls, Aug. 19-25 

TENNESSEE — Tennessee State Fair, 
Nashville, Sept. 18-23; Mid South Fair, 
Memphis, Sept. 21-30; Tennessee Valley 
Fair, Knoxville, Sept. 11-16 
TEXAS—Stote Fair of Texas, Dallas, Oct 
7-22; Four States Fair, Texarkana, Sept 
16-23; South Texas Fair & Exposition, 
Kingsville, Nov. 7-12 

UTAH Utah State Fair, Salt Lake City, 
Sept. 15-23 

VERMONT. Rutland Fair, Sept. 4-9 
VIRGINIA—Virginia State Fair, Staun 
ton, Sept. 4-9; Atlantic Rural Exposition, 
Richmond, Sept. 28-Oct. 7 
WASHINGTON Central 
Fair, Yakima, Sept. 27-Oct. 1 
WEST VIRGINIA—State Fair of West 
Virginia, Lewisburg, Aug. 21-26 
WISCONSIN— Wisconsin State Foir, Mil 
woukee, Aug. 19-27; Northern Wisconsin 
District Fair, Chippewa Falls, Aug. 1-6 
Central Wisconsin State Fair, Marshfield 
Sept. 3-7 

WYOMING—Wyoming State Fair, Doug 
las, Aug. 30-Sept. 2 


Island State 


Washington 


King-Sized Party Line 


LARGEST TELEPHONE mterence 
ver nged xcific Tele 

used by 
age Ww A 


xplain sales plans 


elegraph w 


Crosley executives 
traveled 69 
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So They Baked a Cake 


a 


” 


ea 


nag" P 


“TTT peeen 


Gad Ad KKM 


r 


honored the president and founder, W. C 


‘ y ou'll profit from this outstanding 

with this over-sized coke The famous Cole P a " . 
Litics sndies es decoration. During Colemon line of GAS HEATERS with a trade- 
ndustrialist was feted by civic clubs, church honored name . . . WARM MORN- 


mmerce Jr rom distributors totalling over 


ING! No ordinary gas heaters are 
these . .. they'll fit right in with your 
electrical line. From top to bottom, 
inside and out, they set the 1950 


RMA Changes Name, Quaker Distributors Explain standards for beauty, design, and per 
Elects R. ce Sprague Techniques at Convention formance. Their sales appeal is tre- 


M “ena wee r distributor wganizations mendous! 

sales 2% Lr nag vee The new WARM MORNING Gas 
t ar toppec tf the rms 

Bmp ws nye Pron Bosal Heaters are AGA-approved for all 
s on how they did it types of gases. Their handsomely 
George Swanson, sales manager, 
adio, Television and Appliances, 
attle, demonstrated how his firm enameled in two-tone brown. Large 
eved 38 percent of all heater 
s area in 1949.50. Joe L. : 
Allison-Erwin Co.. Char efficiency and add “eye appeal.” 


styled cabinets are fully porcelain 


: MODEL 322 GAS 
radiant glass fronts improve heating Heater 85 000 BTU 


with his nine men ex- Scientifically designed burners and 
r method. Paul Fleming, 


pply Co., Dubuque, and 
Peters, State Distributing formance and fuel economy. Designed 
rand Rapids (12 employees 
it) also talked : : 
Atwill, president, and O. J automatic operation, with forced air 


les manager, wore 


combustion chambers insure top per- 
for both semi-automatic and fully 


fans and wide choice of controls, 
¢ introduction of 


LOTS OF SALES HELP! 


Supporting your WARM MORN. 

ING sales efforts will be attractive 

display advertising in National Maga 

zines, Metropolitan Newspapers, and 

Farm Journals that reach many mil- 

nnual mem- 


lions of potential customers... plus 46 conige 
. cooperative share-the-cost advertising Heoter. 6 
ure which BTU Input 
lneteyw to if ’ , .. + plus a complete array of adver- 
before it 


tising and selling aids for your use. 
& b 


GET FULL DETAILS FROM YOUR 
WARM MORNING DISTRIBUTOR! 


And right now send for our new, 
full-color Catalog showing these out- 
standing WARM MORNING Gas 
Heaters, 


the heat and 


om by offi LOCKE STOVE COMPANY 


a thelr Dept. G-212, 114 West 11th St. 
340 SERIES GAS 
2 helping | Kansas City 6, Mo. pater. 40,000 
< oon U input TG-504 


ng, sales 
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NEW POSITIONS 












New General Electric Co. Executive Appointees 











JOnn L BUSEY WILLIAM V. O'GRIEN LOUIS H MILLER CHARLES K. RIEGER ARTHUR A. BRANDT 















} 


when ne 








the ( ¢ GESCO dvertising manager for the ra \ t assista 
l I the 


nm genera 





Tr 













been elected : t : rn " ‘ da tant inager es rn i receivers 
esident and bx " " civer d nand W. M.S ma {. Norling has bee 
manage : \ ‘ ent as beer ace anager o arket us the retail de 
Louis H. Miller, f erly ma b ale nag t the ig services Mr. Van Aken has section tf G-bk’s Applha 
ager of w 1 retrigera eral Electri receiver divisi i er with G-I since 1936 M " epartment A ber 
visior as bee : t t re t i Ima ¢ the " the retail development s« 
(haries KR. P urd a na " ‘ ‘ ; ral ars, Mr. N x 
{ marketing t { Applia t rad ind t t Six The Apt t ent § manager 
M " Mr. Brand i is in the G-E receiv ‘ und heater se« 








Ma. 


ROBERT E BOIAN R W FERRELL DAVID DAVIS D. S. BELDON, JR 





Westinghouse Electric Corp. f the York . He ha White Sewing Machine Corp. 


re 





WILLIAM 8 CREECH 





York Corp 









AUGUST 
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Whiting Appliance Co. Swartzbeugh Mfg. Co. 


CL | AL 


RICHARD & FOWLER 


rd R. Fowler has been ap- 
ed sales manager for Everhot 
lated appliance lines of the 
augh Mig. Co. He was for 
manager of advertising and 
romotion for the firm and 
ly operated his own busi 


4 management consultant 


Thor Corp. Webster-Chicago Corp. 


ago \ 
ed v president 
es, and ‘ B. Dale, d 
h as been named 
harge of research 
yeen with the firt 
nd has been activ 


eld for 23 year 


(f/ ° 
Volumnédae ELECTRIC WATER HEATERS 


Here is your most profitable answer to the demand for larger 
Capacity heaters in the convenient Table Top design. This compact 
52-gallon Table Top fits into any kitchen as beautifully as our 20, 30 
or 43-gallon Table Top models. Width is 26”; height 36”; depth 25”. 
Utility top and backsplasher are one piece, finished in our exclusive 
tough, heat and acid resisting, chip-proof white CRYSTAL-COTE 


Hamilton Mfg. 
Silex Co. 


4 Columbia's complete line also features this popular Doubles 
Round Model and the corrosion resisting Puredure Bronze 
All Columbia electric water heaters have these two exclu 
sive wonder workers: PATENTED SNAP ACTION SUBMERGED 
THERMOSTATS, IMMERSION-TYPE REMOVABLE HEATING ELK- 
ments. Both are easily removable without the need of 
draining the tank. These units are a built-in guarantee 
of complete customer satisfaction. Sold only through 
leading electrical wholesalers 








Allen B. Du Mont 


Laboratories, Inc. BS 


Write for complete catalog and name of wholesaler in your territory. 














NATIONAL STEEL CONSTRUCTION CO. 


500 Myrtie Street 301 Water Street ff Pasadena Avenue 


Seattia, Washingter ogansport ee Ce Ls 
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ris te 


pelongs om the “ielines 


of your products! 





eorein 
No matter how well made a piece of electrical equipment may ass 
be, its performance depends directly upon the cord set or power on 
supply cord which supplies it with power ry 
That is why it pays to insist upon Flag Labelled cord sets and 
power supply cords on the merchandise you handle. 
It means that the “lifelines” of lamps, appliances and other ‘oooen | 
electrical equipment have been tested and inspected—not only : 
the cords themselves, but the entire assemblies oa 
Your customers will respond favorably to this visible evidence . 
of safety precaution. Flag Labelling makes selling easier. It 
adds a plus value to your merchandise. For these advantages 
. . paern 
specify Flag Labelled Cords on your orders ——= 
SAFE ELECTRICAL CORD COMMITTEE, 155 Eost 44th Street, New York 17, N.Y ns 
Moke sure the products you sell ore equipped aa 
with sate electrical cords bearing the Flog Label 
ree eonenn | are anceene | t heelhdl ow reir aren 
—= —= ous —_- —_— a — a 
* el * - — — * 
re no me wie noe -u nu we 
=n me =e mei mw = oe om a) 
| se ‘= * “= = oe os < 


install Automatic Washers 
this SIMPLE, LOW COST WAY 


NOW 


with the New 


Guardian 






Another 
Guardian 
FIRST 


Ti tametiiies VALVE 
TT Le 


AUTOMATIC WASHER 





installations 
Pat. Pending 
High installation sts reduce your f fit . N éries Inlet 
matic washer sales. You can cut costs to the trol Valve. Brass or chrom 
. f I Left or right 
bone on every installation by using Guardian's t s Le tig 
} ’ 1 , hand hose itlets. Stand 
new inlet ntr vaive especially designed for 1 IPT 
’ ira Pol maie and 
automat washers They simpl plumbing 





let and 
problems 







save installation time save cost inlet { through ba terway 
of extra tees, ells, nipples, etc. Guardian Inlet Inlet hose inect male 
Control Valves provide dual outlets for hot and for ‘ sta se 
cold water with valve controlled inlet supply t UR 
the automatic washer and through w tterways t 
existing faucets or tub lines. For general appli 
cations on automatic washer supp! lines use 
Guardian No. 1500 Valve. Write for complete 


specifications and typical application 
given in Bulletin V102 


MAIL COUPON NOW! 
! 


drawings 


Guardian Products Core. Valve Division 
Dest £.: 5 £ Second SF 
Michigans City. tad 

Please send me Bulletin Vie0 


PRODUCTS CORP 
VALVE DIVISION 


Dept. E-3, 1215 E. Second Street 


ADDRESS 
erry 


| NAME 


BONE eTaTr 


“ U *) ¢ a 3] ] 


ee ee ee ee oe 
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McGraw Electric Co. Detroit-Michigan Stove Co. 





BURTON M RIKER mM WwW. ELERT 





SCOTT CAMPBELL —E Cc BARROWS 
Burton M. Riker as bee t M ‘ t na 
assistant vice president assistant 4 wet f the D 
loastmaster Products di it-M i and FE. ¢ 
McGraw Electric Co. He has been Bart ed 
succeeded as general manawer of the eed " iver ng manag 
company Clark divis I S t Mr Elert firm 
Campbell, f erly a re as | " ng manager 
‘ nag he d e 194 M ws wa ! 
i Ww livi ‘ 
VW 
Lau Blower Co. 
Horton Mfg. Co 
H \ 
Marquette Appliances, Inc. 





THOMAS |. BYRD 
I " 
¢ t irae i 
‘ 4 H 
aits J 
and p i 
lev 
Perfection Stove Co. 
| , y Cas , WARREN E HARTWELL 
the Chicag i 
Stov . i w W arre I Hartwell has been 
caster and central Wis nss and amed executiv vice-president for 
ern M gan Marquette Appliances, Inc. He was 
F. J. Rudolph, a 31-year em previously with Marshall-Wells Co 
of Perfection, has been named as of Duluth and most recently had 


merchandise the 


firm's major appliance 


been manager ot 


division 


sistant manager of the firm's 


as \ 
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NEW POSITIONS 





Ghwther § conco 
PROFIT-MAKER Majestic Radio & 


For You Television, Inc. 
The Sensational, New 


C 0 i C 0 5h Fast 


PORTABLE Selling 
ELECTRIC RADIATOR Heater 


FF Give Your Customers 

LOUIS SILVER A Real Bargain With This 
Inland No. 510 

Electric Utility Heater 


Radically new, double-seamed cabinet with 
integral grille — finished in beautiful white 
Hi-Bake enamel, New type coil element 
gives intense heat 


: _— Write for low prices today! 
RETAILS rile jor € 





Regvlerly at 


$22.95 


asco stu Provides quick, . | _5 INLAND STEEL CONTAINER CO. 


ebundent heat where } é a Cortes and Bienville Sts. © New Orleans 1%, Le. 
and when wanted! 
‘ea 


OUTSTANDING FEATURES aaa ial 
SAFE Underwriters’ Approved. 


felly cncloe a necnaag sg teem. | executive vice-president and genera DESIGNED TO SELL! 
ally enc eating element. Even . Rag rele. | 
at full heat unit will not cause ao | , | 





ara ming Aare way spphprescclec fs 3h Ea aysericy Vamel. 


serious burn if touched. | years’ experience in the radio and ' 

err Peay nr wieigg lg COMPLETE LINE MOVERT 
FAST Begins Eg soon | 2 ay aes ——— SB weet AUTOMATIC ELECTRIC 
apne &.Getem fo a FOR THE TRADE 
1320 watts, A.C. or D.C. emitting | i a ate Sawer, WATER HEATER 
4500 BTU’s per hour, the equivalent | — , ‘i 
of 1834 sq. ft. of steam radiation. 


LIGHT Weighs only 28% 


pounds. Easily port- 
able, nicely balanced. Compact, size 


23” x 7” x 19”. Smartly styled. BUY FROM YOUR 
ECONOMICAL — JOBBER AND ASK 


Costs approximately 2 cents per hour : FOR “POLLY” 
to operate (average rates). Saves on 
regular fuel in spring, fall, through 
winter. 


101 HOME USES moo 


‘ A-20 
® IDEAL w_ nursery, 2 | 
bath, on porch, in base- COLE | © Plug-in type--115-~. AC 


ment, bedrooms, laun- f ; LAWRENCE J. TIMBERS 
dry, playroom, cottages, 
workshop RIGHT 4 : 


Convenient carrying } q | © Vapor seat heat lock blanket insulation 
ony ‘ aol = P © Table top convemence 
handle folds over to ri ll d Edwin A. Hamala, a member of 


double as handy drying the Royal executive sales staff since aaa 5% te 62 gallons 
rack February of this year, has been Asso bull line of water salteners 


100% AMERICAN MADE 
Royal Vacuum Cleaner Co. UNDERWRITERS APPROVED 











WRITE toc complece information oa made assistant sales manager of the - é ef 
this outstanding ofw product firm 7 ae 
Lawrence J. Timbers, former radio a hey 
CONCO ENGINEERING WORKS 


e Cc ‘ 
HD. Cont+y & Company joined the sales promotional staff of 


or Timbers will be availabe to Royal | LEO POLLOCK CO. 
Mfrs. 


CONCO MATERIALS HANDLING DIVISION distributors throughout the country 
Crenes —- Meists 














MODERN WATER EQUIPMENT CO., Dept. A 


time salesman in Cleveland, has We Cater to the Wholesaler | ee citi 





OSM-gal. (0 12-g0t. © 20-gal. ©) S5-gal. 62 -gal. 


| Mame 

’ | deal ] ’ | 

: CO BUILDING PRODUCTS, nec. for dealer training and dealer sales NEW YORK 13 city 
vtech the — Stone i 








— Tite meeting s 
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DISTRIBUTOR NEWS 





Biehi's Honors Strouse 


On 25th Anniversary isa Femes Seren y Performs Where 
, et , ay 2 xtee tail er Others Fait’ 
tr ' Pa, was scutes “wan ate and hig ' 
ed with a Cadillac seda factory according to E. A 
fills, Lronrit Deining Maytag Southwestern Co 


To Move in October 


Graybar, Milling Company 
Stage Cake Baking Contest 


MIAMI’S MAYOR Wolfarth (right) congratulotes M. Irving Witz, president 
of Emerson Radio of Florida, Inc 1 the firm opens its new showrooms At 
extreme left is Sam Friedland, president of Food Foir Stores 


| Hicks Named to Video Post 
by Arnold Equipment Co 





} 


MacMaster Co. Moves Offices 


ere ee eee Name Peabody to New Post 
With Walker Martin, Inc sail 
McNulty Named Manager Carolan Heads Thor Division 


For E. B. Latham, New York 


At Graybar, Syracuse 

















Dallas Distributor Sponsors Crump Co. Repeats Contest; . 
Air Conditioner Campaign Bermuda Trips to Winners ' 
1 Va Elliott-Lewis Elects Pettit 


Horne Appointed Manager 
- tl ° To Vice-presidency 


Of Graybar in Memphis 





A 


Admiral Corp. Names Distributor Gress Promotes Williem Feder 


To Post as Product Manager 
\ t een named Graybar Appoints Henges 
Assistant to President 





Busbin Gets Promotion Post 
In WESCO Carolina District 


State Electric Supply Opens 
New Pittsburgh Quarters 


Dallas Distributor Erects 
Million Dollar Building 





Vv 


SIDNEY HOHENBERG, C [ 
on Acin franchise “ e Ww J re M 





Airy 
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FASCO 


AUTOMATIC KITCHEN 
VENTILATORS 


© For CEILINGS and INSIDE WALLS 





Mounts any where 


FAN AND OUTSIDE 
WALL CAP ASSEMBLY 


m cernings 





through cabinet 
Medels 1020-1021 
(10°) "CE-N-WALL” 
VENTILATOR 


or in inside wo 
directly above 


stove 





@ FOR OUTSIDE WALLS... 


AUTOMATIC OUTSIDE WALL VENTILATOR 











@ Low cost! Quick, easy installation! 
Move more air for Jess money! Built to 


THEY SELL! 


last a lifetime! And 





DOUBLE YOUR SALES 
with FASCO’S new 
Active Ventilator 
Display Deal. FREE 
limited offer! Hurry! 








‘DISTRIBUTOR NEWS 








WRITE, WIRE or PHONE for comp ere 


information. FASCO Industries, Inc 
Union St., Rochester 2, N.Y (Phon 
HAmiulton 1800.) 


FaASCO 


INDUSTRIES, INC 


NEw YORK 





ROCHESTER 2 
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i 
Like Father, Like Son 


FATHER AND SON, but heads of com 
peting distributorships in Atlanta, Ga., 
ore Charles S. Mortin, right, and Wil 
liom H. Martin 


Frigidaire Sales Corp. Opens 
New Branch in Milwaukee 


Frigidaire Detroit Branch 
Occupies New Building 
The Detro 


the Frig dairé 


ed a new 


3040 * 


Ford Named Sales Supervisor 
For Luethi & Welch, Columbus 


Rol 


Record Breaker 


1950 


It's Designed for 110-Volts! 


Not just a modified 220-volt tumbler! The Tayler Sum 
mer Breeze is the only tamily-size electric clothes dryer 
on the market that is specifically desiqned to op 
efficiently on 110-volts. Its exclusive method of auto 
matic drying is based on low heat. plenty of alr . . . 
dries quickly. produces no lint or condensation. 





a a , 


Taylor 
SUMMER 
BREEZE 


110 VOLT 
DRYER 


a | 39” 


Reto! 
slightly higher 
in West 








It's Priced for Budget-Buyers ! 


This automatic Clothes Dryer is priced where a 110-volt 
dryer should be-—under $150. Your customers will be 
seeing it featured editorially in Living, House Beautiful. 
Better Homes and Gardens and other favorite magazines 

- be ready when they ask you for the Taylor 
Summer Breeze. 


THE TAYLOR CORPORATION 


Alliance 


STEEL KITCHENS 


outstanding beauty, distinctive features, com 


nationally advertised, competitively priced, Leads 


your distributor or write us for full information 


SHIRLEY CORPORATION, INDIANAPOLIS 2, INDIANA 




















































Appliances in the Magazines 
THE Kitchen-Aire nr FAN | Women's SERVICE GROUP a= remleling sory whi shows hos 
t add unter spa and #t down 
Is DIFFERENT . py Whats N 
S e | How Cool Can You Cock by What's Mes in the New a 
abet Sweeney Herbert August ators,” by Janet Row what to as 
McCall’ s—a refrigerate { story wit! for in the way of modern features in 
any y appetizer recipes the new refrigerators 
Women's Home Companion FARM GROUP 
i 
Moving-Van Equipment,” by Ber Farm Journal 
we >traw August Companion—a orn e Our Kitchen in Hal y > 
t latest portable app! Mrs Rerfas Tul ry 
| m4 d . . P 
| ' 
‘ ake t tea 1 
rket Successful Farming : 
Pa i Quick Mea 
Good Housekeeping Gert Ma ald 
: i | { 4 . . at ‘ 
Dillerent. because tt is FIRE-SAFE, grease laden air is NOT drawn over motor: t : . i “ Anbe ‘ ete 
Different, because intake grill may be mounted above cooking range even on ~— 
inside wall 
Dilterent, because ordinary 6” stove pipe will serve for making connection 
between intake grill and exhaust fan: True Story 
1 Different. because it is QUIET. operating mechani is ted OUTSIDE Py M ' 
the wall, { I {—A t Tre 
Different, because | ls weatherproo!, back draft damper protects against H t i t ! en 
heat loss. operating mechanism is housed in corrosion-tree aluminum. i ' typ t ta 
Yes, the Kitchen-cire is different. It is electrically operated. can be installed 
anywhere in new or old houses, keeps kitchens cool and odorless, bathrooms HOM Vv 
a@nd recreation rooms tresh and basements dry. Underwriters Approved. OME SERVICE GROUP 
Advertised in Better Homes and Gardens. A tast seller: Inquire today: American Home RCA Victor to Trim 
STEWART MANUFACTURING COMPANY Kitchens Needn't Look Ster Record Catalog 
| 3202 E. Washington Street Indianapolis, Indi Ramsa August resent 4 : a . ; 





waste unit yy RCA Victor Features of t 
| a. 1 asssa srisne by prourem toced 

Kennet A. Van Dyck—Jul {meri a:t at fror the Vict 

m Home—how one family 1 uleled catalog of all d wl failed t 

their kitchen-dining area for $50 attain a sales level du 

Wh including a shwasher ng t x-months market stud 

How to Iron A Shirt,” by Edit 2. Placing of " tent but slow ’ 

‘ R y te y- ste I lure I elling r t or a special order 












amsa 
photo sequence ba 
standing i 
HUSKY, WIDE MiNeersiiime vee 1 y.y7- sity of alae ia Se ed ‘ 
House Beautiful ag ~~, 
SERVICE BODIES ard of proven mbhiNy 
and HANDSOME “Take It Fasy, Lady,” by Charlotte 4. Specihe protection plans under 
aton Conway—July House Beautiful which distributors and dealers can 
: a continuation of this series, which 1 r ent es of slow-moving 
ludes the clothes dryer and an uy or dead stock 
. result of 3 





Morrison “Carry-All'’ Model 6-910 







A BETTER BODY AT ALOWER COST 8 eon ts 









The “Carey-All an be easily and simply equipped two the needs . 

{ vor wn business. © nal “Carry-All” equipment includes 

the a ed caravan canvas sliding metal root, overhead ladder 

acks, pipe racks, pipe e bracket, material tray, compartment t 1 and 1 every six 
shelve With these accessores : ‘ cally ustom-design \ at \f 


he sta " Ca \ “ ra la requirements ! ' \l A 


MORRISON “Carry Part I : i t rt ast catalog 
iii" SIDE BOXES t t 















TERATURI 
IRAILETTI 





MORRISON STEEL PRODUCTS, Inc. <n Megs rote 
amily ircle aga “ 


Corry-All Body Division ers, a e which the past has 


407 AMHERST ST, ° BUFFALO 7_.N.Y . “adie s . impr: tical because of 


the 
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DISTRIBUTORS APPOINTED 





D. W. Whitehead Mfg. Co. Kaye-Halbert | The Spotlight is on the 


. mee Bet Pan-American Record Distribu- 
by D W Whitehead 


+2 tors, Detroit, Mich., has been named 
mtg. ' a distr tor for Kaye-Halbert tele- od E WA WILSON 
Thermal Co. inc., Milwaukee, Wisc visier 
Rehr's inc, Menitowoc, Wisc 
State Distributing, Detroit, Mich Taylor Corp FREEZERS 
Stote Distributing, Grond Rapids, Mich 
Arrow Petroleum Co. Chicago, Ill Republic Distributing Co., Grand 
Peoria Sanitary Supply Co., Peoria, til Rapids, Mich., has been named a 
O'Keefe Distributing Cx inc, Carrier stribut the lor dryer 
Mills, til 
Fridley Bros, inc, St. Louis, Mo 
Knopp ond Spencer, Sioux City, lowe 
Henry W. Miller Co, Omaha, Nebr Potomac Distributors, Inc., Wash 
Murphy Distributing, St. Poul, Minn ngton, D. C ave bee nt 
Schmerheim Electric Co, Saginaw, Mich b rs 
Cloud Bros. Furniture Wholesole Co 
South Bend, ind 
Werehouse Sales Co., Aberdeen, §. D 





Tele-tone Radio Corp 


Murray Corp of America WILSON ZERO'SAFE 


Stewart-Warner Corp c T. Patterson Co., Inc., New Bag A 
H. G. Bogart C« Toledo hi Orleans, La yhroe er {- Gross Capacity: 29.2 cw. 
on ‘ . rt-Warner t =< — ft. The most modern 
! M + Amer freezer with beautiful 
bive-green color innova- 
tions. Front-opening 
doors with inner doors 
for ceach-in convenience. 


Norge Division 

Borg-Warner Corp 
Appliance Merchandiser George J. Schultz, Inc., Norfolk, 

Fort Wayne, Ind Va been named dist 


Tele King Corp 


ributor tor 


The new Wilson Freezers are news to dealers .. . it means 


leaping ahead—wherever MORE sales, EASIER sales, 
Revco, Inc Remington Air Conditioning Div they are displayed. GREATER profits. 
‘ Of course, there’s a rea- : : 
; Temp-Matic Wholesalers, Inc., Wil . ; } Look into Wilson. Look 
if Detroit, Mich., ; as been nog a d son. yun 18 a name yoo into the Wilson Franchise. 
Michigan distributor for the Ren owners know—a name the ar : 
Hanning’s, Inc.,, Wichita, Kan eh daa aol Vaal ~ and eouaol ; ‘ Wi y You ll be glad you did. A 
Knapp and Spencer, Sioux City, lowa nae cengpalsang he ~ slats trust. Besides, the new Wilson pe tale “tate 
Henry W. Miller Co., Omaha, Nebr re : vache ce Freezers have MORE of the ew valuable exciusive iran- 


Lincoln Equipment Co., St. Paul, Minn eremtad Gates MORE chises are still available. 
iHinois Fluorescent Co, De Kolb, Ii! Whirlpool, Inc ohh . 


Cinntnees Sine Ge. Abeta &. 0 of the features that make Write, wire, or phone Dept. 
Capitol Distributing, Inc., Okla- customers buy. EM-89 concerning availabil- 
Steelman Phonograph and heme Guy, gre a Vena —_ All of which is very good 
Radio Co., Inc le br - cS — te git 
Beetem & Brody, Philadelphia, 


Pa., have been named a distributor 


Steelraan products Elgin Steel Kitchens 


ities in your locality. 


Tri-State Distributors, Inc., Al- 
Stromberg Carlson Co. bany, N. Y. has been appointed a 


Kaufman-Washington Co., Wash- “Str! butor of Elgin steel kitchens 
ington, D. C., has been appomted 
a Stromberg-Carlson television and 
Ta 


Bendix Home Appliances, Inc. 
Sylvania Electric Products, Inc 
Remco, Inc Chicago, IIL, 


WILSON 
f - ZERO’SAFE CHEST 
: S 3 Capocities: 8, 15, and 23 cu. ft. Space- 
Sightmaster Corp , z saving designs that hold up to “% more 
food than other chests of same exterior 
dimensions 


WILSON ZTERO°SAFE 


SECTIONAL FF.30 
Peter L. Caranci & Associates, North STANDARD 


L Gross Capacity 
Southern Electronics, Atlanta, Go ' 26.8 cv. ft. Front 
. opening double WILSON ZERO SAFE 
doors for reach-in SECTIONAL FD-300 DELUXE 

Rutenber Electric Co : i convenience. Addi Gross Capacity: 29.7 cu. ft. Full front- 

; : : i thonal sections eos ‘ ith ij - 
Ba iger Electric Supply Co., Osh- . ily added. Remote rages: denser ete porate 8 
kosh, Wis dis 4 installation added. Remote installation. 





Providence, R 





‘ 


MAJOR HOME APPLIANCE CO., Lon 
Capehart-Farnsworth Corp NG, WHEN,, TS BOON MEES © Cale 


stor Bendix home loundry equig 

S. R. Ross, Inc., Salt Lake City, ment. Parker H. Ericksen of Bendix 
Utah med a distribut congratulates J. G. Chopmor enter 
t rad and of Major Home Appliance, while Joe 


Armstrong * Bendix ke Ww 
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Sell these 





Deluxe Model 


Me. 449 With electric dial light pow- 
ered by replaceable flashlight battery 
Finished in gloss enamel choice of 
hve colors with chrome trim in dial 
head. Pair trade price $6.95 

Ne. 479 Same 
finish at $4.95 


all-chrome 


model in 


Low Boy Model 
Ne. 222 


value 


The scale that has no rival in 
Choice of five colored enamels 
with matching marbleized mats. Dial 
head all chrome. Fair trade price, $4.95 
Ne. 227 
$6.95 


(lu far west all models 


Same model in all-chrome at 


$O%~ highe r) 


Write THE GREARLEY CO., ROCKFORD, lit. 
NEW YORK OFFICE, 1125 BROADWAY 


Handle 
with 
CARE 





handle with an 











Modern Merchandise Displays 
Need LIGHTED MOTION! 


Model 712" 


| Roto:sho 


LECTRIC TURNTABLES 


& 


Moet 712" ROTO-SHO'S two 
way, built-in electric outlet, per 
mits novel, self-contained lighting 
effects by means of sliding contacts, as 
well as operation of electric devices 
while the turntable revolves three 
times a minute—lights curn with table 
There's nothing like “712” to revolu 
tionize your window trim and stop 
passersby dead in their tracks. Sturdy 
steel construction, guaranteed, it car 
ries wp to 200 lbs. 18” diameter table 
Allover only 


The ACTION 
Display-Way 
to Boost 
your Sales 





height just 7”. A.C 


yy 





© Por winning displays, write TO 
DAY fer full information and eur 
complete ROTO-PRODUCTS catalog 
GENERAL DIE AND STAMPING CO. 
Dept. 65, 267 Mott St. © New York 12, N.Y 
2S AS MARRIES 8 AMORA AT, 





4 y de 4 3 e ho 
J } @ ’ ). Wrapot p 
te ‘ et we 7 
with b podded w p e 
‘fF e ' 
A e yt Ww ‘ ee 
it w © 
dle ke | : 
; ef 


adjustable 


fia TV Wrapabout 


WEBS MANUFACTURING COMPANY 


end Wrapeabev! p 


Name 





Address 


2918 N. 4th St 


Phila. 33, Pa 








DEALER SALES HELPS 





LAUNDRY TWINS, Westinghouse Laundromat washer and dryer, dealer display 


for window or show-room Two 


DISPLAY CARDS offered dealers by V 


display E r rd measure ] x 






RECORDING WIRE SPOOLS 


‘ 


AUGUST 





1950 





54 


ELECTRICAL 


Brothers Mfg. C 


printed 
printe 


MATCHBOOKS 


me 





cardboard panels depict selling point 


CLOTHES 














gts field | NEW LITERATURE | 





* 


SFTS FOR THE FINEST | Abn con = 


* | ‘ ‘ en prepared by Ad 
ina 4] " ry » be issued with each 
H | ew television s¢ t is fastened to the in 
urry: For ‘ all the cabinet near the T\ 
Space Heaters can be easily con 
ond Ranges 





t rt ded, during installatio: 

: j arily for the service 

field : s helpful to the set owner 
The home of good Cord Sets, can SCOTTY ie — : — . :" 

provide the quolity quantity, and - r . Py = = ones _ _ 

service you need Pre-set or adjustable. 6" Tee for space heat rr ~earth style which 


ers with 6° outlets, or 6-7" Tee tor heaters hi ; . inderstood without 
and ranges with 7” outlets. 26 gauge Tee 


and stub, 24 gauge ring. Stub 5” to Tee eta ! n clectronics 
Tee 10 For horizontal or vertical installa 
tien. Built te the famous Field desiqn—imore 


accurate, more sensitive for finer periorm 


fn 
accurate, more sensit Better Light-Better Sight Bureau oc 20% 


wo | oks, wh introduce 
CORD SETS FOR: J; . ith Lig a new program 
Television ® Radios - inest : - about light and sight in 


Clocks © Refrigerators For Automatic tig — darted nal rk oa FORMICA 
Electrical a: Rapatees’ 


Beauty Bonded 


Pe mae “oe : la are now 

‘ nits - 
pplances eating ne distributed the electrical in 
Portable Tools 


umbic rd Assemb ore mode field Sar Be . Better Sight 


‘. ‘ t Underwriters Approved cord TYPE “M” , ail Phe t r e * Foldaway 


w ok UL epplhaence hookup 


3 an 8 FIELD Type “M” Controls serve you two wee 1 ous wy leanets tor 
wwe wom <2 fe 16 SS for imme ways: First. as standard equipment on most list dents teacher 
vate delivery. 10 ors available automatic heating equipment, they help as . , Dates r 

sure greater customer satisiaction through e . — : 

COLUMBIA WIRE & SUPPLY C0 precisely accurate control of draits. Second 


the Barochek mode! offers an opportunity tor 
profitable sales to hand-fired homes. offering 
2850 Irving Park Rood tuel savings up to 25%. greater safety. longer 
Chicago 18, Illinois tarnase life, mere even Reet sound re 


Notional Distributors and Warehouse Write tor tot dctatte on Meld Barometric 
Aneconda Densheath Television 


snd Radio Wire and Cables FIELD CONTROL DIVISION 


4 BD CONKEY & CO MENDOTA, HLL 
ee 


can give to 














mited 


ealers 


Manufacturers’ Agents ay ee eee 


snd ' s, offices, schools Here is an item everybody wants. In new 

7 houses or old houses mn small kitchens, rec 

. . reation rooms, childrens room, end smal 

or double-duty dinettes or breakfast rooms 


where 8OO s needed more then a table 
Frequently ELECTRICAL MERCHANDISING receives re- { OOM ded bi 


cep m me ‘ er of 
Edison Electric Institute ene ee VS - ye "ronmit a °"Fetd 
quests from manufacturers who are looking for represento- 


> s the perfect anwwer to the space 
tion in your territory. The products might range from iree Electrically ene re th Te ae ee 
electric housewares to refrigerators or laundry equipment Rex n teae-e tery deters {and fingertip pressure dows 

! rat | has just been b>, due to the special spring), it is @ 
to ventilation equipment which appliance—radio—televi ; Metasiys ee 10""—with @ 4° back splash. It's 
sion dealers sell. If you would like us to suggest your name al i alae ee ee SS eS 


‘ ‘ f distribution by electri FC ic Patterns Moongiows Linens 
when we receive such requests, will you please supply us ; 1 Realwoods, every one bearing 


range owners and ty Bonded FORMICA and 
with the following information ect recipes and instru Meusekeoping Seal of Approve 
t klet re developed 
TEAR OFF HERE . Committee o 
een aretul 
to ele tri 


ADDRESS CITY STATE ranges of the type found in th 


It is ava 


i s of 100 from 
Products you now handle , F pe Aigy Pitgghoe su 


Product Manufacturer N.Y. P + teceliliend 


Table can be installed in a matter of 


minutes 
Here's all you have to do: (i 


Bore two holes 

: i me (2) insert two washers and screws. Presto! The 
° whole obs done 

Types of products you would like to handle’ ' ieatinenen DOZENS OF DIFFERENT USES: 


turns nm the kitchen it's a handy, foid-out-of-the 
way when-you-den't-need.it WORK TABLE. In 
the children's room or n @ den if 


Ss va jum 
in a letter @ dandy desk 


mekes 


Territory covered ____ 





awer of the In the UTILITY room it's wonderful for sort 
. : , : a or stacking clothes on wash day: and 
i g equip division there's nothing like it for SEWING 
leemen ve? seuink “quasntladdad i aliens 
How many salesmen do you have his posts ge JUST SHOW IT AND YOu SELL IT! 

| and why returned to his 
ELECTRICAL MERCHANDISING vacuum cleaner sel mand. Ser. MUNAD Gants nwt teday 


selling 


330 W. 42nd Street New York 18, N.Y. dear teed cet rigs iehaeto ano Plastic Fabricators, Inc. 


Box 215 ... Madison, Tenn. 
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N 


SEE NO EVIL 





if is evil to 


gloat upon man's errors. But 
only a monke blinds his 
eyes w the evils man suffers 
We must Open our cyes 
the facts of cancer in order 
to defend ourselves against 





this dreaded scourge. For hu 


manity's sake and our own 


preservation we must su) 
port the crusade against this 


mortal enemy of man 


GIVE TO 
CONQUER CANCER 


AMERICAN 
CANCER 
SOCIETY a 

















—- ANA 
RPLiba (tea Ne A ddresa to offer nearcet you 
VRW YORK: 890 W. ited a ” 
CHICAGO 26 N. Micbigan Ave 
SAN FPRANCIACO 64 Post at 5 





SELLING OPPORTUNITIES OFFERED 


BUSINESS OPPORTUNITY 


Sewing Machine and appliance 


CHICAGO FAIR: 









Manutacturers of taternativpnatly Famous ‘Gobti 
theetrs ' "s invite electrical dietribul 
hers and dealers te inepect interesting lines of 
eeeliance een ter the Great time in ¢ Ss A 


GOBLIN STAND 
A-33, Navy Pier 


LINES WANTED 





Established sales orgenisation in the home 
equipment field seeks kindred lines 

te be seld through our own distributers and 
dealers under our own same. Give tull 
particulars 

RA ' “ M ‘ 
Ww ah : « his, N 
WANTED 


BENDIX Standard Washers 


Models 5.101. 5-110 


Bex £m 812 22) w 41 Se 











SPECIAL PRICE! 


© of epace Heaters, 50.000 BTU. com 











- 
standards label 





ediert dears, High of 
cy breeze burers super surface heal exchanger 
attractive styfirg. year guarentee Lete of 
ow feet teek entre lewestigate today i 


rari trical M 
“ ‘ } 
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Owens. Corning Fiberglas Corp 166 
Pockard Electric Div, General Mo 

tors Corp 49 
Parker-Kalon 124 
Perfection Stove Co 185 
Perfection Stove Co., Oriole Acorn 

Div 160 
Ptatf Sewing Machine Corp 101 
Pheoll 124 
Plastic Fabricators Inc 201 
Pollock Co, The 195 
Prentiss Wabers Products Co 21, 125 
Proctor Electric Co 38 39 
Queen Stove Works, Inc 129 


AUGUST, 


}9SO—ELECTRICAL 


Rodio Corp of America, RCA 
Victor Div 118, 119 

Revco, Inc 28 

Robertshaw Thermostat Div. Rob 
ertshaw-Fulton Controls Co 152 


Rockford Screw 124 
Rohm & Haas Co 16 
Roper Corp., Geo. D 162 


Safe Electrical Cord Committee 194 


Saturday Evening Post, The 26, 27 
Scovill 124 
Searchlight Section 202 
Sentinel Radio & Television Corp. 18! 
Sessions Clock Co, The 107 
Shokeproot 124 
Sheldon Electric Co 15 
Shirley Corp 197 
Silent Sioux Oil Burner Corp 155 
Smith Corp., A. O., Water Heoter 

Div 4 
Sortie Sewing Machine Co 203 
Southington Hdwe 124 
Stevens Appliance Truck Co 190 
Stewart Mfg. Co 198 
Stromberg-Carlson Co 137 
Successful Forming 56 
Swertzbaugh Mfg. Co., The 105 
Taylor Corp, The 197 
Thor Corp 102, 103 
Toledo Desk & Fixture Co 100 
Tuttle & Kift, Inc 130 
Viking Mfg. Co 178 
Wahi Clipper Corp 203 
Wales- Beech 124 
Webb Manufacturing Co 200 
West Bend Aluminum Co 168 
Westclox 136 
Westinghouse Electric Corp, Ap 

pliance Div 2 
Westinghouse Electric Corp 
Television-Radio Div 110 


Westword Washing Machine Co. 178 


Whirlpool Corp 89, 90, 91, 92 
Whitehead Mfg. Corp.,, D. W 120 
Wiegand Co., Edwin L 86 
Wilcolator Co., The 172 
Wilson Refrigeration Inc 199 
Woman's Home Companion 161 
Yeats Appliance, Dolly Sales Co 178 
Youngstown Kitchens Div., Mullin 
Mfg. Corp 42, 43 
Zenith Radio Corp 147 
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GLEASON “5505” Appliance 


Hendion is easier to use! 


The right way to handle ap- 
pliances is the easy way, with 
a Gleason “5505” Appliance 
Handler. Finger-tip balance 
under load, turns on a dime, 
big 10° ball bearing puncture- 


proof tire wheels. Heavy felt 


padded support plates, and 
safety webb straps. 23 feet of 
securely welded steel tubing 
... topped off with a beauti- 
ful white finish. Ask your 
jobber, or write the factery. 
GLEASON -saaibconigaetones 


68 534 N Orth Milw “ 


DISTRIBUTORS. fy ep or 


to readers of 
ELECTRICAL 
MERCHANDISING: 


You can benefit 
from this 


money - making 


Offer! 


Fill in coupon below 
and find out how WAHL 


Clippers, Dryers and 


Vibrators can bring ex 


tra profits your way 


Act now! 


se ea nea ean as 
WAHL Clipper Corporetion 8 
Dept. im7 
Sterling, iIlineis 
Gentomen 
Kindly forward full details without ebii- 
gation 


e 
: 


2 
F) 


Addrews 


City 
ee ee ee ey 


Zone Siste 


ELECTRICAL 


| 


r 


MERCHANDISING--AUGUST, 


MAKING CAPITALISM 
WORK, by Dexter Keezer 
and Others. McGrow-Hill 
Publishing Co., New York. 
$3.50. 


nsitive 
nkey-wrench 
ngularly effective 
who want capi 
not 
The 
islea ling 
1 the 


those 
word “in 


leave 


since 


danger spots 


The Objectives 


the task confronting 
authors arrive at a 


tives §0 like 


mething 


Getting Investment Capital 


1950 


Primer for Capitalists 


; 
ot 


re points 


. 1 it ¢ 
measures should be self{-finane 
' 


rance ogee! aml should be 


died priv itely whenever possible 


cis 


1; the } ; 
Idition, they should be 


a extended 


faster than the real resources to 


go into them can come out of incre: 
ing productivity 

the 
economy to avoid depressions is prob 
hardest to with 


rete measures before the crisis comes 


rhe problem of | stabilizing 


ably the solve con 


but some of the general recommenda 


tions the authors make are along the 


lines of reducing fluctuations in 


private investment, 
works to help 


producti 


scheduling publi 
reduce fluctuations in 
mand employment, and 
pin backward with a view 


devel 


areas 


Conservation 


apit 


Ur. Retailer: 
Deal Directly with 
THE MANUFACTURER 


Eliminate the 


the a 


middleman and 


tove stributors 
All 
booklets 


etc 


mark-up 


list prices include instruction 
wiring controls, motors 


onda full set of attachments 


Precision engineered to operate 
quietly and efficiently. Design 

to give taal vimmost in 
Pleasure fo 
Free 


many 


yeors 


Portable 
lightweight case 


Your Cos? $42 00 


Sturdy -Practical Two 


tone 


List $99.50 


fort) y t,m Yalal fine Wal 
nut ond Mahogany Veneers 
List $149. 50—Your Cost $62.00 


Console 


Useful Desk, Hand 
Walnut and Mahogany 


Handsome 
rubbed 
Veneer 5 
List $ 


99 5 Your Cos! 


Soule 


Sewing Machine Co. 
2147 Queens Chapel Rd NE 
Washington, 18 D.C 
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NO OTHER 
WRINGER IS BUILT 
NO OTHER 9 ee SO WELL! 
WRINGER DOES F <2 wane 

$0 MUCH! ~~ BiNabibeeer 


be ne ane mtnpeer 







Shalt ends are blucd-teel 


TWO EXCLUSIVE FEATURES , —- 
igs pei HARDWOOD BEARINGS! Don't need 
NO OTHER WRINGER HAS: 


| 
lubrication. Cant rust, can't ta | 
clothes’! Last longer than other bear be a 
tige in the presenee of water . | j 
BALANCED PRESSURE! Siriny, 


: ~ ingle leal epring distributes | 
—_. pressure evenly. Pressure | 
. screw adjustable for cottons, j 


livetin, weonrkons 


PULL AND IT STOPS! New Love! 


PUSH AND IT SWINGS! \ 


nies 
’ ove ou” r -- 
x I ark ” ? an | j 
eadin Brot ALL-STEEL FRAME! Can't | 
twist, can't break I Ve | 


1! = ~~ F 
thanks to Ih type steel | 
Cote tome tien 


PLUS ALL THESE OTHER FEATURES, TOO: 


mat Cn PRESSURE 
7 ion CLEANSING 
WRINGER 


Lovell Mfz. Co, 


- # 


GETS CLOTHES CLEANER! [’«. 
real mea whiter 


PRESSURE RELEASE 





“I’m set for the harvest. too!” 


Some five years ago, when Kelvinator introduced their postwar “To top that, Pve got one of the hottest selling promotions 
home freezer, they said that dealers had a giant market in the this industry has ever seen—a ‘retail-minded’ promotion that is 
making. That was a prophetic statement. helping me get my share of this booming market—without penalty 

‘For. in the past few vears the frozen food business has grown to my profits 


like Jack’s beanstalk. Today. frozen foods are sold in 200.000 “What's more—every time I talk to a freezer prospect. I have 


stores. Today, there are 1040 frozen food packers. Today, there the exclusive sales clincher of Kelvinator dependability, backed 
are more than 200.000 freezer cabinets in retail stores. Today. by Kelvinators unmatched experience as the oldest maker of 
there are 2,000,000 freezers in use in homes! low-temperature cabinets for the ice cream industry and as the 


‘Giant market? Its colossal— getting bigger all the time! oldest maker of electric refrigerators for the home. 


“And. with the peak demand that comes with the harvest “Yes. Kelvinator constantly keeps me in a position to reap a 


season. I'm all set for my harvest of freezer sales. for Kelvinator harvest of sales. And it’s that kind of retail-minded thinking 
has given me four great new freezers— to fit the needs, the homes which makes me prize the Kelvinator Franchise as the most 


and the bride ts of all of my freezer prospec ts! valuable one | own!” 


Cm luuse ator 


»-»- THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


KELVINATOR Diviston oO F NAS H-KELVIiiNATOR CORPORATION OetrrRoirT 3 > S46 B16 ae 





